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Large  press 
turnout  for 
Convention 
(See  page  7) 


W.  Va.  daily 
uses  larger 
body  type 
(See  page  15) 


Editors  sent 
background  on 
school  beat 
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IHGUSHI  DOORS 


Of  JUSTICE 

The  Supreme  Court  of  the  United 
States,  in  a  7-to-l  landmark  decision, 
has  reaffirmed  the  constitutional  guar¬ 
antee  of  open  criminal  trials. 

Chief  Justice  Warren  Burger 
wrote  for  the  majority. 

“Absent  an  overriding  interest... 
the  trial  of  a  criminal  case  must  be 
open  to  the  public.  We  hold  that  the 
right  to  attend  criminal  trials  is  im¬ 
plicit  in  the  guarantees  of  the  First 
Amendment:  without  the  freedom  to 
attend  such  trials,  which  people  have 
exercised  for  centuries,  important 
aspects  of  freedom  of  speech  and  the 
press  could  be  eviscerated.” 

The  Chief  Justice  furthermore 
sjjecified  the  role  and  responsibility 
of  the  news  media  to  attend  and 
report  on  trials  as  representatives  of 
the  public: 

“Instead  of  acquiring  information 
about  trials  by  firsthand  observation 
or  by  the  wort  of  mouth  from  those 


who  attended,  people  now  acquire  it 
chiefly  through  the  print  and  elec¬ 
tronic  media.  In  a  sense,  this  validates 
the  media  claim  of  functioning  as  sur¬ 
rogates  for  the  public.” 

Justice  John  Paul  Stevens  defined 
the  First  Amendment  protection 
of  the  people’s  right  to  important 
information: 

“Until  today  the  court  has  accord¬ 
ed  virtually  absolute  protection  to 
the  dissemination  of  ideas,  but  never 
before  has  it  squarely  held  that  the 
acquisition  of  newsworthy  matter  is 
entitled  to  any  constitutional  protec¬ 
tion  whatsoever... 

“Today,  for  the  first  time,  the 
court  unequivocally  holds  that  an  arbi¬ 
trary  interference  with  access  to 
important  information  is  an  abridge¬ 
ment  of  the  freedoms  of  speech  and 
of  the  press  protected  by  the  First 
Amendment.” 

Justice  Harry  A.  Blackmun  hailed 
the  “return  to  history"  in  the  Court’s 
ruling  that  a  Hanover  County,  Va., 
murder  trial  was  wrongly  closed  to 
the  press  and  the  public  and  wrote: 

“It  is  gratifying...  to  see  the  court 
wash  away  at  least  some  of  the  graffiti 
that  marred  the  prevailing  opinions  in 
Gannett.”  Just  one  year  earlier,  in 
Gannett  v.  DePasquale,  the  U.  S. 
Supreme  Court  held  that  pretrial  hear¬ 
ings  can  be  closed,  and  by  inference 


many  criminal  trials  were  closed. 

Gannett  also  hails  this  decision  in 
restoring  the  First  Amendment  right 
of  the  public  and  its  press  to  attend 
criminal  trials  and  hopes  that  the 
remaining  obstructions  to  the  public’s 
right  to  know  what  happens  in  pretrial 
hearings  also  will  soon  be  washed 
away. 

Gannett  believes  in  the  freedom 
of  the  people  to  know,  and  pursues 
that  freedom  in  every  communications 
form  we  are  in,  whether  it  is  news¬ 
papers,  television,  radio,  outdoor  ad¬ 
vertising,  film  production,  magazine 
or  public  opinion  research. 

That  freedom  rings  throughout 
Gannett,  from  Pensacola  to  Phoenix, 
from  Fort  Myers  to  Fort  Wayne,  from 
Reno  to  Rochester.  It  rings  in  news 
coverage,  in  editorial  opinions,  in 
community  service.  Each  member 
serves  its  own  audience  in  its  own 
way. 


GAmETT 

A  WORLD  OF  DIFFERENT  VOiaS 
WHERE  FREEDOM  SPEAKS 
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IN  SEATTLE 


If  you’re  not  buying  their  paper, 
they’re  not  buying  your  product. 
Remember,  in  a  two-paper  town, 
one  is  a  bad  buy. 

Circu-  Readers  Reader-  %of 
lation  per  Copy  ship  Total 


If  you’re  placing  all  of  your  buys 
in  the  Times,  you’re  missing  a  big 
part  of  the  market. 

The  Seattle  Post-Intelligencer 
is  read  by  nearly  half  the  people  who 
read  a  Seattle  daily.  And  P-l  readers 
are  an  affluent  group. 

Per  capita,  they’re  younger, 
better  educated  and  have  higher 
incomes  than  the  national  average. 

They’re  a  discerning  group,  too. 
They  get  the  P-l  first  thing  in 
the  morning— before  the  (5 

day’s  shoppi  ng. 


Times  260,762  2.2  573,676  53.8% 


Source;  ABC,  March  1980;  Belden  Continuing 
Market  Study,  1980 

You’re  not  covered 
without  the  P>I. 
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‘H'he  DC-10.The  answers 
have  finally  caught  up 
with  the  question^’ 

Pete  Conrad 

Former  Astronaut 

Division  Vice  President,  McDonnell  Douglas 


“A  year  ago,  there  were  questions. 

Serious,  even  urgent,  questions  in 
the  public’s  mind  about  the  airworthi¬ 
ness  of  the  McDonnell  Douglas 
DC-10  jetliner. 

“Inevitably,  the  answers  were 
slow  in  coming. They  had  to  await 
the  results  of  complex  and  time- 
consuming  studies.  One  such  test,  a 
relatively  new  and  highly  sophisti¬ 
cated  structural  examination  called 
Damage  Tolerance  Analysis,  was  more  inten¬ 
sive  than  any  previously  used  in  the  com¬ 
mercial  aviation  industry. 

“The  answers  finally  caught  up  with  the 
questions  in  Decemberof  1979  with  the  final 
report  of  the  National  Transportation  Safety 
Board;  and  with  the  January,  1980  final  report 
of  the  Federal  Aviation  Administration. 

“Those  answers  are  clear  and  conclusive. 
Teams  of  experienced,  respected,  indepen¬ 


dent  technical  experts  using  rigorous, 
objective  methods  established  that 
the  DC-10  meets  or  exceeds  every 
standard  of  aerospace  technology; 
that  the  tragic  Chicago  accident  did 
not  result  from  any  design  deficien¬ 
cies,  and  that  steps  taken  shortly 
after  the  accident  had  eliminated  any 
possibility  of  recurrence. The  facts 
have  proven,  again,  that  the  DC-10 
is  a  totally  airworthy  aircraft. 

“We  want  you,  with  responsibility  for  the 
dissemination  of  accurate  information,  to 
have  all  the  facts  about  the  DC-10.  Our  book¬ 
let,  ‘The  DC-10,  A  Special  Report’,  puts  those 
facts  at  your  fingertips,  and  answers  all  of 
the  relevant  questions  involved  in  the  DC-10 
investigation’.’ 

For  your  copy,  write:  “Special  Report;’ 
McDonnell  Douglas,  Box  14526,  St.  Louis, 
MO  63178. 
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AUGUST 


24-26 — New  York  State  Publishers  Association  59th  annual  convention, 
Gideon  Putnam,  Saratoga  Springs,  N.Y. 

30-SepL  2 — Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey,  Calif. 

SEPTEMBER 

5-7 — Maine  Press  Association,  Prout’s  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10— Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
O'Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Me. 

11- 13 — PNPA  annual  classified  clinic,  Stouffer's  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — Maryland-Delaware-DC  Conference,  Carousel  Motel,  Ocean  City, 

Md. 

12- 14 — National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

13- 16 — INPA  Eastern  Regional  Conference,  Loews  Westbury  Hotel,  To¬ 

ronto,  Canada. 

14- 16 — Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency,  Milwaukee,  Wise. 

15- 16— 6th  annual  Editors'  Seminar  at  the  United  Nations,  sponsored  by 

the  UN  Association  of  the  U.S.A. 

15-16 — Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 
15-19 — Inland  Daily  Press  Foundation,  Annual  Aspen  Institute  Meeting, 
Aspen  Colo. 

17- 19 — Suburban  Newspapers  of  America's  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

18- 19 — National  News  Council,  Drake  University,  Des  Moines,  la. 

18-20 — Interstate  Ad  Managers  Association,  Sheraton  Inn,  Hagerstown, 

Md. 

18- 21— New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

20- 24 — Canadian  Circulation  Managers'  Association,  Holiday  Inn,  Sault 

Ste.  Marie,  Ont. 

20-25 — National  Press  Photographers  Association,  Flying  Short  Course: 
Louisville,  Hyatt  Regency,  September  20:  Dallas,  Twin  Sixties  Inn, 
September  21;  San  Francisco,  September  23,  San  Franciscan; 
Boston,  September  25. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 

20-Oct.  1— Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

2e-Oct.  1— Association  of  National  Advertisers,  The  Homestead,  Hot 
Springs,  Va. 

OCTOBER 

2-5 — New  England  Press  Association,  Sheraton  Regal  Hotel,  Hyannis, 
Mass. 

2-5— New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

4-5— Ohio  Newspaper  Ad  Executives.  Marriott  Inn,  Columbus,  Ohio. 
4-7 — UPl  EDICON,  Hyatt  Regency,  Cambridge,  Mass. 

8- 11— American  Association  of  Sunday  and  Feature  Editors,  Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

9- 10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

12-17 — 38th  annual  NASA  Food  Editors  Conference,  Radison  South,  Min¬ 
neapolis. 

19-21 — Inland  Daily  Press  Association's  annual  meeting,  Drake  Hotel, 
Chicago. 
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Newsbriefs 


Volume  one,  No.  1  hits  the  street 

The  first  issue  of  the  Calgary  Sun  hit  the  streets  on 
schedule  Sunday  (August  3)  replacing  the  78-year-old 
Calgary  Albertan  which  said  its  farewell  Friday  and 
disappeared. 

The  Albertan,  part  of  the  FP  Publications  Ltd.  newspaper 
group  which  was  taken  over  by  Thomson  Publications  Ltd. 
last  winter,  was  sold  to  the  publishers  of  the  Toronto  Sun  in 
June. 

The  changeover  won’t  be  completed  right  away.  The 
60-page  first  issue  was  published  on  the  Albertan’s  presses 
and  featured  the  same  typeface  as  the  old  paper,  although 
the  format  and  style  familiar  to  Toronto  and  Edmonton  Sun 
readers  was  used.  The  Sun  plans  to  have  its  new  offset 
press  in  operation  this  fall. 

The  masthead  on  the  editorial  page  listed  Toronto  Sun 
publisher  E)ouglas  Creighton  in  the  post  as  Calgary  Sun 
publisher  and  Les  Pyette  as  editor-in-chief.  The  Albertan’s 
Paul  Whitlock  remained  as  general  manager  and  Glen 
Slattery  was  appointed  assistant  general  manager. 

Lori  Wilson  quits  Senate  race 

Lori  Wilson  (Mrs.  Allen  Neuharth)  of  Cocoa  Beach,  Fla.  i 
has  given  up  her  independent  campaign  for  the  U.S.  Senate 
because  it  is  too  difficult  and  expensive  to  obtain  126,516 
signatures  of  Florida  voters  on  her  petition.  That  is  three 
times  as  many  signatures  as  are  required  to  get  on  the  ballot 
as  a  presidential  candidate  and  Ms.  Wilson  said  she  will 
continue  her  effort  to  have  this  law  declared 
unconstitutional.  The  U.S.  Fifth  Circuit  Court  of  Appeals 
upheld  it  recently. 

Panax  schedules  meeting 

The  board  of  directors  of  Panax  Corporation  has 
scheduled  a  special  meeting  of  shareholders  for  August  28  to 
act  on  a  resolution  to  adopt  a  plan  of  complete  liquidation  of 
the  company  and  to  sell  its  Upper  Peninsula  newspaper 
properties  to  Thomson  Newspaper  Publishing  Company, 

Inc. 

Second  quarter  revenues  were  $8,543,927  with  a  net  loss 
of  $469,474  or  a  loss  of  $0.40  per  share.  These  figures 
compare  with  revenues  of  $10,624,276  and  a  net  loss  of 
$1 15,563  or  $0. 10  per  share  during  the  same  period  in  1979. 

Net  revenues  for  Panax  Corporation  for  the  first  six 
months  of  1980  were  $16,640,767  with  a  net  loss  of 
$1 ,148,884  or  $0.98  per  share  as  compared  to  net  revenues  of 
$20,219,665  with  a  net  loss  of  $495,443  or  $0.42  per  share 
during  the  first  six  months  of  1979. 

Favre  named  managing  editor 

Gregory  E.  Favre  has  been  named  managing  editor  of  the 
Chicago  Sun-Times  effective  October  1 ,  editor  Ralph  Otwell 
announced. 

In  his  new  position  Favre,  45,  will  be  responsible  for 
directing  the  news  and  features  staffs  for  both  the  weekday 
and  Sunday  editions. 

He  has  been  managing  editor  of  features  and  the  Sunday 
editions  since  joining  the  Sun-Times  in  March,  1978. 

Santa  Fe  trial  delayed 

The  trial  to  determine  how  the  Santa  Fe  New  Mexican  will 
be  returned  by  Gannett  to  its  former  owner,  Robert 
McKinney,  was  postponed  until  September  3  to  allow 
attorneys  more  time  for  preparation.  The  trial  was  scheduled 
to  start  August  4. 
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This  advertisement  is  neither  an  offer  to  sell  nor  a  solicitation  of  offers  to  hu\ an\ of  these  securities. 
The  offerin}’  is  made  only  hy  the  Pros  [rectus. 


Au>;ust  b.  1980 


700,000  Shares 


The  Newark  Times  Company 


Class  A  Common  Stock 


( 10  Cents  Par  Value) 


The  above  Shares  are  presently  outstanding  and  are  being  offered  for 
the  account  of  certain  stockholders  of  the  Company.  The  Company 
will  not  receive  any  part  of  the  proceeds  from  the  sale  of  the  Shares. 


Price  $27  per  share 


Cof)ies  of  the  Prospectus  may  he  obtained  from  any  of  the  several  underwriters, 
including  the  undersigned,  only  in  States  in  which  such  underwriters  are  qualified 
to  act  as  dealers  in  .securities  and  in  which  the  Prospectus  may  legally  he  distributed. 


Bache  Halsey  Stuart  Shields 

Incorporated 

Dillon,  Read  &  Co.  Inc. 
Goldman,  Sachs  &  Co. 
hazard  Freres  &  Co. 


The  First  Boston  Corporation 
Bear,  Stearns  &  Co. 
Donaldson,  Lufkin  &  Jenrette 

Securities  Corporation 

E.  F.  Hutton  &  Company  Inc. 


Merrill  Lynch  White  Weld  Capital  Markets  Group 

Merrill  Lynch,  Pierce,  Kenner  &  Smith  incorporated 


Salomon  Brothers 


Warhurjf  Paribas  Becker 

A.  G.  Becker 


Shearson  Loeb  Rhoades  Inc. 


Wertheim  &  Co.,  Inc. 


Blyth  Eastman  Paine  Webber 

Incorporated 

Drexel  Burnham  Lambert 

Incorporated 

Kidder,  Peabody  &  Co. 

Incorporated 

Lehman  Brothers  Kuhn  Loeb 

Incorporated 

L.  F.  Rothschild,  Unterberg,  Towbin 


Smith  Barney,  Harris  Upham  &  Co. 

Incorporated 

Dean  Witter  Reynolds  Inc. 
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Private  justice 

Revelation  by  the  Wall  Street  Journal  that  a  little  known 
1872  California  law  has  been  resurrected  allowing  litigants 
in  that  state  to  hire  a  private  judge  for  a  quick,  quiet  trial 
outside  of  the  regular  court  system  raises  some  nasty  ques¬ 
tions. 

The  system  is  encouraged  by  the  Superior  Court  of  the 
state  because  crowded  court  calendars  would  delay  trials  for 
several  years.  It  is  one  way  to  get  it  over  with,  when  both 
sides  agree  to  the  procedure,  but  it  has  built-in  hazards. 

A  “quiet  trial”  can  mean  a  secret  trial.  The  trials  need  not 
be  held  in  the  court  house  and  in  some  cases  the  only  docu¬ 
ments  on  file  are  the  petition  for  a  private  judge  and  a  notice 
of  appeal. 

This  procedure  may  be  a  boon  to  retired  judges  who  are 
called  back  into  service  at  high  fees  to  hear  these  cases.  It 
may  be  a  boon  to  litigants  who  can  thus  obtain  a  judge  who 
may  know  something  about  the  subject  of  litigation  and  who 
may  conclude  the  case  in  a  hurry. 

But  if  there  is  a  public  interest  in  these  trials  it  can  be 
circumvented  easily  and  with  little  notice  or  warning.  The 
press  and  bar  of  California  should  institute  some  safeguards 
for  the  rights  of  press  and  public  after  which  other  states 
might  want  to  copy. 

Beit  tightening 

The  “Changing  Newspaper  Committee”  of  APME  re¬ 
ported  last  week  (E&P,  Aug.  9,  page  9)  editors  are  doing  a  lot 
of  belt  tightening  because  of  soaring  newsprint  costs  and,  in 
some  cases,  diminishing  advertising  revenue. 

Some  reported  tighter  newsroom  budgets,  tighter  editing, 
tighter  newsholes,  smaller  type-pictures-comics,  etc.  They 
are  all  classic  measures  used  by  publishers  and  editors  over 
the  years  when  the  going  got  tough. 

This  year,  however,  there  is  a  new  element  to  consider.  We 
seem  to  be  on  the  threshold  of  a  new  era  of  electronic 
dissemination  of  information  directly  into  the  household  via 
cable,  television,  satellite,  etc.  Any  reduction  in  newspaper 
quality,  performance  or  service  at  this  time  might  make 
it  vulnerable  to  this  new  threat  of  competition. 

Traditionally,  whenever  a  business  downturn  takes  place 
newspapers  have  urged  advertisers  not  to  reduce  their 
schedules  saying  it  is  important  for  them  to  keep  their 
names  and  products  before  the  public.  The  same  reasoning 
applies  to  the  newspaper  product  itself  right  now. 

If  it  means  a  slight  reduction  in  the  bottom  line,  compared 
to  last  year,  it  might  be  advisable  to  suffer  a  little  and  call  it 
an  investment  in  the  future.  This  new  competition  could  be 
rough,  but  a  good  editorial  product  will  always  draw  high 
readership  and  reader  loyalty. 
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Letters _ 

BOMB  THREATS 

This  “note  to  editors”  was  sent  to  the 
major  print  and  broadcast  media 
throughout  the  United  States. 

“Last  year  the  U.  S.  airlines  were  the 
recipients  of  more  than  1500  bomb 
threats,  1200  against  aircraft  and  another 
300  or  so  against  airports.  In  that  365-day 
period  not  a  single  explosive  device  was 
discovered  as  a  result  of  those  threats. 

“In  the  past  10  years  those  same  air¬ 
lines  have  received,  on  the  average, 
probably  close  to  600  bomb  threats  per 
annum.  In  all  that  time  there  has  been 
only  a  single  threat  which  proved  to  be 
other  than  just  that — a  threat. 

“While  these  statistics  do  not  preclude 
the  fact  that  the  real  thing  might  occur 
tomorrow,  it  does  make  one  wonder 
“When  does  this  stop  being  a  story?” 
Chicken  Little  wore  out  “the  sky  is  fal¬ 
ling”  bit  some  time  ago. 

“A  recent  spate  of  telephoned  threats 
on  the  west  coast  resulted  in  an  unprece¬ 
dented  amount  of  coverage  of  these 
non-stories. 

“For  a  number  of  years  there  existed  a 
gentleman’s  agreement  between  the  air¬ 
lines’  public  relations  personnel  and  the 
media  that,  while  we  would  provide  full 
disclosure  of  information  relative  to  a 
bomb  threat,  the  media  would  not  use  it 
unless  some  device  was  found  or  went 
“boom.” 

“This  agreement  was  not  intended  to 
suppress  news  in  any  way  but  rather  to 
provide  some  control  of  a  reprehensible 
situation. 

“Bomb  threats  cost  a  bundle,  incon¬ 
venience  thousands,  and  their  coverage 
serves  only  to  gratify  sick  minds  and  to 
foment  further  threats. 

“The  media  (fortunately  or  unfortu¬ 
nately,  as  the  case  may  be)  hasn’t  had 
the  pleasure  of  being  on  the  receiving 
end  of  these  products  of  the  twisted 
mind.  But  believe  me,  all  it  takes  is  one 
thin  dime  to  create  havoc  for  your  news¬ 
room. 

“Every  press  survey  for  a  number  of 
years  has  listed  the  air  transport  indus¬ 
try’s  public  relations  group  as  being 
among  the  top  five  in  all  industries.  The 
great  majority  of  us  are  extremely 
cooperative,  and  it  is  in  that  spirit  of 
cooperation  that  I  solicit  a  review  of  your 
editorial  policies  regarding  the  treatment 
of  bomb  threats. 

“Let’s  think  about  a  return  to  our  pre¬ 
vious  agreement.  It  worked  before.” 

It  is  being  circulated  because  the  un¬ 
warranted  coverage  of  a  bomb  hoaxe  is 
again  becoming  a  major  problem  for  the 
airlines. 

1  am  seeking  your  publication’s  sup¬ 
port  for  this  attempt  to  place  the  actions 
of  a  few  misguided  people  in  the  proper 
perspective. 

1  would  only  add  I  firmly  believe  that 
EDITOR  &  PUBLISHER  for  August  16,  1980 


should  this  group  ever  decide  to  switch 
its  allegiance  and  use  their  dimes  to  call 
newsrooms  and  TV  studios  at  deadline 
and  newscast  times,  instead  of  reserva¬ 
tions  offices  and  airports  at  departure 
times,  the  problem  of  coverage  of  these 
non-stories  would  be  rapidly  resolved. 

Angus  McClure 

(McClure  is  director  of  news  services 
for  Trans  World  Airlines.) 

FOR  THE  RECORD 

In  his  letter  to  Editor  &  Publisher 
(July  26),  Branham’s  executive  vicepres¬ 
ident  Frank  B.  Gurda  seems  unclear  as 
to  the  makeup  of  the  Newspaper  Food 
Editors  and  Writers  Assoc.  Unfortu¬ 
nately,  he  is  also  confused  about  NFE- 
WA’s  relationship  with  the  National  Ad¬ 
vertising  Sales  Association’s  “Food 
Editors  Conference”  to  be  held  in  Min¬ 
neapolis  this  fall. 

NFEWA  is  hardly  the  “maverick 
group  of  food  editors”  Gurda  describes. 
In  fact,  some  150  members  strong,  it  is 
the  only  organization  of  food  writers  and 
food  editors  extant,  formed  in  1974  for 
one  purpose:  to  set  standards  of  ethics 
for  the  profession.  Our  primary  respon¬ 
sibility  is  to  serve  the  public  interest  by 
reporting  the  news  accurately  and  as  ob^ 
jectively  as  possible. 

Some  of  our  members  attend  the 
NASA  Conference  each  year — it  does 
indeed  feature  programs  presented  by 
manufacturers  and  processors — because 
they  feel  there  is  valuable  information  to 
be  gained  there.  Some  of  our  members 
attend  the  annual  NFEWA  “Food 
Forum”  which  addresses  itself  to  food 
topics  of  current  interest.  Many  of  our 
members  attend  both  meetings.  NFEWA 
is  not  “out  to  undermine  newspapers  and 
their  sales  representatives.” 

Actually,  our  aim  is  quite  the  opposite. 
By  seeking  excellence  we  can  help  our 
newspapers  serve  their  readers  more 
completely.  Surely  this  can  only  make 
newspapers  more  successful  yet. 

Janice  Okun 

(Okun  is  food  editor  at  Buffalo  (N.Y.) 
Evening  News  and  president,  NFEWA.) 


18  YEARS  LATE 

E&P  reported  on  August  2  that  non- 
sportswriters  in  nine  major  league  cities 
had  taken  over  the  job  of  scoring  major 
league  baseball  games  “in  the  wake  of 
controversy  generated  last  year”  over 
whether  sportswriters  should  be  official 
scorers. 

The  story  said  that  many  sports  editors 
felt  it  was  a  conflict  of  interest  for 
sportswriters  to  serve  as  scorers.  It 
stated  that  in  Milwaukee,  among  other 
cities,  non-sportswriters  had  taken  over 
the  job  “this  year.” 

You  are  correct  that  sportswriters  in 
Milwaukee  do  not  score  major  league 
baseball  games.  But  you  are  1 8  years  late 
in  discovering  it.  We  did  not  change  this 
year.  The  Milwaukee  Journal  discon¬ 
tinued  the  practice  at  the  end  of  the  1%2 
baseball  season. 

Joseph  W.  Shoquist 

CONFLICT 

In  the  Editor  &  Publisher  story  (Au¬ 
gust  2)  on  sportswriters  acting  as  official 
scorers,  the  inference  is  that  only  in  nine 
major  league  cities  have  newspapers  re¬ 
fused  to  allow  their  employees  to  work 
as  official  scorers.  That  is,  of  course,  not 
the  case.  The  Kansas  City  Star  and  the 
Kansas  City  Times  are  among  the  papers 
who  will  not  let  reporters  double  as  scor¬ 
ers  and  we  support  the  idea  of  creating  a 
corps  of  official  scorers  who  are  respon¬ 
sible  only  to  the  league  offices  and  inde¬ 
pendent  of  the  Baseball  Writers  Associa¬ 
tion  of  America. 

Dale  Bye 

(Bye  is  executive  sports  editor.) 

Short  takes 


The  hostel  is  the  Sandy  Hook  youth 
hostel  in  Sandy  Hook,  Mo.,  a  town  on 
the  Potomac  River  consisting  of  a  liquor 
store,  a  motel  and  a  diner  about  2  miles 
from  Harpers  Ferry. — Des  Moines  Sun¬ 
day  Register. 


SERVICE  HIGHLIGHTS 


Now  available — a  comprehensive  “Editor’s  Guide”  to 
The  New  York  Times  News  Service.  Designed  to  help 
you  make  the  most  practical  use  of  this  service  at  its 
various  levels.  This  manual,  yours  for  the  asking, 
covers  the  NYT  “F\ill  Wire,”  “Pony  Wire,”  “Five-Day 
Mail  Service,”  “Weekend  Mail  Service,”  “NYT 
Pictures” — and  provides  details  on  handling  copy 
for  both  a.m.  and  p.m.  papers,  as  well  as  notes  on 
transmission  and  advisories.  A  must  for  every  editor. 
Contact  Bill  O’Shea  at  (212)  972-1070.  Or  write  to  NYT 
News  Service  at  200  Park  Ave.,  New  York,  NY  10166. 

Jfetu  J|ork  8im(0 
NEWS  SERVICE 
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Springfield 

is  first 

in 
New 
England... 
by  far. 

First  in  Daily  A,DJ,  COVERAGE  in  New  England . . . 

Springfield  Union/ News  . 62%  Boston  Globe . 24% 

Providence  Journal  Bulletin . 40%  New  Haven  Register/ Journal  Courier . 17% 

Portland  Express-Press  Herald  . 28%  Boston  Herald  American . 14% 

Hartford  Courant  . 27%  Worcester  Telegram-Gazette .  8% 

Source:  Circulation  79/80 

Springfield  is  the  first  choice  in  New  England  for  testing  new 
products  and  advertising  strategies.  If  you’re  not  in 
Springfield,  you’re  not  reaching  New  England. 

SPRItfOFlELD  NEWSnVPEI^ 

Largest  in  Massachusetts  outside  Boston 


Represented  by  Newhouse  Newspapers 
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ESP 

Every  Saturday  since  1884 


‘Press  congestion’  marks 
1980  Democratic  parley 


Any  astute  observer  of  the  press  got  the 
tipoff  mid-morning  Monday  as  the  veritable 
army  of  journalists  in  New  York  for  the  1980 
liemocratic  convention  lined  up  to  obtain  dai¬ 
ly  press  credentials. 

By  10:30  a.m.,  hundreds  of  frustrated  re¬ 
porters,  editors  and  photographers  lined  the 
sweltering  hallway  on  the  fifth  floor  of  the 
Statler  Hilton  Hotel,  waiting  to  enter  the  daily 
press  office  one-by-one  to  retrieve  their  daily 
passes  to  Madison  Square  Garden. 

There  were  3,381  delegates  at  the  conven¬ 
tion.  They  were  covered  by  13.500  journal¬ 
ists,  editors,  broadcasters,  technicians,  pro¬ 
ducers  and  support  personnel,  roughly  800 
more  than  were  assigned  to  the  Republican 
parley  in  Detroit. 

According  to  a  Congressional  Press  Gal¬ 
lery  spokesman,  about  9,000  of  those  people 
were  actively  involved  in  “news  production 
roles.”  That  means  that  each  of  the  delegates 
could  have  had  roughly  three  newspeople  of 
his/her  very  own  —  if  he  or  she  so  desired. 

Of  those  9,000  “news  production”  per¬ 
sonnel,  1 ,400  were  accredited  as  daily  news¬ 
paper  reporters.  With  support  personnel  in¬ 
cluded.  there  was  a  total  of  4,000  daily  press 
credentials  issued  in  response  to  a  record 
number  of  requests  for  accreditation. 

The  Associated  Press  dispatched  some  162 
news  and  support  personnel  to  cover  the  con¬ 
vention.  United  Press  International  sent  over 
100.  So  did  Gannett.  Allen  Neuharth  claimed 
that  his  group  had  the  largest  contingent 
covering  the  convention,  with  168,  including 
a  70-person  print  bureau. 

Knight-Ridder  alone  was  represented  by  a 
staff  of  80  reporters.  Newsday  brought  a  staff 
of  34  reporters,  editors  and  technicians  in 
from  Long  Island  to  cover  the  convention. 
And  the  three  major  television  networks  had 
2,100  employees  on  hand. 

Author  Theodore  C.  White  summarized 
the  situation  in  an  interview  with  the  New 
York  Times:  “We're  smothering  the  story, 
we’re  choking  it.  There's  press  congestion.” 

The  “press,”  including  non-print  and  non¬ 
daily  media,  occupied  the  entire  Felt  Forum, 
an  adjunct  to  the  Garden  which  is  normally 
used  for  functions  which  would  not  ordinarily 
fill  the  main  arena.  News  tents,  broadcast 
offices,  photo  trailers  and  their  occupants 
spilled  out  into  the  staging  areas  surrounding 
the  arena  floor,  onto  the  floor  itself  and  on  up 
into  the  Garden  rafters.  It  was  an  expensive 
venture. 

The  networks  were  the  biggest  spenders  — 
it  cost  NBC,  CBS  and  ABC  some  $30  million 
to  broadcast  the  prime-time  event. 


Among  the  three  print  news  organizations 
which  provided  E&P  with  cost  figures, 
Knight-Ridder  was  solidly  in  first  place. 
According  to  David  Cooper,  m  Akron  (Ohio) 
Beacon-Journal  editor  who  headed  up  Knight 
Ridder’s  news  operations  at  the  convention, 
the  group  was  expecting  to  spend  almost  a 
quarter  of  a  million  dollars  for  the  combined 
efforts  of  Knight-Ridder  newspapers  and  the 
KNT  News  Service  —  exclusive  of  salaries. 
Knight-Ridder,  according  to  Cooper,  spent 
about  $230,000  covering  the  Republican  con¬ 
vention.  “You  can't  pass  this  up  and  not 
give  good  coverage  of  an  American  political 
convention  if  you  want  to  have  a  high  quality 
news  operation.”  said  Cooper. 

Gannett  expected  to  spend  roughly 
$120,000,  about  the  same  amount  as  the 
group  budgeted  for  the  Republican  conven¬ 
tion,  and  about  259c  of  its  total  campaign 
budget,  according  to  Gannett  News  Service 
general  manager  John  Curley. 

“This  is  an  extra  and  we  allocate  it  as  an 
extra,”  said  Curley,  “We're  located  inalotof 
states,  and  there’s  no  way  of  doing  a  decent 
job  daily  on  their  delegations  if  we  don't  have 
the  bodies.” 

He  continued.  “There's  no  question  one 
person  could  cover  three  states  in  terms  of 
news  value ,  but  the  logistics  are  impossible .  ’  ’ 
He  explained  that  Gannett  was  using  one  per¬ 
son  per  state,  except  in  states  like  New  York, 
where  reporters  were  doubled  up  because  of 
the  number  of  papers  the  group  owns  in  the 
state. 

“We're  watching  out  for  local  interests  — 
there's  legiitimate  news  in  what  these  people 
(delegates)  are  doing.”  Curley  added,  “this 
is  a  national  forum  for  debate.” 

Newsday  editor  Anthony  Insolia  reported  a 
budget  of  roughly  $40.0()0  for  the  conven¬ 
tion. 

“It's  absolutely  worth  it,”  declared  Insolia, 
“It's  still  a  big  event  even  with  the  script 
seeming  predictable.  There  are  still  un¬ 
knowns,  and  all  those  things  make  for  good 
eoverage.  It's  all  part  of  the  political  pro¬ 
cess,”  he  said. 

Lou  Boccardi,  AP's  vicepresident/execu¬ 
tive  editor,  could  not  provide  E&P  with  an 
exact  breakdown  of  its  convention  personnel 
roster.  However,  he  said  the  162-person  fi¬ 
gure  included  reporters,  editors,  photo¬ 
graphers,  communications  personnel  and  dic- 
tationists. 

UPI’s  editor  and  chief,  H.L.  Stevenson, 
said  the  news  service  had  88  people  involved 
in  convention  coverage,  not  including  photo¬ 
graphers.  Of  the  88,  58  were  reporters.  12 


were  support  personnel  and  18  were  UPl  au¬ 
dio  people  assigned  to  broadcast  operations. 
Stevenson  said  UPl  had  “slightly  more”  peo¬ 
ple  covering  the  Democrats  than  the  news 
service  assigned  to  the  Republicans. 

Both  Boccardi  and  Stevenson  agreed  that 
the  Democratic  convention  required  greater 
delegate  polling  efforts  than  did  the  Republi¬ 
can  parley. 

“We’ve  had  to  do  a  lot  more  in  the  way  of 
delegate  polling  here.”  said  Boccardi.  He 
reported  that  as  part  of  the  joint  NBC/AP 
polling  effort,  delegations  were  polled  three 
times  in  the  10  days  prior  to  the  opening  gavel 
to  get  a  handle  on  the  vote  concerning  the 
“open”  convention  rules  change. 

In  contrast  to  the  larger  news  gathering 
organizations  was  the  combination  team  sent 
to  New  York  from  the  Paterson  (N.J.)  News 
and  the  Dispatch  of  Union  City.  N.J.  Both 
papers  are  owned  by  the  Albritton  Newspap¬ 
ers  group. 

The  team  included  six  reporters  and  one 
photographer,  and  in  the  opinion  of  the  repor¬ 
ters,  both  newspapers  were  well  supplied 
with  news  and  features. 

Said  News  reporter  Jack  Fischer,  “It’s 
been  basically  a  guerrilla  operation,  but 
we’ve  covered  basically  everything  we’ve 
wanted  to  within  the  space  constraints  of  the 
newspapers.” 

“From  our  base,  we  can  only  make  outgoing 
phone  calls.”  And  regarding  the  30-minute 
on-the-convention-floor  time  limit  imposed 
on  print  reporters,  Fischer  said.  “The  limited 
access  made  it  difficult  to  get  to  the  people 
you  want  to  get  to.” 

Fischer's  collegue.  Joe  Laura  of  the  Dis¬ 
patch.  was  disenfranchised  with  the  para¬ 
meters  of  the  perimeter  pass  issued  by  the 
EYess  Gallery  which  only  permitted  move¬ 
ment  within  press  working  areas  and  did  not 
allow  access  to  the  Garden.  The  two-paper 
group  was  issued  only  two  passes  to  the  Gar¬ 
den  arena. 

Said  Laura.  "All  it  (the  perimeter  pass) 
allowed  us  to  do  was  sit  there  an  watch  other 
newspeople  watching  each  other.  There  are 
too  many  newspeople  here  anyway  —  I 
would  say  it  was  over  done,  to  put  it  mildly. 
Newspeople  are  just  boring  each  other  with 
their  expert  opinions  about  what's  going  on 
on  the  floor.” 

The  perimeter  pass  did  carry  one  particu¬ 
larly  popular  privildege  with  it.  It  allowed  the 
bearer  to  visit  the  specical  press  lounge  set  up 
by  the  Association  of  Amercian  Railroads, 
which  provided  complimentary  refreshments 
for  members  of  the  press. 

During  the  first  two  days  of  the  convention, 
the  lounge  served  over  6.000  newspeople 
some  36  half-kegs  of  beer,  4.500  sandwiches, 
450  gallons  of  coffee  and  300  pounds  of  pota- 
toe  chips  and  pretzels,  according  to  Larry 
Kaufman,  vicepresident  for  information/pub¬ 
lic  affairs  for  the  organization. 
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British  Law  Lords  order 
disciosure  of  source 


The  most  important  judgment  in  the 
modem  history  of  Britain’s  press  free¬ 
dom  was  given  recently  by  the  House  of 
Lords  in  its  function  as  Supreme  Court. 

It  ordered  Granada  Television,  a 
British  commercial  tv  company,  to  tell 
the  British  Steel  Corporation  (which  runs 
Britain’s  nationalized  steel  industry)  the 
name  of  the  person  who  had  given 
Granada  Television  secret  policy  docu¬ 
ments  of  the  British  Steel  Corporation. 

Granada  Television  had  used  these 
politically  explosive  and  immensely  em¬ 
barrassing  documents  in  a  current  affairs 
program  on  February  4,  while  the  British 
Steel  Corporation’s  workers  were  on 
strike.  In  the  current  year,  the  British 
Steel  Corporation  has  lost  the  enormous 
sum  of  more  than  $1.3  billion — which  the 
British  taxpayers  must  pay. 

Before  Granada  Television  returned 
the  secret  documents  to  the  British  Steel 
Corporation,  it  removed  from  them  all 
markings  which  could  have  revealed  the 
source’s  identity.  By  doing  that, 
Granada  Television  defaced  documents 
which  were  not  its  property,  and  the  bor¬ 
rowing  of  which  was  not  only  a  breach  of 
contract  by  the  British  Steel  Corpora¬ 
tion’s  employee,  but  undoubtedly  was 
also  illegal. 

If  the  source  of  these  documents  were 
revealed,  that  person  would  be  very  for¬ 
tunate  if  he  or  she  were  only  discharged 
at  once  without  any  compensation  for 
the  job  loss  and  without  pension  rights. 
That  person  could  also  become  involved 
in  criminal  proceedings  for  theft,  and 
civil  proceedings  for  breach  of  contract. 

Immediately  after  the  program  about 
the  documents  had  been  televised,  the 
British  Steel  Corporation  asked  the  High 
Court  to  order  Granada  Television  to  re¬ 
veal  the  identity  of  the  person  who  pro¬ 
vided  the  documents.  Its  lawyer  argued 
in  court  that  this  person  needed  to  be 
known  to  prevent  further  leaks  of  confi¬ 
dential  material,  and  to  remove  suspicion 
from  “loyal”  employees.  The  High 
Court  agreed,  and  ordered  Granada 
Television  to  reveal  its  source. 

Granada  Television  appealed  to  the 
Appeal  Court,  which  agreed  with  the 
High  Court’s  verdict,  and  rejected  the 
appeal.  One  of  the  three  Appeal  Court 
judges  declared  that  Granada  Television 
had  been  specially  wrong  because  it 
knowingly  helped  a  British  Steel  Corpo¬ 
ration  employee  to  break  the  law  of  con¬ 
tract. 

Because  the  fundamental  principle  of 
all  journalists’  right  to  protect  their 
sources  was  at  stake,  Granada  Televi¬ 
sion  got  permission  (the  legal  phrase  is 
“was  given  leave")  to  appeal  to  the 
House  of  Lords  in  its  function  as  Su- 
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preme  Court.  This  judicial  function  is  not 
now  carried  out  by  all  its  aristocratic 
members,  as  it  was  originally  done. 

In  Britain,  judges  are  appointed  only 
from  among  the  most  eminent  and  ex¬ 
perienced  courtroom  lawyers  called 
“barristers.”  Very  experienced  judges, 
and  senior  barristers  sufficiently  experi¬ 
enced  to  be  judges,  are  made  Lords  for 
life  to  sit  in  the  House  of  Lords  as  “Law 
Lords”  and  carry  out  its  function  as  Su¬ 
preme  Court.  Their  Lord  titles  are  not 
inherited  by  their  descendants. 

All  House  of  Lords  members  may  at¬ 
tend  when  the  House  of  Lords  sits  as  the 
Supreme  Court,  but  in  fact  only  a  panel 
of  five  Law  Lords  take  part  in  these  judi¬ 
cial  proceedings.  The  chairman  of  the 
House  of  Lords,  called  the  Lord  Chan¬ 
cellor,  is  always  a  senior  cabinet  minister 
of  the  government  in  power,  and  must  be 
a  barrister  of  such  eminence  and  with  so 
much  courtroom  experience  that  he 
would  be  qualified  to  be  a  judge  if  he 
were  not  in  politics.  He  can  sit  as  a  Law 
Lord  together  with  four  other  Law 
Lords,  and  whenever  he  does,  he  pre¬ 
sides.  But  because  he  is  a  politician  and  a 
cabinet  minister,  he  presides  only  over 
appeals  without  any  political  signifi¬ 
cance.  (The  present  Lord  Chancellor  did 
not  take  part  in  Granada  Television’s  ap¬ 
peal.) 

Because  the  House  of  Lords  as  Su¬ 
preme  Court  hears  only  appeals  in  which 
the  law  is  not  clear,  all  House  of  Lords 
judgments  automatically  become  the  de¬ 
finite  law  of  Britain  and  binding 
precedents — either  forever,  or  until  par¬ 
liament  changes  the  law. 

Four  Law  Lords  ruled  that  Granada 
Television  must  reveal  the  name  of  its 
source.  They  considered  this  case  to  be 
so  urgent  that  they  announced  their 
judgment  before  giving  their  detailed 
reasons  for  it,  which  they  will  not  give 
until  September.  The  fifth  Law  Lord,  a 
very  experienced  former  High  Court 
judge  and  barrister,  said  he  needed  more 
time  to  consider  the  vitally  important  as¬ 
pects  of  this  case  and  would  announce 
his  opinion  later,  but  it  cannot  change  the 
judgment. 

This  House  of  Lords  judgment  means 
that  in  British  law  no  journalist  as  the 
right  to  keep  a  source  confidential,  and 
that  in  British  law  no  journalist  has  the 
order  journalists  to  reveal  sources  of 
confidential  material.  Because  Britain 
has  no  written  constitution,  no  guarantee 
of  press  freedom  exists  in  Britain.  Press 
freedom  in  Britain  is  not  a  right  but  a 
privilege,  which  is  not  protected  by  any 
law. 

Britain’s  press,  television  and  radio 
angrily  condemned  the  House  of  Lords 


judgment.  The  London  Times  headlined 
its  editorial  about  it  “A  Charter  for 
Wrongdoing”  and  called  the  judgment 
“restrictive,  reactionary,  and  clearly 
against  the  public  interest.”  It  con¬ 
tinued:  “The  effect  of  the  House  of 
Lords  decision  will  be,  inevitably,  to  en¬ 
sure  that  journalists  of  integrity  exercis¬ 
ing  their  craft  with  diligence  will  be 
turned  into  law-breakers.  The  judgment 
will  have  the  effect  of  inhibiting  jour¬ 
nalistic  investigation  of  corruption,  mal¬ 
practice  and  incompetence  by  officials  of 
public  bodies  and  large  companies.” 

The  London  Sunday  Times  wrote  in  an 
editorial:  “We  are  in  a  peculiar  difficulty 
in  Britain  because  we  have  no  Bill  of 
Rights  which  ensures  that  the  value  of 
free  speech  is  balanced  against  other 
rights  and  especially  against  commercial 
rights;  and  we  have  tendencies  to  se¬ 
crecy  far  more  extreme  than  in  any  other 
political  democracy.” 

The  London  Daily  Telegraph  wrote  in 
an  editorial:  “No  company  can  hope  to 
conduct  its  affairs  without  some  confi¬ 
dentiality,  especially  regarding  docu¬ 
ments,  and  this  is  a  consideration  which 
must  be  balanced  against  the  interests  of 
a  free  press,  as  the  Law  Lords  have 
clearly  done.”  But  the  same  editorial 
stated:  “There  is  no  doubt  that  when  a 
journalist  gives  his  word  not  to  divulge  a 
source,  he  must  be  prepared  to  honor  his 
word,  and,  if  necessary,  take  the  con¬ 
sequences.” 

The  London  Daily  Mirror  wrote  in  an 
editorial:  “It  would  be  better  for  a 
Granada  employee  to  go  to  prison  than 
for  the  company  to  knuckle  under  the 
House  of  Lords  judgment.  If  Granada 
now  names  the  name,  the  freedom  of  all 
of  us  would  suffer.  No  one  with  a  scandal 
to  expose  would  feel  safe  in  talking  to  a 
journalist  again.  And  a  press  whose  legal 
fetters  are  already  greater  than  in  any 
other  democracy  would  lose  its  cardinal 
right — the  right  to  keep  secret  the  names 
of  those  who  help  it.” 

The  London  Evening  News  wrote  in  an 
editorial:  “Britain  is  one  of  the  most 
closed  and  secrecy-ridden  societies  in 
the  Western  world.  A  glance  at  Ameri¬ 
ca’s  Freedom  of  Information  Act  shows 
what  can  be  done,  and  how  many  light 
years  we  are  away  from  that.” 

The  British  Broadcasting  Corpora¬ 
tion’s  Director-General  Ian  Trethowan 
stated:  “The  Law  Lords’ judgment  must 
now  presumably  be  accepted  as  the 
existing  law.  In  that  case,  the  law  should 
be  changed,  and  in  the  next  session  of 
parliament.” 

Granada  Television  has  announced 
that  it  will  not  under  any  circumstances 
and  not  at  any  price  obey  the  House  of 
Lords  judgment — regardless  of  the  fine’s 
or  of  anyone’s  imprisonment  caused  by 
this  defiance.  Several  House  of  Com¬ 
mons  Members  are  now  campaigning  for 
a  change  in  the  law  by  parliament,  which 
for  the  first  time  would  give  British  jour¬ 
nalists  the  right  not  to  reveal  sources. 
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Appellate  court  blocks 
restraint  on  publication 


A  three-judge  panel  of  the  U.S.  Court  of 
Appeals  on  Aug.  1 3  tossed  out  a  lower  courts 
ruling  that  would  have  stopped  the  Los 
Angeles  Herald  Examiner  from  printing  a 
serialized  magazine  story  about  Los  Angeles 
Dogers’  first  baseman  Steve  Garvey  and  his 
wife,  Cyndy,  alocal  tv  personality  for  at  least 
a  week.- 

Herald  Examiner  publisher  Frank  Dale 
said,  “We  are  pleased  the  court  has  taken  off 
our  handcuffs,  and  we  plan  to  publish  the 
series  next  week.”  Managing  editor  Ted 
Warmbold  said  the  series  will  start  Tuesday . 

U.S.  District  Judge  Robert  J.  Kelleher  had 
ordered  the  ban  Aug.  1 1 .  The  appellate  court 
said  that  the  judge  had  erred  in  preventing  the 
newspaper  from  printing  the  Garvey  story, 
which  first  appeared  in  Inside  Sports  maga¬ 
zine. 

The  Garveys  have  filed  an  $11.2  million 
libel  suit  against  Newsweek  Inc.,  publisher  of 
Inside  Sports,  in  which  the  article  appears  in 
the  August  31  issue,  and  Pat  Jordan,  a  free¬ 
lance  writer  who  is  the  author  of  the  cover 
story,  headlines,  “Trouble  in  Paradise.” 

The  Hearst-owned  Herald  Examiner  of 
which  former  Cincinnati  Reds  majority  stock¬ 
holder,  Frank  Dale,  is  publisher,  had  planned 
to  publish  a  five-part,  7,000-word  series 
excerpted  from  the  article  this  week  under  an 
exclusive  arrangement  with  Inside  Sports. 

Judge  Kelleher  in  Los  Angeles  said  he 
wanted  to  review  tapes  of  interviews  Jordan 
had  with  the  Garveys  for  the  article,  which 
examines  the  couple’s  married  life. 

Attorney  William  Masterson,  representing 
Jordan  and  Newsweek,  told  Judge  Kelleher 
that  his  stop  order  “seriously  impinged  on 
First  Amendment  rights.”  Kelleher  then  de¬ 
nied  Masterson's  request  for  a  72-hour  de¬ 
lay  while  he  asked  the  U.S.  Court  of  Appeals 
in  San  Francisco  to  block  the  order. 

The  Herald  Examiner  was  to  have  begun 
publishing  the  serial  on  August  1 1 .  Hearst 
Corp.  attorney,  Michael  Inglis,  told  Kelleher 
that  the  newspaper  postponed  running  the 
series  out  of  deference  to  the  court's  hearing 
on  the  matter  that  day.  Inglis  added  that  the 
court  order  would  be  obeyed.  The  Garvey’s 
lawsuit  charges  that  the  Jordan’s  article  was 
“replete  with  falsehoods,  half-truths  and 
innuendo  and  a  misrepresentation  of  enor¬ 
mous  magnitude.” 

The  suit  said  that,  although  the  Garveys 
are  happily  married,  the  article  is  written  in  a 
way  to  give  the  impression  that  they  were 
suffering  marital  discord  and  problems. 

During  the  court  hearing  Masterson  told 
the  court  that  the  truth  of  the  article  will  be 
ultimately  presented  by  his  clients.  He  added 
that  Jordan  has  reviewed  his  tapes  and  veri¬ 
fied  that  everything  in  the  article  “came  from 
the  Garveys.”  The  Garveys’  attorney.  Alan 
Rothenbeig.  said  that  prior  publication  of  the 
article  has  fully  satisfied  First  Amendment 
rights  and  that  enjoining  republication  would 
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not  constitute  prior  restraint.  He  argued 
further  that  publishing  the  article  to  a  larger 
Southern  California  audience  would  be 
further  damaging  to  his  clients. 

In  granting  the  temporary  restraining 
order.  Judge  Kelleher  ordered  lawyers  for  the 
Hearst  Corp.  to  produce  before  August  15 
four  hours  of  tape-recorded  interviews 
between  Mrs.  Garvey  and  Jordan. 

In  a  statement  released  on  the  action, 
Newsweek  Inc.  said:  “The  ruling  by  Judge 
Kelleher  totally  ignores  200  years  of  history. 
The  only  justification — if  one  exists — for 
the  issuance  of  the  temporary  restraining 
order  against  the  press  has  been  a  claim  of 
national  security.  Needless  to  say  no  such 
claim  has  been  made  in  this  case.” 

August  18  start 
for  NY  Times  MW 

The  New  York  Times  will  begin  delivering 
its  midwest  edition  to  homes  and  newsstands 
in  the  nine  state  region  beginning  August  18. 

The  edition  will  be  printed  in  Chicago  via 
satellite  transmission  from  New  York  City 
and  consist  of  two  sections.  The  first  section 
will  have  international,  national,  and  regional 
news  plus  features.  The  second  will  be  the 
complete  Business  Day  section  of  the  Times 
which  is  section  D  in  the  regular  paper. 

The  Times  will  commence  home  delivery 
of  the  midwest  edition  on  August  1 8  in  Chica¬ 
go,  Cincinnati.  Cleveland,  and  Columbus. 
The  paper  intends  to  expand  home  delivery  to 
other  midwestem  cities  gradually.  Detroit, 
for  example,  is  scheduled  to  have  home  deliv¬ 
ery  of  the  midwest  paper  starting  September 
2. 

The  midwest  Times  will  be  available  on 
newsstands  throughout  the  nine  state  region 
and  in  selected  cities  in  the  southwest,  west, 
and  northwest  including  Denver,  Los 
Angeles,  Seattle,  Portland,  and  San  Fran¬ 
cisco. 

The  Times  present  midwest  circulation  in 
the  nine  state  region  is  about  15,000  copies. 

Leonard  Harris,  director  of  corporate 
affairs  for  the  New  York  Times  Co.,  said  the 
paper  “has  not  decided  yet  what  the  print 
order  will  be”  for  the  new  edition. 

The  midwest  edition  will  sell  on  newsstands 
for  50tf  daily  and  S2  on  Sunday. 

Harris  said  the  edition’s  start-up  costs  are 
“relatively  minor.  Primarily  the  hardware  in¬ 
volved  like  the  saucers,  data  compressor  sys¬ 
tem.  and  plate  making  system.” 

Harris  added  the  technical  problems  which 
had  delayed  the  edition’s  debut  from  its  sche¬ 
duled  July  28  start  have  been  worked  out. 

Goes  tabloid 

Milford  (Conn.)  Citizen,  which  publishes 
Monday-Friday  afternoon  and  Sunday  morn¬ 
ing.  has  shifted  to  tabloid  format. 


2  dailies  hit 
by  reports  in 
rival  papers 

In  a  front  page  statement  (August  5)  the 
Cleveland  Press  denied  reports  in  the  Cleve¬ 
land  Plain  Dealerihat  it  was  losing  a  million 
dollars  a  month  and  that  circulation  had  dip¬ 
ped  at  one  point  to  below  300.000. 

The  front  page  editorial  said:  “Neither  the 
management  of  the  Press  nor  of  its  parent 
company,  the  E.W.  Scripps  Company,  has 
engaged  in  speculation  that  the  Press  might  be 
closed.” 

The  statement  admitted  only  that  financial 
losses  of  the  group’s  flagship  were  “severe”. 
The  newspaper's  staff  was  informed  by  Press 
editor  Herb  Kamm  on  August  1  that 
Scripps — Howard  had  approached  Newhouse 
Newspaper,  owner  of  the  Plain  Dealer,  about 
entering  into  a  joint  printing  agreement  short¬ 
ly  after  the  government  approved  a  similar 
agreement  in  Cincinnati.  According  to 
Kamm,  Newhouse  turned  them  dow:;. 

Edward  Estlow,  president,  Scripps- 
Howard. issued  a  statement  on  the  situation, 
which  said:  “I  am  not  able  to  comment  at  this 
point  on  what  direction  we’re  going  to  take. 
Any  direction  would  require  intensive  study. 
It  is  true  that  operational  modifications  need 
to  be  made  for  the  security  of  the  Press  and 
everyone  there.” 

A  proposal  to  buy  the  Press  by  Cleveland 
industrialist,  John  Cole,  was  confirmed  by 
Cole’s  attorney,  Robert  Duvin.  The  sale  hit  a 
snag  when  a  local  Teamsters  union  refused  to 
accept  word  reductions  and  salary  conces¬ 
sions  inherent  in  the  deal. 

In  Denver,  meanwhile,  the  fate  of  the  De¬ 
nver  Postv/as  still  up  in  the  air.  The  newspap¬ 
er  has  publically  announced  that  it  is  con¬ 
sidering  several  bids  to  sell. 

On  August  10.  the  Sunday  Oklahoman, 
which  owns  the  Colorado  Springs  Sun,  pub¬ 
lished  an  analysis  of  what  the  banner  headline 
called  “The  Denver  Post:  Empire  on  the 
Rocks”. 

An  editor’s  note  said  that  the  story  was 
secured  by  work  in  Denver  by  staff  reporter 
Judy  Fossett. 

The  story  said  the  efforts  of  Marvin  Davis, 
Denver  oil  operator,  to  secure  the  Post  for  $75 
million  was  made  through  a  spokesman, 
Michael  Balfe  Howard,  publisher  of  the 
Rocky  Mountain  News  in  Denver,  a  Scripps- 
Howard  paper. 

As  for  the  Oklahoma  Publishing  Co.,  Ed¬ 
ward  L.  Gaylord,  editor  and  publisher,  said 
no  offer  would  be  made  for  the  property  de¬ 
spite  a  10-year  interest  in  buying  the  Post. 

He  cited  heavy  personnel  load  at  the  Post 
and  “deteriorating”  physical  facilities  as 
reasons  for  the  present  lack  of  interest.  He 
estimated  that  $50  to  $100  million  would  be  a 
fair  estimate  of  money  required  for  Post  mod¬ 
ernization. 


9 


TAKING  IT  OFF  THE  TUBE— An  un¬ 
identified  reporter  follows  the  NBC-tv 
coverage  of  the  Democratic  National 
Convention  in  the  reporters'  lounge  area 
and  jots  down  some  notes. 

Baton  Rouge  dailies 
award  plant  contract 

Capital  City  Press,  publishers  of  the 
Baton  Rouge  (La.)  Advocate  and  State 
Times,  has  awarded  a  multi-million  dol¬ 
lar  contract  for  the  design,  engineering 
and  construction  of  a  1 17,000  square-foot 
production  center  to  serve  both  newspa¬ 
pers.  The  contract  was  awarded  to  The 
Austin  Company,  Cleveland-based  in¬ 
ternational  consultants,  engineers  and 
builders;  Austin’s  southwest  district  of¬ 
fice  in  Houston,  Texas,  will  design  and 
construct  the  facility. 

The  new  building  will  house  the  press¬ 
room  operations,  newsprint  storage  and 
the  mail  room  for  the  two  papers.  The 
new  pressroom  will  be  double  the  size  of 
the  pressroom  in  the  present  downtown 
Baton  Rouge  location;  it  will  house  addi¬ 
tional  press  units.  The  downtown  loca¬ 
tion  is  not  being  abandoned;  the  pages  of 
the  newspapers  will  be  made  up  in  the 
composing  room  there,  and  will  be 
transmitted  electronically,  by  mi¬ 
crowave,  to  the  new  plant  for  publica¬ 
tion. 

Construction  of  the  new  facility  is  ex¬ 
pected  to  begin  in  September  of  this 
year,  with  completion  scheduled  for  Au¬ 
gust  1981. 

The  mail  room  has  been  designed  to 
accommodate  the  latest  automated  sys¬ 
tem  for  insertion  of  newspaper  sections, 
and  the  plant  will  easily  accept  expan¬ 
sion  of  the  press  line,  the  mail  room  and 
the  newsprint  storage  area. 

$750,000  promotion 

The  most  comprehensive  advertising 
promotion  campaign  in  the  history  of  the 
Philadelphia  Bulletin  is  under  way  with 
the  theme:  “The  Bulletin — The  Great 


VERY  INTERESTING — Reporters  for  United  Press  International  were  extremely 
interested  in  the  networks'  coverage  of  the  Democratic  convention.  UPl  had  three  tv 
sets,  each  tuned  to  a  different  network,  in  its  Felt  Forum  press  work  area  and 
reporters  occasionally  gathered  around  to  check  out  what  each  network  was  up  to. 

Democrats  pledge 
newsroom  sanctity 

The  1980  Democratic  convention  ap¬ 
proved  a  platform  plank  this  week  which 
calls  for  the  shaping  of  legislation  to  over¬ 
turn  the  U.S.  Supreme  Court’s  decision  in 
the  Stanford  Daily  v.  Zurcher  newsroom 
search  case. 

The  stand  on  the  issue  was  included  in  a 
section  of  the  platform  dealing  with  civil 
liberties. 

The  plank  states,  “As  we  enter  the  1980’s, 
we  must  enact  grand  jury  reform;  revise  the 
Uniform  Code  of  Mflitary  Justice;  enact  char¬ 
ters  for  the  FBI  and  the  intelligence  agencies 
which  recognize  vital  civil  liberty  concerns 
while  enabling  those  agencies  to  perform 
their  important  national  security  tasks;  shape 
legislation  to  overturn  the  Supreme  Court 
Stanford  Daily  decision;  and  enact  a  criminal 
code  which  meets  the  very  real  concerns 
about  protecting  civil  liberties,  and  which  does 
not  interfere  with  existing  workers’  ri^ts.” 

In  the  matter  of  personal  privacy,  the 
Democrats  adopted  a  plank  supporting  the 
Carter  Administration’s  comprehensive  pri¬ 
vacy  policy,  which  has  moved  toward  cut¬ 
ting  the  number  of  federal  files  on  indi¬ 
viduals. 

And  in  the  business  area,^the  Democratic 
platform  pledges  “vigorous  antitrust  enforce¬ 
ment,”  especially  in  the  controlling  of  con¬ 
glomerate  mergers,  “when  such  mergers 
undermine  economic,  social  and  political 
conditions  without  offsetting  economic 
benefits.” 


Past  Week’s  Stock  Prices 


NEWSPAPERS 


Affiliated  Publications  (AMEX)  ... 

Blue  Chip  Stamps  (OTC)  . 

Capital  Cities  Comm.  (NYSE)  . 

Charter  Company  (NYSE)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (NYSE)  . 

Early  Calif.  Ind.  (OTC)  . 

Gannett  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte-Hanks  (NYSE)  . 

Jefferson  Pilot  (NYSE)  . 

Knight-Ridder  (NYSE)  . 

Lee  Enterprises  (NYSE)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Pan  ax  (OTC)  . 

Post  Corp.  (Wise.)  (AMEX)  . 

Quebecor  (AMEX)  . 

Seaboard  Coastline  (NYSE)  . 

South  am  (CE)  . 

Stauffer  Comm.  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time,  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Sun  (CE)  . 

Torstar  (CE)  . 

Washington  Post  (AMEX)  . 

SUPPLIERS 


Abitibi  (CE)  .  20V8  20H  fSVs 

Allied  Chemical  (NYSE)  .  52y2  50%  N/A 

Altai  r  (OTC)  .  N/A  3%  AVx 

Am  Inti  (OTC)  .  N/A  69  N/A 

Berkey  Photo  (NYSE)  .  4'/e  4%  N/A 

Boise  Cascade  (NYSE)  .  37  38  37V8 

CBS  (NYSE)  .  52  50%  N/A 

Compugraphic  (NYSE)  .  25H  24V8  38 

Compuscan  (OTC)  .  SVi  4%  N/A 

Consol.  Bath.  (CE)  .  IT'A  IS'A  14V2 

Crown  Zellerbach  (NYSE)  .  49'/2  48  36V8 

Digital  Equipment  (NYSE)  .  86%  78%  59 

Domtar  (AMEX)  .  22%  21V2  23% 

Dow  Chemical  (NYSE)  .  37  35%  29 

Eastman  Kodak  (NYSE)  .  63%  63%  54V2 

Georgia  Pacific  (NYSE)  .  29y2  28  26% 

Grace.  W.R.  (NYSE)  .  44%  44'%  30% 

Great  Lakes  Forest  (CE)  .  55%  53%  N/A 

Great  Northern  Nekoosa  (NYSE)  ....  37  35  33'% 

Harris  Corp.  (NYSE)  .  45'%  43%  28'% 

Hunt  Chem.  (NYSE)  .  11%  11'%  14% 

Inlernational  Paper  (NYSE)  .  42'%  42'%  43% 

llek  Corp.  (NYSE)  .  26  26'%  23'% 

Kimberly  Clark  (NYSE)  .  50  4  8  44 

LogElronics  (OTC)  .  15'A  14'%  10% 

Log  icon  (AMEX)  .  25  24'%  15'% 

MacMillan  Bloedel  (CE)  .  N/A  32'%  27% 

Minnesota  Mining  &  Mfg  (NYSE)  ....  58'%  58%  54% 

Raytheon  (NYSE)  .  83  80'%  56 

Rockwell  IntT  (NYSE)  .  30'%  30%  39% 

Signode  (NYSE)  .  39%  38  N/A 

St.  Regis  (NYSE)  .  31%  32'%  30% 

Southwest  Forest  Ind.  (NYSE)  .  18'%  17'%  17'% 

Sun  Chemical  (NYSE)  .  27  27'%  31 

Visual  Graphics  Corp.  (AMEX)  .  8'%  7%  5 

Volt  Info.  (OTC)  .  29'%  27  20'% 

White  Consolidated  (NYSE)  .  26'%  25'%  N/A 

Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 


KRN  buys  tv  station 


OFFICE  DESIGN  includes  an  8-  by  29-foot  photomural  of 
Washington,  D.C.  in  1872.  The  bureau  houses  ten  original 
works  of  art  by  noted  California  and  Western  artists  like 
Kris  Dey,  Matsumi  Kanemitsu  and  Joe  Goode,  plus  five 
pieces  of  sculpture  by  Paul  Conrad,  Times  editorial  car¬ 
toonist. 


NEWSMAKERS — President  Carter  is  greeted  by  Tom 
Johnson,  publisher  and  chief  executive  officer  of  the  Los 
Angeles  Times  (I)  at  the  opening  of  the  Times'  new  Wash¬ 
ington  bureau  office.  Looking  on  are  Jack  Nelson,  chief  of 
the  bureau  (2d  from  L)  and  Dennis  Britton,  national  editor, 
(2d  from  R).  Carter  and  key  members  of  his  White  House 
staff  were  among  more  than  800  government  and  media 
representatives  attending  opening  ceremonies  for  the  Los 
Angeles  Times'  new  Washington  bureau  office  on  July  31. 
Others  attending  included  independent  presidential  can¬ 
didate  John  Anderson,  Secretary  of  State  Edmund  Muskie, 
Henry  Kissinger  and  Senate  Minority  Leader  Howard  Baker. 


New  bureau  offices 
visited  by  Carter 

New  and  luxurious  quarters  for  the 
Washington  bureau  of  the  Los  Angeles 
Times  were  house-warmed  (July  31)  at  a 
cocktail-buffet  for  500  journalists  and 
political  notables  that  included  President 
and  Mrs.  Jimmy  Carter  as  well  as  candi¬ 
date  John  Anderson. 

On  hand  to  host  along  with  Jack  Nel¬ 
son,  bureau  chief,  were  publisher  Tom 
Johnson,  editor-in-chief  of  Times-Mirror 
publications  Otis  Chandler  and  editor 
William  F.  Thomas. 

The  quarters  occupy  the  1 1th  floor  of  a 
new  office  building  at  1875  Eye  Street 
N.W.  that  is  called  International  Square. 
Called  a  suite,  the  bureau  consists  of  a 
newsroom  divided  into  green  and 
aquamarine  modules  partitioning  off  one 
staffer  from  the  next,  a  library  and 
numerous  offices  and  conference  rooms 
that  last  week  were  turned  into  bars  and 
buffets. 

One  room  featured  southern  California 
fare — tamales,  tacos,  guacamole  and  tos- 
tadas.  Another,  decorated  with  a  fishnet, 
diving  helmet,  and  ship’s  lantern  offered 
shrimp  in  barrel  quantities  as  well  as  raw 
oysters  &  clams.  Moving  to  other  rooms, 
guests  found  scallops,  beef,  chicken, 
oysters,  clams,  cooked  shrimp,  cheeses 
and  strawberries  arranged  in  a  cascade  to 
go  with  a  chocolate  dip. 

The  party  was  Otis  (Thandler’s  idea  to 
make  more  Easterners  aware  of  the  qual¬ 
ity  of  the  Los  Angeles  Times  and  its 
commitment  to  top  coverage  of  the  Na¬ 
tion's  Capital. 

The  new  bureau  consists  of  13,500 
square  feet,  more  than  double  the  size  of 
the  quarters  occupied  up  to  July  21  at 
1700  Pennsylvania  Avenue,  overlooking 
the  old  Executive  Office  Building. 

Old  timers  at  last  week’s  reception  re¬ 
called  that,  in  1%2,  the  Los  Angeles 
Times  had  a  bureau  of  5  persons.  The 
new  quarters  house  a  total  of  39  editors 
and  reporters. 


Planned  and  designed  by  E)esign  Con¬ 
sultants  Jan  Hornbeck  and  Charles 
Kratka  Associates  of  Los  Angeles,  the 
bureau  has  modem  technology  that  in¬ 
cludes  a  computer  control  telephone  sys¬ 
tem  with  a  paging  and  10-way  conference 
call  capacity. 

Decoration  includes  an  8  by  29  foot 
mural  of  the  District  of  Columbia  in  1872, 
10  modern  paintings  of  California  and  the 
West  by  artists  Kris  Day,  Matsumi 
Kanemitsu,  and  Joe  Goode  and  five 
pieces  of  sculpture  by  Paul  Conrad. 

Furnishings  include  a  custom-made 
table  that  can  be  given  different  shapes 
to  accommodate  up  to  20  persons  for  a 
meeting,  luncheon  or  dinner. 

At  last  week’s  reception,  as  President 
Carter  was  escorted  about  the  suite  by 
bureau  chief  Nelson,  he  came  face  to 
face  with  John  Anderson,  who  shook 
hands  and  exchanged  remarks  about  de¬ 
bating  this  fall.  The  President  also 
greeted  former  Secretary  of  State  Henry 
Kissinger.  He  told  Nelson  he  “some¬ 
times  reads  excerpts  from  the  Los 
Angeles  Times.’’ 

Among  others  mixing  with  the  press 
were  Secretary  of  State  Muskie,  Secre¬ 
tary  of  Defense  Harold  Brown,  Federal 
Reserve  Board  Chairman  Paul  Volcker, 
White  House  counsel  Lloyd  Cutler, 
Hamilton  Jordan,  Jody  Powell,  Senators 
Jacob  Javits  and  Strom  Thurmond,  and 
numerous  members  of  the  House  of 
Representatives. — 1.  William  Hill. 

New  part  owner 

John  F.  Fearing,  formerly  associated 
with  newspapers  in  Kentucky,  West  Vir¬ 
ginia  and  New  York,  has  become  part 
owner  and  general  manager  of  the  Lock¬ 
hart  (Tex.)  Post-Register',  at  one  time 
he  was  Minneapolis  Star  and  Tribune 
promotion  manager. 


Election  guide 
prepared  for  teachers 

ELECTION  1980  is  a  60-page 
Teacher’s  Guide,  produced  by  the 
Florida  Newspaper  in  Education  Coor¬ 
dinators  Inc.,  as  a  statewide  cooperative 
effort,  to  be  used  to  study  the  elections  in 
the  fall. 

This  guide  will  cover  issues,  party 
platforms,  voter  profiles,  electoral  col¬ 
lege,  campaigns,  public  opinion  and 
much  more.  The  book  will  be  free  to 
every  school  participating  in  plan  A  or  B 
of  the  election  NIE  program. 

The  program,  as  designed  by  FNIEC 
offers  two  ways  to  bring  Election  1980 
into  the  classrooms:  Plan  A,  25  newspa¬ 
pers  delivered  once  a  week  beginning 
September  22  through  October  27  and 
then  25  papers  on  November  3,  4  and  5; 
or  Plan  B,  with  a  minimum  order  of  250 
newspapers  (minimum  10  per  day)  any 
days  of  your  choice  throughout  the 
school  year. 

FNIEC  will  also  sell  single  copies  of 
this  guide  for  $5.00.  For  more  informa¬ 
tion  regarding  Election  1980  you  may 
contact  any  of  the  FNIEC  Board  of  Di¬ 
rectors;  Linda  Gallucci,  president.  Palm 
Beach  Newspapers;  Dorothy  Horrocks, 
recording  secretary.  Ft.  Lauderdale 
NewsISun-Sentinel;  Judy  Jones,  corres¬ 
ponding  secretary,  Tampa  Tribune  and 
Times;  and  Caroline  Charbonnet,  trea¬ 
surer,  Florida  Times-Union;  or  other 
member  newspapers  including  the  Pen¬ 
sacola  News-Journal,  News  Tribune, 
Fort  Walton  Playground  Daily  News, 
Bradenton  Herald,  Miami  Herald,  lake¬ 
land  Ledger,  Sarasota  Herald-Tribune, 
Today  and  Orlando  Sentinel  Star. 


EDITOR  &  PUBLISHER  for  August  16,  1980 


11 


Corpus  Christ!  newspapers 
publish  during  hurricane 


Humcane  Allen  landed  in  the  greater 
Corpus  Christ!,  Texas  area  Saturday, 
August  9,  but  it  did  not  deter  the  all  vol¬ 
unteer  staff  of  the  Corpus  Christi 
Caller-Times  from  publishing  Saturday 
and  Sunday.  Normal  publishing  ac¬ 
tivities  resumed  for  Monday  editions. 

Billed  as  one  of  the  most  intense  hur¬ 
ricanes  on  record,  Allen  did  minor  dam¬ 
age  to  the  city  of  Corpus  Christi.  An 
estimated  100,000  residents  left  the  city 
with  many  going  inland. 

The  newsroom  staff  (between  80-90% 
of  regular  staff)  and  other  newspaper 
personnel  worked  18  hours  on  Saturday 
and  Sunday  to  keep  information  flowing 
to  the  community's  residents.  Journalists 
from  a  number  of  other  papers  joined  the 
staff  to  report  on  Hurricane  Allen’s  prog¬ 
ress. 

All  of  Friday's  editions  went  out  on 
schedule  with  the  newsroom  staff  then 
faced  with  the  question  of  publishing  on 
Saturday.  Around  9  p.m.  Friday  night 
the  decision  was  made  to  publish  a  nor¬ 
mal  morning  edition  on  Saturday. 

On  both  Friday  and  Saturday  nights 
the  newspaper  delivered  about  3500 
copies  at  no  charge  to  20  hotels  in  the 
San  Antonio  area.  A  number  of  residents 
of  Corpus  Christi  evacuated  to  these 
hotels  that  are  160  miles  inland. 

The  Sunday  edition  was  138  pages 

Ochs  Trust  to  offer 
Class  A  shares 

New  York  Times  Co.  announced  a 
public  secondary  offering  of  700,000 
shares  of  Class  A  common  stock  will  be 
issued  next  month  by  the  Ochs  Trust, 
created  under  the  will  of  Adolph  S. 
Ochs,  who  was  publisher  of  the  New 
York  Times  newspaper  from  1896  to 
1935. 

First  Boston  Corporation  will  head  the 
underwriting  group  offering  the  shares 
for  sale. 

Arthur  Ochs  Sulzberger,  a  trustee  of 
the  Ochs  Trust  and  publisher  of  the 
Times,  stated  the  shares  offering  will  in¬ 
crease  the  number  of  shareholders  in  the 
New  York  Times  Company  and  result  in 
increased  diversity  in  the  Trust’s  assets. 

The  public  offering  will  reduce  the 
Trust’s  holdings  of  outstanding  Class  A 
common  stock  from  34.6%  to  28.3%,  or 
3,160,900  shares.  The  Trust’s  holdings  of 
584,934  shares  of  Class  B  common  stock, 
or  72.8%,  will  not  be  affected. 

Class  A  common  stock  elects  30%  of 
the  Times  Co.’s  board  of  directors  and 
has  limited  voting  rights.  Class  B  stock 
has  unlimited  voting  rights  and  elects 
70%  of  the  board. 


with  an  open  8  page  section  devoted  to 
Hurricane  Allen.  Power  was  on  through¬ 
out  the  period  with  no  interruption  of 
wire  service  copy.  The  Caller-Times  had 
an  8  page  contingency  plan  in  the  event 
that  power  was  cutoff. 

Stephen  Sullivan,  marketing  director 
for  the  Caller-Times,  said  district  mana¬ 
gers  and  supervisors  threw  the  Saturday 
morning  edition  while  the  Sunday  edition 
was  poly  wrapped  and  delivered  Sunday 
afternoon  to  about  50,000  homes. 

The  Sunday  press  run  started  early 
and  was  completed  in  one  hour  and  fif^- 
teen  minutes.  Over  60,000  copies  were 
printed.  Delivery  was  not  made  to  areas 
to  the  north  and  south  of  the  city  where 
roads  were  closed  by  the  hurricane. 

Robert  E.  Rhodes,  executive  editor  of 
the  paper,  had  high  praise  for  the  staff 
and  their  work  during  the  hurricane. 

Rhodes  commented  on  the  perform¬ 
ance  of  the  other  media,  tv  and  radio, 
and  said  all  did  an  excellent  job.  The 
Spanish  tv  station  was  the  only  one  that 
was  live  during  all  of  the  hurricane,  he 
said.  The  CBS  affiliate  was  off  the  air 
before  the  hurricane  hit  while  the  ABC 
station  stayed  live  until  2  p.m.  Saturday 
afternoon  and  NBC  tv  was  live  until  5 
p.m.  Sunday  afternoon.  Radio  station 
KSIX  was  live  around  the  clock,  Rhodes 
stated. 

Kansas  U.  to  build 
broadcast  facility 

The  University  of  Kansas  will  build  a 
broadcast  journalism  facility  with  a  $3.5 
million  gift  from  Ralph  L.  “Bud”  and 
Barbara  Weir. 

The  gift  to  the  Kansas  University  En¬ 
dowment  Association  will  provide  funds 
for  a  building  to  house  the  academic  pro¬ 
grams  in  broadcast  journalism,  KU’s 
public  radio  station  KANU-fm,  the  stu¬ 
dent-operated  radio  station  KJHK,  and 
Audio-Reader,  a  radio  reading  service 
for  the  visually  handicapped. 

Del  Brinkman,  dean  of  the  School  of 
Journalism,  said  the  gift  provides  “a 
tremendous  breakthrough  for  our  broad¬ 
casting  program.  It  should  be  the 
springboard  for  building  one  of  the  finest 
academic  programs  in  broadcasting  in 
the  country.” 

Weir  graduated  from  the  University  of 
Kansas  in  1944  with  a  bachelor  of  sci¬ 
ence  degree  in  electrical  engineering.  He 
began  his  career  in  radio  in  1949  by  build¬ 
ing  his  own  station  KJCK  in  Junction 
City.  Since  forming  the  Junction  City 
Cable  Television  Co.  in  1958,  he  has 
been  a  leader  in  the  development  of  the 
cable  television  industry.  He  was  presi¬ 


Phoenix  cable  tv 
channels  leased  out 

Phoenix  Newspapers  (the  Arizona  Re¬ 
public  and  Phoenix  Gazette)  has  leased 
three  cable  tv  channels  on  Camelback 
Cablevision’s  system  and  is  currently 
negotiating  for  an  additional  nine  chan¬ 
nels  on  three  other  local  systems. 

Camelback  was  granted  a  city-wide 
license  just  last  month  after  the  newspa¬ 
per  company  divested  itself  of  enough 
stock  (from  5%  to  2.9%)  to  allow  Mayor 
Margaret  Hance  to  vote.  The  Mayor 
previously  had  abstained  because  her 
brother,  Glen  Taylor,  is  executive  news 
editor  of  the  Phoenix  Gazette. 

William  Shover,  community  and  cor¬ 
porate  services  director  for  Phoenix 
Newspapers,  said  the  company’s  initial 
5%  investment  had  been  kept  at  a 
minimum  because  of  possible  future  FTC 
regulation. 

Camelback  is  a  subsidiary  of  Storer 
Broadcasting.  In  addition  to  Camelback, 
other  Phoenix  license  holders  include: 
American  Cable  Television,  Cross  Coun¬ 
try  Cablevision  and  Western  Cablevi- 
sion.  American  claims  to  have  already 
strung  20%  of  the  city. 

Shover  said  his  company  will  negotiate 
with  all  of  the  local  license  holders  to 
lease  three  channels  on  each  system. 

The  newspapers  will  not  go  on  line 
with  Camelback  until  early  1981,  but 
when  they  do,  Shover  said,  it  will  be  with 
something  more  professional  than  what 
their  counterparts  are  airing. 

“Cable  is  really  in  a  primitive  state 
today  and  some  (papers)  are  just  throw¬ 
ing  classified  up  on  the  screen,”  he  said. 
“We  want  something  a  little  bit  more 
sophisticated.” 

The  dailies  are  currently  talking  with 
both  United  Press  International  and  As¬ 
sociated  Press  about  possible  cable  news 
services.  “We  will  probably  offer  both,” 
Shover  said. 

While  Phoenix  Newspapers  has  never 
owned  or  operated  a  commercial  tv  sta¬ 
tion,  it  feels  cable  tv  will  greatly  alter  the 
communications  picture. 

“We  think  consumers  will  use  cable 
more  than  they  ever  used  commercial  tv 
because  of  the  variety  of  services  it  can 
offer,”  Shover  said.  “And  with  400 
editorial  staffers  on  the  Arizona  Republic 
and  Phoenix  Gazette,  we  feel  that  their 
talents  should  be  used  to  the  fullest.” 


dent  of  Communications  Services  Inc. 
which  owned  and  operated  30  cable  tele¬ 
vision  companies  in  five  states.  He  has 
served  as  director,  vice  president,  presi¬ 
dent,  and  member  of  the  board  of  the 
Mid- America  Cable  Television  Associa¬ 
tion  and  has  been  elected  to  three  terms 
on  the  board  of  directors  and  terms  as 
secretary  and  vice  chairman  of  the  Na¬ 
tional  Cable  Television  Association. 
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N.Y.  News  and  drivers 
agree  on  PM  delivery 


By  Andrew  Radolf 

The  New  York  News  and  the  drivers  union 
reached  an  agreement  on  delivery  terms  for  its 
P.M.  edition.  Tonight,  after  management  de¬ 
clared  it  would  discontinue  the  Night  Owl 
edition  and  scrap  all  plans  for  the  new  after¬ 
noon  editions  if  the  drivers  persisted  in  seek¬ 
ing  “totally  unacceptable”  conditions. 

Tonight  is  scheduled  for  an  August  18  de¬ 
but.  With  a  3:30  P.M.  press  start,  it  will 
replace  the  Night  Owl  which  hits  newsstands 
around  7  P.M. 

The  News  is  projecting  Tonight’s  initial 
circulation  at  around  325,000  copies.  It  will 
be  distributed  primarily  on  newsstands  in 
Manhattan. 

With  the  drivers  settlement,  the  News  has 
reached  agreements  with  9  out  of  10  unions  on 
work  schedules  for  Tonight.  An  agreement 
still  has  to  be  worked  out  with  the  pressmen’s 
union.  The  News  has  already  posted  the 
pressmen’s  new  work  schedules  for  Tonight’s 
start-up. 

Gregory  Thornton,  the  News’  director  of 
labor  relations,  said  the  agreement  with  the 
drivers  union  assures  “economically  sound” 
delivery  of  Tonight. 

The  settlement  calls  for  the  News  to  create 
60  new  drivers  jobs  and  set  routes  and  work 
schedules  to  minimize  impact  on  overtime 
and  seniority  rights.  The  News  currently  em¬ 
ploys  about  800  drivers  for  all  shifts  and  about 
250  for  delivering  the  Night  Owl.  The  settle¬ 
ment  will  increase  the  P.M.  delivery  force  to 
over  300  drivers. 

The  drivers  agreed  in  return  to  a  straight 
time  day  shift,  from  noon  to  8  P.M.,  for 
delivering  the  afternoon  edition. 

Thornton  said  the  key  to  reaching  the  set¬ 
tlement  “was  our  being  able  to  demonstrate 
to  the  drivers  exactly  how  each  person  in  the 
shop  would  be  affected.  They  still  will  be 
getting  some  amount  of  overtime  and  the 
alternative  was  no  Night  Owl  and  no 
Tonight.” 

Thornton  stressed  the  News  was  not  “seek¬ 
ing  to  change  contracts”  but  exerting  its 
rights  under  the  existing  ones  to  set  work 
schedules. 

“These  are  experimental,  add-on  agree¬ 
ments,”  he  explained. 

He  added  the  agreement  regarding  delivery 
of  Tonight  “didn’t  touch”  the  morning  work 
schedules.  If  the  News  and  the  drivers  had 
failed  to  come  to  terms,  the  product  improve¬ 
ments  for  the  morning  edition  would  have 
proceeded  as  planned. 

Negotiations  with  the  drivers  reached  an 
impasse  last  week  (August  6)  when  the  union 
presented  management  with  28  new  de¬ 
mands.  The  union  wanted,  among  other 
things,  for  all  P.M.  edition  drivers  to  receive 
two  days  extra  pay  for  making  collections 
while  delivering  Tonight,  something  not  done 
for  Night  Owl  deliveries;  the  hiring  of  helpers 
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on  many  Manhattan  routes  at  an  annual  cost 
of  $1 .5  million,  and  three  hours  overtime  pay 
for  any  special  sections  drivers  deliver  with 
the  afternoon  edition. 

After  receiving  the  list  of  demands.  News 
president  and  publisher  Robert  M.  Hunt 
announced  the  paper  would  cancel  the  Night 
Owl  beginning  August  10  and  abandon  its 
plans  to  bring  out  Tonight  unless  a  last  minute 
settlement  was  reached. 

The  News  and  the  drivers  sat  down  for 
three  more  days  of  “non-stop”  talks  to  reach 
a  settlement. 

Thornton,  who  headed  the  News  repre¬ 
sentatives,  said  most  of  the  28  demands  were 
not  included  in  the  final  agreement. 

Thornton  said  he  still  has  to  meet  with  the 
pressmen’s  union  to  work  out  a  final  agree¬ 
ment  with  them  on  work  schedules. 

The  pressmen’s  position,  he  said,  “prior  to 
other  settlements”  is  to  have  the  new  sche¬ 
dules  for  the  P.M.  paper  considered  pre-shift 
overtime  rather  than  a  straight  shift. 

“We  will  not  agree  to  pre-shift  overtime,” 


In  response  to  requests  from  the  Churches 
of  Christ  to  remove  its  advertising  from  tele¬ 
vision  programs  which  the  church  finds  ob¬ 
jectionable,  the  General  Foods  Corporation 
last  week  refused  to  cancel  ad  schedules  and 
offered  to  meet  with  church  leaders  to  discuss 
the  issue. 

Churches  of  Christ  has  threatened  to  use  a 
national  newspaper  advertising  campaign  to 
muster  support  among  other  pressure  groups. 

The  group  has  already  used  newspaper 
advertising  in  its  campaign  —  with  apparent¬ 
ly  significant  results. 

The  church  group,  which  represents  some 
6,000  Churches  of  Christ  througout  the  coun¬ 
try,  is  conducting  a  “Clean  Up  TV”  cam¬ 
paign  which  targets  specific  “objectionable” 
television  programs.  The  church  group  then 
contacts  sponsors,  first  asking  them  to  cancel 
their  support  for  those  programs,  then  thre¬ 
atening  the  sponsors  with  product  boycotts. 

In  a  letter  to  James  Ferguson,  General 
Foods  chairman,  a  spokesperson  for  the 
group  wrote,  “In  just  three  months,  using 
volunteer  workers  almost  entirely  with  only  a 
handfull  of  local  newspaper  ads,  virtually  no 
television  advertising  and  very  limited 
expenditures.  .  .  over  420,000  completed 
(complaint)  forms  have  already  been  received 
and  others  are  still  being  processed.” 

Those  forms  are  the  basis  for  the  selection 
of  the  “objectionable”  programs,  which  in¬ 
clude  (in  ranked  order):  Soap;  Three’s  Com¬ 
pany;  Dallas;  Saturday  Night  Live;  Charlie’s 


Thornton  stated.  “That’s  all  I  can  say  at  this 
point.  We  posted  the  new  work  shifts,  and  we 
believe  we  contracturally  have  the  right  to 
have  the  shifts  followed.” 

Thornton  said  if  the  News  and  pressmen 
fail  to  agree  on  schedules  the  union  cannot 
lawfully  strike  because  “we  have  a  collective 
bargaining  agreement”  in  the  present  con¬ 
tract. 

In  addition  to  scheduling  pressmen  to 
accommodate  a  3:30  P.M.  start-up  time  for 
Tonight,  the  News  is  also  opening  up  its 
Brooklyn  plant  one  more  night  a  week,  Mon¬ 
days,  and  implementing  a  pre-print  cycle  in 
Brooklyn  three  days  a  week. 

News  general  manager  and  executive 
vicepresident  Joseph  Barletta  said  the  paper 
will  be  hiring  10  journeymen  pressmen  and 
40  boys,  or  juniors,  when  the  new  schedules 
take  effect  on  August  18. 

“What  we’re  planning  for  the  day  shift 
they’ve  (pressmen)  already  given  the  Post,” 
he  commented,  referring  to  the  New  York 
Post’s  revised  work  schedules  for  its  new 
morning  edition  which  commenced  July  22. 

The  News  now  employs  710  pressmen 
overall. 

Barletta  said  the  total  cost  for  all  of  the 
News’  product  improvements  is  $15  million. 


Angels;  The  Newleywed  Game;  The  Dating 
Game;  and  Three’s  A  Crowd. 

General  Foods  replied  to  the  church 
group’s  request  to  cancel  its  ad  schedules  on 
those  shows  by  noting  that  company  policy 
determines  ad  placement. 

In  a  statement  concerning  the  church’s 
position.  General  Foods  vicepresident  F. 
Kent  Mitchell  said,  “While  General  Foods 
regrets  this  situation,  it  recognizes  that  stan¬ 
dards  of  taste,  propriety  of  value  are  neces¬ 
sarily  subjective  judgements  and  that  indi¬ 
vidual  views  about  such  matters  will  differ.” 
The  company  statement  continued,  “Since 
judgments  regarding  good  taste  and  propriety 
so  clearly  vary  among  individuals.  General 
Foods  must  continue  to  reach  an  independent 
determination  about  suitable  television  prog¬ 
ramming  for  its  commercials  in  view  of  the 
nature  of  its  products  and  its  own  sense  of 
good  taste.” 

Besides  threatening  a  boycott  of  General 
Foods  products,  the  church  group  says  it’s 
considering  a  large-scale  national  ad  cam¬ 
paign  using  newspapers  to  coax  further  con¬ 
sumer  action.  In  its  letter  to  the  company,  the 
group  writes,  “If  such  a  course  of  action  is 
required,  we  intend  to  place  national  ads  in 
every  major  newspaper  in  the  country  as  well 
as  in  a  number  of  key  magazines.” 

The  Churches  of  Christ  has  also  targeted 
Warner-Lambert,  Inc.  and  the  American 
Home  Products  Corp.  in  its  campaign. 


Tv  shows  spawn  boycott 
threats  from  church  group 
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a.m.  magazine  born  after  Sat.  p.m.  dies 


Six  months  after  a  graphic  redesign  of 
the  entire  newspaper,  the  Rochester 
(N.Y.)  Times-Union  offered  readers 
another  major  change  in  products  when 
Rochester  magazine  was  born  July  12. 

Rochester  magazine,  produced  by  the 
staff  of  the  afternoon  Times-Union  and 
delivered  inside  the  Saturday  morning 
Democrat  and  Chronicle,  was  distrib¬ 
uted  to  nearly  a  quarter  of  a  million 
homes  in  the  Rochester  area  beginning 
July  12. 

Rochester  magazine’s  birth  followed 
the  death  of  the  Saturday  afternoon 
Times-Union  by  one  week.  The  Times- 
Union’s  Saturday  newspaper  succumbed 
to  declining  advertising,  declining  circu¬ 
lation  and  declining  interest  even  among 
readers. 

The  Saturday  circulation  had  fallen  to 
112,000 — about  10,000  less  than  the 
Times-Union’s  average  weekday  circula¬ 
tion. 

The  change  from  a  Saturday-afternoon 
newspaper  with  limited  space  to  a  Satur¬ 
day-morning  magazine  was  not  an  over¬ 
night  decision.  Times-Union  editors  had 
been  tinkering  with  The  Saturday  Prob¬ 
lem  for  at  least  two  decades.  Simply 
shifting  features  and  changing  section 
fronts  hadn’t  worked  in  the  past,  and  a 
survey  taken  last  October  indicated  it 
wouldn’t  work  again. 

“People  are  busy  doing  other  things  on 
Saturday  afternoon,’’  said  Robert  H. 
Giles,  executive  editor  of  the  Gannett 
Rochester  Newspapers.  “The  paper  is 
left  on  the  doorstep,  unread,  while  the 
family  is  shopping  or  sailing  or  working 
in  the  yard.” 

Last  fall,  GRN  publisher  Maurice 
Hickey  and  Giles  decided  to  do  some¬ 
thing  about  it.  A  task  force  of  Times- 
Union  editors  and  reporters  was  formed. 

The  committee  considered  several  al¬ 
ternatives,  and  Giles  advanced  an  idea 
that  seemed  to  maintain  the  identities  of 
the  two  newspapers  while  strengthening 
the  Times-Union  in  an  evolutionary  way: 
A  Saturday  newspring  magazine,  pro¬ 
duced  entirely  by  the  Times-Union  but 
circulated  with  the  Democrat  and 
Chronicle  to  readers  of  both  newspapers 
(thereby  creating  the  largest  Saturday 
newspaper  in  the  state  outside  the  New 
York  City  metropolitan  area). 

Beginning  in  late  February — with  the 
graphic  redesign  of  the  daily  newspaper  a 
month  old — Nancy  Woodhull,  then  man¬ 
aging  editor  of  the  Times-Union  (now 
m.e.  of  the  Democrat)  and  assistant 
managing  editor  J.  Ford  Huffman 
worked  up  a  tentative  list  of  contents 
based  on  their  own  ideas  and  those  of 
other  editors  and  reporters. 

Readers  were  surveyed  again  in  April 
to  determine  their  interests  and  the  ac¬ 
ceptance  of  ideas  on  stories  and  features. 
Readers  said  they  liked  the  idea  overall. 


liked  the  content  we  were  planning,  but 
wouldn’t  miss  the  afternoon  paper  very 
much. 

The  staffs  of  both  papers  accepted  the 
change,  but  not  without  considerable 
skepticism.  However,  Times-Union  re¬ 
porters  came  to  accept  the  realities  of  the 
Saturday  afternoon  problem,  and  many 
now  believe  the  increased  circulation  ac¬ 
tually  will  introduce  many  Democrat 
readers  to  some  of  the  writers  and  col¬ 
umns  in  the  daily  Times-Union,  said 
managing  editor  Lawrence  K.  Beaupre. 

(Interestingly,  the  same  argument — in 
reverse,  of  course — has  been  advanced 
on  the  other  side  of  the  glass  walls  that 
separate  the  two  newsrooms.) 

From  the  start,  it  was  clear  that  each 
part  of  the  Saturday  newspaper  products 
would  be  produced  independently  of  the 
other.  And  the  design  of  the  Times- 
Union — typographically  different  from 
the  Democrat — would  help  to  reinforce 
the  separate  identities  of  the  two  news¬ 
paper  products. 

In  June,  Hickey  decided  to  move 
ahead  and  set  the  startup  date  at  July  12. 
A  multi-media  advertising  campaign — 
the  first  undertaken  by  the  CJannett 
Rochester  Newspapers — was  planned 


for  the  week  preceding  the  change. 

The  ad  campaign  played  off  a  theme  of 
The  Great  Saturday  Get-Together.  More 
than  $50,000  was  spent  on  the  campaign 
coordinated  by  Gannett  Rochester  pro¬ 
motion  director  Barbara  Biben  and  done 
by  Rochester  agency  Hart/Conway. 
Most  of  the  campaign  used  newspaper 
promotion,  but  also  included  50  televi¬ 
sion  spots,  100  radio  spots,  75  billboards, 
650  rack  cards  on  news  boxes  and  at 
other  sales  outlets,  and  banners  on  the 
newspapers’  20  delivery  trucks. 

Also  in  June,  assistant  managing  editor 
Huffman  was  named  editor  of  the 
magazine.  He  assembled  a  small  staff 
that  included  David  Perdew  as  the  assis¬ 
tant  editor  (Perdew  is  now  editor,  and 
Huffman  has  returned  to  his  former 
duties,  including  direction  of  the 
magazine).  Sue  Dawson  was  transferred 
from  the  Times-Union’s  suburban  re¬ 
porting  staff  to  work  full  time  as  a  writer 
on  the  magazine. 

Reporters  in  other  departments  also 
were  to  contribute  stories  and  columns; 
editors  in  the  Times-Union’s  feature  sec¬ 
tion,  upfront,  and  on  the  central  copy 
desk  were  to  provide  the  main  copy-edit- 
(Continued  on  pufte  30) 
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Re-designed  format 
features  9.5-point  type 


Charleston  (W.  Va.)  Gazette — in  the 
face  of  a  shrinking  news  hole — is  proba¬ 
bly  bucking  a  national  trend.  Early  this 
year  it  introduced  a  new  design  which 
includes  the  use  of  larger  body  type. 

Editor  Don  Marsh  says  the  Gazette 
decided  to  go  to  the  larger  type — 9-point 
condensed  to  9.5-point  non-con- 
densed — to  make  the  paper  easier  to 
read. 

“Although  we’ve  given  up  about  5  to 
7%  of  our  news  space  by  using  the  larger 
type,  with  our  readers  the  change  has 
been  the  most  popular  aspect  of  our  re¬ 
design,”  he  said. 

The  Gazette,  a  56,000-circulation 
morning  paper,  introduced  the  new-look 
on  February  26.  It  conducted  a  2Vi-week 
all-media  advertising  campaign  to  pre¬ 
pare  its  readers. 

The  change  that  created  the  most  con¬ 
troversy  was  the  new  page-one  mast. 
The  most  common  complaint  was  that 
page  one  no  longer  looked  like  “the 
Gazette.”  The  mast  went  from  a  tradi¬ 
tional  banner  “The  Charleston 
Gazette,”  to  a  mast  that  emphasizes  the 
word  “Gazette”  (90  points  in  size,  not 
counting  descenders). 

The  traditional  date  line  has  also  been 
replaced  by  a  quick  to  read  day  of  the 
week  (28-point  type)  in  the  upper  left 
hand  corner,  in  conjunction  with  a  new 
2-point  overrule.  At  the  right  side  of  the 
overrule  is  a  brief  weather  report  with  a 
graphic  for  each  weather  condition.  It 
appears  adjacent  to  a  large  rain  drop 
which  descends  from  the  overrule.  In¬ 
side  the  rain  drop  is  the  percentage  for 
the  day’s  probability  of  precipitation. 

“We  think  the  rain  drop  and  the  use  of 
the  percentage  of  precipitation  probabil¬ 
ity  is  unique,”  says  graphics  editor  Bob 
Lynn.  “We  feel  it  gives  the  reader  the 
quickest  assessment  of  that  day’s  chance 
of  rain  or  snow.”  If  snow  is  predicted  the 
probability  percentage  is  used  inside  of  a 
snowflake  rather  than  a  rain  drop,  he 
said. 

While  the  new  mast  takes  more  space 
than  the  old  mast,  space  was  saved  when 
the  old  “Eye  Opener,”  with  the  index, 
inside  promotions  and  news  briefs,  was 
reduced  nearly  in  half.  Its  name  now  is 
“Inside  Glance.” 

Among  other  graphic  changes  are: 

— modified-modular  makeup 
— 6-column  section  masts 
— 6-column  inside  folio  rules 
— larger,  more  readable,  page  numbers 
— columnists  logos 
— special  subject  logos 
— downstyle  headlines 
Completely  redesigned  is  the  editorial 
page.  It  uses  a  new  6-column  mast,  with 
the  page  being  divided  between  the  pa¬ 


per’s  own  views  and  those  of  columnists 
and  letters-to-the-editor  through  the  use 
of  rules.  Unlike  most  newspapers,  the 
Gazette’s  political  cartoonist,  James 
Dent,  has  his  work  illustrated  on  the  left 
side  of  the  page  with  the  paper’s  edito¬ 
rials. 

Another  major  change  in  the  Gazette’s 
looks  is  the  modular  positioning  of  its 
advertising.  “This  has  helped  clean  up 
the  inside  pages  considerably,”  says 
Lynn.  Lynn  said  when  the  idea  was 
proposed  to  the  advertising  department, 
it  was  met  with  no  resistance.  “The  ad 
people  agreed  that  squaring  off  the  ads 
would  help  improve  the  overall  looks  of 
the  paper,”  he  said. 

The  redesign  was  done  by  Lynn,  who 
became  the  Gazette’s  first  graphics 
editor  in  1977.  He  previously  worked  for 
the  Cincinnati  Enquirer  and  Los  Angeles 
Times. 

Lynn,  executive  editor  Dallas  Higbee 
and  news  editor  Howard  Cochran  work¬ 


ing  together  brought  numerous  evolu¬ 
tionary  graphic  changes  to  the  Gazette 
prior  to  the  redesign.  The  redesign,  in¬ 
troduced  in  February,  was  the  final  and 
most  dramatic  phase  of  the  changes 
brought  to  the  paper. 

Lynn  took  time  off  from  the  daily 
photo  desk  operation  for  five  months, 
devoting  full-time  to  the  redesign.  During 
that  period  he  worked  hand  in  hand  with 
Higbee,  and  in  the  final  stages  with  Coch¬ 
ran. 

The  numerous  style  and  format 
changes  caused  the  paper’s  copy  desk 
editors  concern  about  their  jobs  possibly 
becoming  more  complicated  and  dif¬ 
ficult.  However,  through  the  efforts  of 
composing  department  computer  expert 
Charles  White,  the  new  formats  proved 
to  be  simpler  and  easier  to  work  with 
than  the  old  formats,  according  to  News 
Editor  Cochran. 

Marsh  said  the  graphics  operation  was 
established  to  make  the  Gazette  a  better 
newspapier.  “Like  a  lot  of  people  in  the 
business,  my  experience  has  been  with 
the  written  word  and  not  the  illustra¬ 
tion,”  he  said. 

“Adding  a  specialist  to  the  staff  has 
strengthened  the  paper  by  making  it  vis¬ 
ually  attractive.” 
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Justice  Dept, 
seeks  comment 
on  court  guides 

Proposed  guidelines  to  limit  occasions 
when  government  lawyers  may  ask  for, 
or  consent  to,  the  closing  of  federal  trials 
or  other  judicial  proceedings,  including 
pre-trial  hearings,  have  been  revealed  by 
the  Justice  Department. 

Attorney  General  Benjamin  R. 
Civiletti  said  media  and  public  reaction  is 
being  sought  before  the  guidelines  be¬ 
come  final. 

Under  the  guidelines,  an  attorney  for 
the  United  States  seeking  to  move  for,  or 
consent  to,  the  closing  of  any  portion  of  a 
judicial  proceeding,  would  have  to  obtain 
express  permission  from  a  top  Justice 
Department  official.  Such  permission 
could  not  be  granted  unless  the  request 
satisfied  the  guidelines’  six-point  test, 
thus  insuring  that  proceedings  are  not 
closed  unless  “plainly  essential  to  the 
interests  of  justice.” 

It  was  expressly  stated  that  the 
guidelines  would  apply  to  “all  federal 
trials,  pre-trial  evidentiary  hearings,  plea 
proceedings,  sentencing  proceedings,  or 
portions  thereof’  with  few  exceptions. 

The  guidelines  state  that  a  government 
attorney  shall  not  move  for  or  consent  to 
closure  of  a  proceeding  unless; 

1 .  No  reasonable  alternative  exists  for 
protecting  the  interests  at  stake. 

2.  Closure  is  clearly  likely  to  prevent 
the  harm  sought  to  be  avoided. 

3.  The  degree  of  closure  is  minimized 
to  the  greatest  extent  possible. 

4.  The  public  is  given  adequate  notice 
of  the  proposed  closure,  and  the  motion 
for  closure  is  made  on  the  record. 

5.  Transcripts  of  the  closed  proceed¬ 
ings  will  be  unsealed  as  soon  as  the  inter¬ 
ests  requiring  closure  no  longer  obtain. 

6.  Failure  to  close  the  proceedings 
will  produce  (a)  a  substantial  likelihood 
of  denial  of  the  right  of  a  party  to  a  fair 
trial;  (b)  a  substantial  likelihood  of  immi¬ 
nent  danger  to  the  safety  of  parties,  wit¬ 
nessed,  or  other  persons;  or  (c)  a  sub¬ 
stantial  likelihood  that  on-going  investi¬ 
gations  will  be  seriously  jeopardized. 

The  proposed  guidelines  expressly 
state  that,  in  civil  proceedings,  the  As¬ 
sociate  Attorney  General  must  make 
sure  that  the  six  points  are  satisfied  be¬ 
fore  approving  an  effort  at  closure,  and, 
in  criminal  proceedings,  it  be  the  Deputy 
Attorney  General. 

It  was  pointed  out  that  these  guidelines 
do  not  apply  to: 

1.  The  closure  of  part  of  a  judicial 
proceeding  where  necessary  to  protect 
national  security  information  or  clas¬ 
sified  documents. 

2.  In  camera  inspection,  receipt,  con¬ 
sideration  or  sealing  of  trade  secrets, 
materials  which  jeopardize  confidential 
investigative  sources  and  methods,  or 
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SEMINARS — The  Arkansas  Gazette  sponsored  two  production  semi¬ 
nars  for  key  advertisers  and  advertising  agency  representatives  at  The 
Little  Rock  Club.  Over  100  people  attended  these  sessions  with  the 
purpose  of  learning  how  to  get  the  best  newspaper  reproduction.  Pic¬ 
tured  above  with  Hugh  B.  Patterson,  Jr.,  president  and  publisher  of  the 
Gazette,  (second  from  left),  and  Thomas  J.  Kemp,  Gazette  director  of 
marketing  and  advertising,  (third  from  left)  are  Jo  Ann  Johnson  of  M.M. 
Cohn's  department  store  (far  left)  and  Chi  Chi  Bernardi  of  Kempner's 
department  store  (far  right). 

Ad  execs  attend  production  seminars 


Over  100  representatives  from  Arkan¬ 
sas  advertising  agencies  and  key  news¬ 
paper  advertising  clients  attended  pro¬ 
duction  seminars  sponsored  by  the  Ar¬ 
kansas  Gazette  on  July  22-29. 

Held  at  The  Little  Rock  Club,  the 
seminars  featured  a  presentation  by 
Owen  Smith,  Gazette  production  man¬ 
ager,  who  discussed  techniques  for  gain¬ 
ing  the  maximum  in  newspaper  repro¬ 
duction. 

“We  felt  that  it  was  important  to  pro¬ 
vide  up-to-date  information  to  agencies 
and  advertisers  on  how  to  prepare  and 
place  newspaper  advertising  so  that  it 
achieves  optimum  clarity  and  impact.” 
Smith  said.  “For  that  reason,  the  sub¬ 
jects  of  line  art,  continuous-tone  color 
and  black-and-white  art  and  type  were 
highlighted.  In  addition,  we  wanted  to 
make  newspaper  advertisers  aware  of 


grand  jury  information. 

3.  Conferences  traditionally  held  at 
the  bench  or  in  chambers  during  the 
course  of  an  open  proceeding. 

The  Justice  Department  said  that  it 
“foresees  few  cases  in  which  closure 
would  be  warranted”  and  “because  of 
the  vital  public  interest  in  open  judicial 
proceedings,  the  government  has  a  gen¬ 
eral  affirmative  duty  to  oppose  their  clo¬ 
sure.” 

Media  or  public  comment  should  be 
sent  before  September  15  to  Larry  L. 
Simms,  Deputy  Assistant  Attorney  Gen¬ 
eral,  Office  of  Legal  Counsel,  Depart¬ 
ment  of  Justice.  Constitution  Avenue 
and  10th  St.,  Washington,  D.C.  20530. 


the  modern  production  equipment  and 
expertise  available  at  the  Gazette.” 

Hugh  B.  Patterson,  Jr.,  Gazette  pub¬ 
lisher  and  president,  and  Tom  Kemp, 
Gazette  director  of  advertising  and  mar¬ 
keting.  appeared  on  the  program  with 
Smith,  answering  questions  about  the 
newspaper’s  advertising  and  production 
services.  Following  the  dinner,  those  in 
attendance  toured  the  Gazette’s  type  and 
engraving  facilities  and  visited  the  print¬ 
ing  plant  where  they  viewed  printing  of 
the  first  edition. 

AP  establishes 
Hagerstown  bureau 

AP  has  established  a  new  correspon¬ 
dency  in  Western  Maryland,  at 
Hagerstown. 

Baltimore  staffer  Linda  Duffield  was 
named  Hagerstown  correspondent  by 
bureau  chief  John  Woodfield. 

The  new  bureau  will  operate  from  the 
office  of  the  Hagerstown  Herald-Mail 
and  will  open  officially  August  24. 

It  will  be  linked  directly  with  the  AP 
Baltimore  bureau  computer  through  the 
Herald-Mail  computer.  The  coverage 
area  will  run  from  Frederick  in  the  east 
to  the  westernmost  part  of  Garret 
County. 

Ms.  Duffield  is  a  1973  graduate  of  Penn 
State  School  of  Journalism  and  was 
managing  editor  of  the  Lewistown  (Pa.) 
Sentinel  before  joining  AP  in  Baltimore  a 
year  ago. 
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How  the  Goss  Community  SSC 
filledatall  order  at 
Gitiion  Pubislung  Company. 


How  does  a  publishing  company 
expand  its  non-heatset  commercial 
printing  capabilities  —  primarily 
4-color  work  —  in  limited  floor 
space? 

Citizen  Publishing  Company’s 
answer:  Buy  an  8-unit  Goss 
Community®  with  two  SSC  folders  — 
and  configure  half  the  press  units  into 
the  world’s  first  4-high  Community 
SSC  installation. 

Citizen  F^iblishing  not  only  made 
this  decision  for  their  plant  at  Beaver 
Dam,  Wisconsin,  but  again,  two 
months  later,  for  their  new  plant  in 
New  Hope,  Minnesota.  At  the  latter 
location,  however,  they  also  installed 
seven  floor-mounted  Community 
units  plus  one  Universal  3-color  unit 
and  three  SSC  folders. 

One  of  the  reasons  the  company 
decided  to  pioneer  the  4-high 
Community  was  their  good  prior 


experience  with  a  12-unit  Goss 
Community  SC,  which  is  installed  in 
Beaver  Dam  and  used  primarily  for 
publication  work. 

The  4-high’s  performance?  Bob 
Fisher,  production  manager  at  Beaver 
Dam  said,  “We  are  very  pleased  with 
the  work  the  Goss  Community  is 
delivering.  Key  advantages  of  the 
4-high  configuration  are  the  shorter 
web  leads,  better  register,  good  ink 
and  water  balance  and  shorter  4-color 
makeready.” 

Wally  Krahl,  production  manager 
at  New  Hope,  agreed.  “The  shorter 
unit-to-unit  distance  on  the  4-high 
arrangement  is  a  definite  advantage, 
and  it’s  as  easy  to  operate  as 
floor-mounted  units.  We  have  also 
found  that  this  configuration 
produces  quality  which  exceeds  tljjiL- 
of  some  in  lin — 
egm[Upiii<i0(Bi^imiI^  work.” 


Greg  Thomas,  pressroom 
superintendent  at  Beaver  Dam 
added:  “We’ve  had  fewer  web 
breaks,  and  our  4-high  is  very  stable, 
with  very  little  vibration,  despite  the 
fact  that  we  seldom  run  the  press 
slower  than  25,000  iph.” 

For  more  information, 
contact  Goss  Newspaper  Printing 
Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solutioii 
to  printing  production. 


RockweH 

International 

...wtMie  science  gets  down  to  busineu 


Newspeople  in  the  news 


A.  SCOTT  FINK,  formerly  publisher  of 
the  Las  Cruces  (N.M.)  Sun-News,  was 
appointed  executive  vicepresident  and  pub¬ 
lisher  of  the  Westfield  (Mass.)  News/ Adver¬ 
tiser,  assuming  responsibilities  held  by 
CAROL  MAZZA,  who  resigned  as  associate 
publisher  to  go  into  other  interests. 

^  :jc  If: 

PETER  BLISS,  formerly  on  the  retail  sales 
staff  of  the  Boston  Herald- American,  is  the 
newly  appointed  advertising  director  of  Cen¬ 
tury  Publishing  Company,  Winchester, 
Mass,  which  publishes  suburban  Boston 
weeklies. 

♦  *  * 

ROGER  E.  STRAWBRIDGE  was 
appointed  retail/national  advertising  sales 
manager  of  The  Patriot-Ledger,  Quincy, 
Mass.  He  formerly  was  with  Westinghouse 
Broadcasting,  based  in  Boston. 

*  *  4: 

RAY  M.  STAFFORD  was  named  pub¬ 
lisher  of  the  Pecos  (Texas)  Enterprise.  He 
formerly  was  news  editor  of  the  Dallas  Times 
Herald. 

*  *  ♦ 

A  new  management  team  was  named  for 
the  Meredith  Sun  Newspapers,  18  community 
weekly  papers  serving  Santa  Clara  county, 
California. 

ROY  BOODY,  formerly  director  of  sales, 
was  named  publisher.  He  is  the  former  gener¬ 
al  manager  of  the  Oakland  Tribune  . 

PATRICK  BROWN,  who  has  been  with 
Meredith  Corporation's  newspaper  division 
four  years,  is  the  newly  appointed  assistant 
publisher. 

KITTY  VANCE,  formerly  classified 
advertising  manager  of  the  St.  Louis  Post- 
Dispatch  and  Globe-Demcxirat,  is  the  new 
advertising  director. 

*  *  ♦ 

STEPHEN  DETER  joined  Berkley-Small, 
Inc.,  as  sales  representative  for  Michigan  and 
Ohio  as  well  as  several  accounts  in  Indiana, 
Pennsylvania  and  West  Virginia.  For  the  past 
7  years,  he  was  circulation  manager  of  the 
Sturgis  (Mich.)  Daily  Journal  and  Journal 
Weekly  Review. 


Recent  additions  to  the  staff  of  the  Syra¬ 
cuse  (N.Y.)  Herald-Journal  include; 

ANDREW  ALBERT,  a  1980  graduate  of 
American  University  and  reporter  for  the 
Newhouse  News  Service,  Washington,  to 
general  assignment  reporter  on  the  city  desk. 

DALE  KASLER,  a  1980  graduate  of 
Northwestern  University  and  former  summer 
intern  with  the  Hartford  (Conn.)  Courant,  to 
general  assignment  reporter  on  the  city  desk. 

RICHARD  BONNELL,  a  1980  graduate  of 
Syracuse  University  and  a  former  assistant  in 
the  office  of  sports  information  at  the  uni¬ 
versity,  to  reporter,  sports  department. 

JOANN  CORNUE,  former  reporter  with 
the  Tully  (N.Y.)  Independent,  to  copy  desk 
and  general  assignment  reporter. 

Recent  departures  from  the  staff  of  the 
Syracuse  Herald-Journal  include: 

GARY  SANTANIELLO  to  the  sports  de¬ 
partment  of  the  Worchester  (Mass.)  Tele¬ 
gram. 

CLEM  MURRAY,  to  the  Associated 
Press,  Philadelphia  bureau,  as  a  photo¬ 
grapher. 

JANE  L.  BAKER,  to  Pennsylvania  State 
University,  Journalism  School. 

BAMBI  SWARTZ,  to  Syracuse  Universi¬ 
ty,  S.  I.  Newhouse  School  of  Public  Com¬ 
munications. 

*  *  * 

RALPH  1.  BUBIS  was  named  president  of 
Belden  Associates,  Dallas-based  marketing 
and  media  research  firm.  Bubis,  who  has 
been  executive  vicepresident  most  of  his  26 
years  with  the  company,  succeeds  JOE  BEL¬ 
DEN,  who  remains  chairman  and  chief  ex¬ 
ecutive  officer. 

Other  promotions  are  TOM  HOLBEIN  to 
executive  vicepresident;  DEANNE  TERMI¬ 
NI  and  PAUL  WHITE  to  senior  vicepresi¬ 
dents,  and  VIRGINIA  HOPE  to  the  new  posi¬ 
tion  of  vicepresident  for  operations. 

* 

CHARLES  W.  NUTT,  Jr.,  a  former  met¬ 
ropolitan  desk  editor  for  the  New  York  Times, 
is  the  newly  appointed  managing  editor  of  the 
Easton  (Pa.)  Express.  He  succeeds  ROBERT 
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PROMOTED  TO  VP— James  V.  Gels  is  the 
newly  named  vicepresident  and  general  mana¬ 
ger  of  the  Akron  Beacon  Journal.  He  succeeds 
Keith  McGlade,  who  resigned  recently  to  be¬ 
come  publisher  of  the  Hartford  (Conn.) 
Courant.  He  moved  to  Akron  from  Miami, 
where  he  was  director  of  consumer  marketing 
at  the  Miami  Herald.  Earlier,  he  was  circula¬ 
tion  manager  of  the  Miami  Herald. 

W.  JODON,  who  served  in  the  position  for 
six  years  before  leaving  to  become  executive 
editor  of  the  York  (Pa.)  Daily  Record. 

Nutt  lived  in  Easton  for  five  years  while 
working  for  the  Bridgewater  (N.J.)  Courier- 
News. 

*  * 

BEN  CRACKEL  was  named  to  the  new 
post  of  production  manager  of  the  Cham- 
paign-Urbana  (\\\.)News-Ga:ette.  Crackel  is 
a  veteran  of  32  years  with  the  newspaper, 
most  recently  as  national  and  retail  advertis¬ 
ing  manager. 

JOE  CRAIG,  formerly  classified  manager, 
succeeds  Crackel  in  national  and  retail  adver¬ 
tising,  and  RON  LUSKIN,  assistant  classi¬ 
fied  manager,  moves  up  to  manager. 

♦  *  * 

FRANK  CIPOLONE  was  named  circula¬ 
tion  director  at  the  Baltimore  News  American . 
Before  joining  the  News  American  Cipolone 
served  as  circulation  director  at  the  Camden 
(N.J.)  Courier-Post. 

^  dfi  ifi 

GWEN  BRESHEARS  COGAN  is  serving 
as  news  editor  of  the  Oak  Grove  (Mo.)  Ban¬ 
ner.  She  previously  worked  in  advertising  for 
the  Polled  Hereford  magazine. 

SUSAN  BYERS  was  named  general  man- 
agerof  the  Banner.  She  previously  worked  at 
the  Grinnell  (Iowa)  Herald-Register. 

9|:  ^  * 

CHARLES  RINEHART,  controller  of  the 
Waco  (Texas)  Tribune-Herald,  has  become 
assistant  general  manager,  and  BILL  PAUL¬ 
ING,  previously  business  manager,  moves  to 
controller. 
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The  Ridgewood  (N.J.)  Newspapers 
announced  two  management  level  appoint¬ 
ments  as  follows; 

WILLIAM  J.  SARNO  returns  to  the  four¬ 
weekly  chain  as  executive  editor.  For  the  past 
five  years  he  served  as  managing  editor  of  the 
Freehold  (H.l.)Monmouth  News. 

LOUIS  MORLANDO,  formerly  with  the 
Trenton  Times,  was  named  advertising  and 
marketing  director. 

Also  announced  was  election  of  FLOR¬ 
ENCE  KOOISTRA,  managing  editor  of  the 
Ridgewood  News  and  The  Sunday  News,  as 
corresponding  secretary  of  the  New  Jersey 
chapter.  National  Federation  of  Press 
Women. 

*  *  * 

P.  SCOTT  McKlBBEN  was  named  adver¬ 
tising  director  of  the  Rapid  City  (S.D.)  Jour¬ 
nal.  Most  recently  he  was  advertising  director 
of  the  Oshkosh  Northwestern. 

♦  *  * 

New  appointments  were  made  in  the  adver¬ 
tising  department  of  the  Uniontown  (Pa.) 
Herald-Standard,  as  follows:  ROBERT  E. 
ACTON  is  the  new  advertising  director,  hav¬ 
ing  been  promoted  from  classified  advertisng 
manager. 

FREEDA  E.  WALLS  was  named  to  suc¬ 
ceed  Acton  as  classified  manager. 

Acton  joined  the  Herald-Standard  20  years 
ago,  and  Walls  began  with  the  newspapers  in 
1967  as  a  switchboard  operator  and  classified 
staffer. 


ADVISORY  CHAIRAAAN — Lie.  Juan  Francisco  Ealy,  right,  president  of  El  Universal, 
AAexico  City,  talks  with  Hector  Olave,  sub-director,  Lo  Tercero  de  la  Hora,  Santiago, 
Chile,  after  Ealy  was  elected  chairman  of  the  DPI  Latin  American  Advisory  Board  in 
Miami.  Board  members  elected  Olave  vice  chairman  during  the  first  meeting  of  the 
Latin  American  board,  which  is  patterned  after  DPI's  Newspaper  Advisory  Board. 


HEADS  AD  ACTIVITIES— Richard  K.  Milli- 
son  was  named  advertising  director  of  the 
Oregonian  Publishing  Co.,  Portland,  moving 
from  his  most  recent  responsibility  as  manager 
of  retail  advertising  and  marketing.  This  is  his 
seventh  management  position  for  the  com¬ 
bined  Oregonian  and  Journal  newspapers 
since  he  moved  to  Portland  from  Los  Angeles  in 
1949.  He  headed  the  local  office  of  a  regional 
ad  agency  there  after  serving  in  the  Air  Force 
public  relations  office  in  World  War  II. 
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GLENN  RIFKIN  joined  the  staff  of  the  Office 
of  Public  Relations  at  Boston  University.  Ear¬ 
lier  he  was  a  consultant  to  Polaroid  Corpora¬ 
tion  in  Cambridge,  Mass.,  and  a  freelance 
writer  in  the  Boston  area. 

♦  *  * 

LUCY  COULBOURN  is  the  newly  named 
director  of  the  North  Carolina  State  Universi¬ 
ty  office  of  information  services,  moving  up 
from  acting  director,  a  post  she  has  held  since 
July,  1979.  Earlier  she  worked  at  the  Raleigh 
Times, Rockford  (111.)  Newspapers  and  the 
Pompano  Beach  Sun-Sentinel. 

♦  ♦  * 

GWEN  FLORIO,  who  formerly  covered 
Delaware  for  the  Associated  Press,  joined  the 
New  Jersey  staff  of  the  Philadelphia  Bulletin. 
Earlier  she  worked  in  Des  Moines  for  the  AP 
and  also  the  Register-Tribune. 

♦  ♦  ♦ 

LARRY  GITTINGS,  city  editor  of  the 
Gainesville  (Texas)  Daily  Register,  was 
promoted  to  managing  editor  to  succeed 
JACK  JOYCE,  who  retired  after  25  years  of 
service. 

BETTY  STEPHENSON,  regional  editor, 
moved  to  assistant  editor  and  JAN  PIERCE 
succeeded  her  as  regional  editor. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
Nationwide  Personal  Service 


GAYLE  COX,  managing  editor  of 
Fashion  Showcase,  was  promoted  to  national 
sales  director  of  that  division  of  Harte-Hanks 
Communications,  Inc. 

GARRY  L.  ABRAMS  will  assume  the 
post  of  managing  editor.  He  formerly  was  a 
correspondent  in  the  Los  Angeles  bureau  of 
Women’s  Wear  Daily  and  retail  editor  of  Cali¬ 
fornia  Apparel  News  and  a  newspaper  repor¬ 
ter  in  Kentucky.  Cox  has  held  editing  and 
copy  writing  posts  in  the  apparel  industry  for 
the  past  20  years. 


JOHN  STOREY,  formerly  a  photographer 
for  the  San  Francisco  E.xaminer,  joined  the 
San  Francisco  E.xaminer  in  the  same 
capacity. 

*  *  * 

The  Portland  (Me.)  Press  Herald  has 
promoted  two  senior  editors.  MICHAEL  D. 
HARMON,  city  editor,  moves  to  the  newly 
created  position  of  assistant  managing  editor. 
ALBERT  F.  BARNES,  state  editor  for  II 
years,  moves  to  editorial  administrator  for  all 
three  Guy  Gannett  Publishing  Co.  newspap¬ 
ers  in  Portland.  Barnes  succeeds  RICHARD 
H.  WCXJDBURY,  who  retired  recently. 
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Cable  tv  news 
provided  by  daily 

Troy  (Ohio)  News  has  begun  olferinj 
readers  news  on  three  channels  of  the 
city’s  26-channel  cable  system. 

“All  of  our  material  right  now  is 
character  generated,”  managing  editor 
James  Morris  reported,  “but  within  a 
year  or  so  we  hope  to  get  into  video 
taping  or  even  live  programming.” 

Using  United  Press  International’s 
Cable  News  Wire,  the  Daily  News  cur¬ 
rently  carries  one  channel  of  national  and 
international  news  and  another  of  sports 
and  financial  news.  The  third  channel  is 
reserved  for  local  coverage  and  weather. 
FM  music  is  provided  on  all  three  chan¬ 
nels. 

Morris  said  the  paper  is  in  the  process 
of  expanding  its  original  character 
generator  equipment  from  Metrodata 
Corp.  of  Seattle,  Wash. 

“The  original  equipment  just  doesn’t 
have  enough  capacity.  We  found  very 
quickly  we  needed  a  memory  with  back¬ 
up  if  we  are  going  to  have  a  reliable 
service  and  be  able  to  serve  the  needs  of 
advertisers,”  he  said. 

So  far,  the  only  advertising  running  on 
the  channels  is  classified. 

Morris  said  the  paper  has  been  talking 
about  cable  since  the  early  1960’s,  but 
that  it  wasn’t  until  1978,  after  it  learned 
of  the  Ottumwa  (Iowa)  Courier’s  cable 


experiment,  that  it  decided  to  act. 

“When  we  started  this,  we  had  people 
wondering  why  we  were  getting  involved 
in  the  electronic  media,”  Morris  added. 
“Our  position  is  that  cable  television 
might  just  be  the  link  newspapers  have 
with  future  delivery  systems.  So  why  not 
get  involved  now.” 

When  the  local  cable  company  went 
on  line  early  this  year,  the  Daily  News 
followed  six  months  later.  It  presently 
has  no  news  information  competition 
from  the  other  23  channels. 

Art  Gravure  says 
it  will  shut  down 

Art  Gravure  Corp.  of  Ohio,  a  printer  of 
Sunday  supplements,  announced  (Au¬ 
gust  5)  “that  it  had  concluded  it  will  not 
be  feasible  to  continue  operations  after 
September,  1982”  when  an  agreement  to 
print  Parade  magazine  will  end. 

In  addition  to  the  loss  of  the  contract 
with  Parade  Publications,  Inc.,  Alvin  H. 
Arvio,  general  manager  of  Art  Gravure, 
cited  increased  competition  and  diflFicul- 
ties  in  retaining  new  business  as  factors 
in  the  anticipated  shutdown. 

Art  Gravure  is  a  subsidiary  of  the  Plain 
Dealer  Publishing  Co.,  and  prints  the 
Sunday  magazines  of  the  Plain  Dealer 
and  other  newspapers  as  well  as  Parade. 


Harte-Hanks  files 
secondary  offering 

Harte-Hanks  Communications,  Inc. 
has  filed  with  the  Securities  and  Ex¬ 
change  Commission  a  registration  state¬ 
ment  covering  the  proposed  public  offer¬ 
ing  of  $30  million  convertible  subordi¬ 
nated  debentures  due  August  15,  2005. 
Goldman,  Sachs  &  Co.  will  head  a 
nationwide  group  of  underwriters,  which 
is  expected  to  make  the  offering  during 
the  week  of  August  18,  1980  subject  to 
acceleration. 

Net  proceeds  from  the  sale  of  the  de¬ 
bentures  will  be  applied  to  reduction  of 
bank  indebtedness  incurred  principally 
to  finance  the  Company’s  expansion  in 
the  communications  industry  through 
acquisition  of  publishing,  broadcasting, 
cable  television  and  consumer  distribu¬ 
tion  marketing  companies. 

Harte-Hanks  Communications,  Inc. 
owns  and  operates  daily  newspapers  in 
22  markets  in  eight  states  and  weekly 
newspapers  in  24  markets  in  11  states. 
Also  owned  and  operated  by  the  New 
York  Stock  Exchange  company  (symbol: 
HHhO  are  four  VHF  network  affiliated 
television  stations  and  five  AM  and  six 
FM  radio  stations,  trade  publications,  al¬ 
ternate  distribution  companies,  CATV 
systems  and  market  research  firms. 


When  you  communicate...and 
your  lenders  don’t...think  ABCI. 


For  professional  service  and  straight  talk,  see  the 
communications  people.  ABCI. 

ABCI  can  bring  you  programs  for  station  or 
equipment  upgrading,  refinancing,  and  expansions. 
With  loans  from  $1,000,000,  terms  up  to  10  years 
and  no  equity  kickers. 

And  our  years  of  experience  with  radio,  televi¬ 


sion,  cable  television,  microwave,  and  newspapers 
can  channel  you  smoothly  through  the  rough  spots. 

So  talk  with  ABCI  —  a  power  buy  in  any  market. 
Why  receive  less?  Call  or  write  Don  Deyo  or  Bill 
Magee,  Special  Financing  Division,  ABCI,  111 
Founders  Plaza,  PO.  Box  118,  Hartford,  CTT  06101. 
I  (203)  528-4831. 


yfltna  Business  Credit,  Inc. 

■  Ofw  of  the  fTNA  LIFE  &  CASUALTY  companies 
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Haw  ¥fe  can  save 
2  to  20  miHion  gallons 
of  gas  per  day 

-and  cut  imports  1  to  10  billion  dollars  per  year. 

If  Americans  relied  on  battery-  battery  has  seen  a  42%  increase  in 

powered  electric  cars,  like  this  Omni  energy  delivery  in  29%  less  space 
of  ours,  for  as  little  as  10%  of  their  and  with  23%  less  weight.  These 

second  and  third  car  needs,  we  improvements  bring  estimated 

could  save  over  2  million  gallons  of  operating  costs  under  40  per  mile 

gas  every  day.  And,  even  at  a  low  for  a  limited  range  electric  sub- 

$25  per  barrel  of  oil,  U.S.  imports  compact, 

could  be  cut  by  about  a  billion  dollars 

annually.  Of  course,  if  all  of  our  Electrics  have  already  proven  their 

second  and  third  cars  were  electric,  practicality  on  the  road.  (We  have 

the  savings  would  be  ten  times  three  of  our  own  in  daily  commuting 

greater.  use.)  More  are  being  put  on  the 

In  the  last  ten  years  the  lead  acid  road  every  day-but  we  need 

If  you  would  like  to  know  more  about  the  electr 


mass  production  to  bring  vehicle 
costs  down  and  cut  our  nation’s 
gas  bills. 

Let’s  Go  Ameiica-Go  Electric  And  Start 
Solving  Our  Energy  Problem  Mow.' 

SXJOE 

LEAD  COMPANY 

Division  of  St.  Joe  Minerals  Corporation 
7733  Forsyth  Blvd.,  Clayton,  MO  63105 
(314)  726-9500 
A  BASIC  SOURCE 

ic  cars,  trucks,  buses  in  use  today,  write  us  for  “EV  booklet". 


Our  three  battery-powered  Dodge  Omnis  in  garage  next  to  our  main  office -are  plugged  in -and  charged  while  their  drivers  are  at  work 


Both  of  these  test  dummies 

urithout 

One  was  protected  by  an 


More  than  116,000,000  auto¬ 
mobiles  will  be  driven  over  a  trillion 
miles  on  our  nation’s  roads  this 
year  Unfortunately,  over  25,000,000 
accidents  will  happen.  Some 
will  be  fender-benders,  but 
many  will  not.  Millions  of  drivers 
and  occupants  will  be  injured; 
27000  or  more  of  them  will  die. 


Test  dummy,  unbelted,  in  1975  Volvo  sedan  without  an  air  bag 
protection  system  hittihg  a  test  barrier  at  35  miles  per  hour. 


What's  being  done  to  reduce 
serious  injury  in  auto  accidents? 

Many  state  governments  are 
actively  pursuing  tougher  driving  and 
highway  safety  rules  and  regulations, 
lower  speed  limits  and  vehicle  inspection 
programs. 

Following  the  urging  of  safety  and 
medical  experts,  and  the  results  of  auto 
crash  tests,  the  Federal  Government  in 
1968  made  lap  and  shoulder  belts  stan¬ 
dard  safety  equipment  in  all  cars  sold  in 
the  U.S.  A  new  Federal  Standard  requires 
that  all  full-size  1982  model  cars  auto¬ 
matically  protect  front  seat  occupants 
from  serious  injury  in  head-on  or  front- 
angle  crashes  up  to  30  mph. 


The  technoiogy  for 
greater  safety  is  ready. 

The  auto  industry  has  proven  tech¬ 
nology  to  meet  the  new  Federal  require¬ 
ments  for  1982  models.  A  safety  belt 
system  that  automatically  restrains  you 
is  one  approach.  The  air  bag  restraint 
system  is  another. 

Over  600  million  miles  of  real-world 
experience  and  controlled  testing  have 
been  completed.  This  testing  has  proved 
that  air  bags  can  absorb  the  impact 
forces  in  head-on  and  front-angle 
crashes  with  a  cushioning  effect  that 
dramatically  reduces  serious  occupancy 
injury.  And  the  cost  is  less  than  many  car 
stereo  systems. 


were  Clashed  at  35mph 
seatbelts. 

air  bas  restraint  system. 


Test  dummy,  unbelted,  in  1975  Volvo  sedan  equipped  with  an  air  bag 
protection  system  hitting  a  test  barrier  at  35  miles  per  hour. 


Air  bag  protection  is  automatic.  No 
initiative  is  needed  from  the  occupant. 
However,  manual  lap  belts  will  still  be  pro¬ 
vided  for  those  who  desire  additional  pro¬ 
tection  for  other  than  front-angle  crashes. 

Commitment  to  make 
cars  and  highways  safer. 

The  American  Insurance  Association 
and  its  150  member  companies  are  com¬ 
mitted  to  helping  prevent  as  many  acci¬ 
dents  as  possible,  and  to  finding  ways  to 
reduce  injury  and  death  when  accidents 
do  occur. 

To  achieve  this,  we  support  the 
Insurance  Institute  for  Highway  Safety 
in  its  efforts  to  make  cars  safer  and  less 


costly  to  repair.  We  are  asking  for 
stricter  enforcement  of  the  55 
mph  speed  limit.  And  we  sup¬ 
port  legislation  to  get  unsafe 
drivers  and  vehicles  off  the  road. 

In  these  inflationary  times, 
the  costs  of  hospital  and  medical 
care,  of  labor  and  replacement 
auto  parts  have  all  escalated 
rapidly.  Each  driver  and  occupant 
injury  and  each  damaged  car  therefore 
results  in  a  more  costly  insurance  claim. 
And  that  means  higher  auto  insurance 
premiums  for  everybody. 

We  want  to  keep  the  cost  of  auto  insur¬ 
ance  reasonable.  That’s  another  reason 
why  we  support  and  applaud  the  efforts 
of  all  involved  in  the  development  and 
utilization  of  the  air  bag  and  automatic 
seat  belt  restraint  systems. 

If  you’d  like  more  information  about 
what  else  our  industry  is  doing  to  promote 
automotive  safety,  or  if  you’d  like  to  meet 
with  one  of  our  specialists  to  discuss 
insurance  issues,  write  to  Ronald  A. 
Krauss,  Vice  President-Communications, 
American  Insurance  Association,  85  John 
Street,  New  York,  NY  10038. 


This  message  is  presented  by  the  American  Insurance  Association  85  John  Street,  New  York,  NY  1003a 


Rural  prison  in  world  focus 


By  Tom  E.  Pray 

If  ever  there  was  an  unlikely  place  for 
a  major  media  event  this  past  week,  it 
was  the  Federal  Correctional  Institution 
at  Otisville,  N.Y.  Before  the  U.S.  Immi¬ 
gration  and  Naturalization  Service  de¬ 
cided  to  move  172  Iranian  students  out  of 
Washington  to  less  supercharged  sur¬ 
roundings,  no  one  had  ever  heard  of 
Otisville.  If  they  wanted  someplace  to 
take  the  Iranians  away  from  it  all,  they 
couldn’t  have  picked  a  better  place. 

The  federal  facility  to  which  the  men 
were  sent  sits  high  atop  a  pine-forested 
hill  at  the  far  end  of  a  road  that  winds  up 
the  mountain  like  a  snake.  Before  the 
detainees  suddenly  arrived  last  weekend 
in  leg  irons  and  handcuffs,  the  remote 
prison  was  known  only  to  a  small  staff 
working  in  it,  about  80  prisoners  and 
their  families,  local  folks  working  to 
finish  off  the  grounds  and  fences  and  the 
wildlife. 

It  was  not  at  all  unusual  for  a  startled 
reporter  to  see  a  deer  dash  in  front  of  his 
car  as  he  made  his  way  up  the  mountain 
for  a  daily  briefing  on  the  condition  of  the 
detainees. 

Not  that  Otisville  is  unfamiliar  with  the 
ways  of  the  world  or  the  facts  of  political 
and  prison  life.  People  there  read  the 
newspapers,  too,  and  many  of  them 
work  at  a  state  prison  nearby.  But  never 
before  the  Iranians  did  they  have  such  a 
world-renown  set  of  prison  guests.  And 
never  before  had  the  village  hosted  such 
a  distinguished  array  of  journalists — an¬ 
chormen  and  crews  from  all  the  major 
networks,  reporters  from  the  New  York 
Times,  The  Washington  Post,  the  As¬ 
sociated  Press,  United  Press  Interna¬ 
tional  and  many  others. 

As  the  story  unfolded  after  the  Ira¬ 
nians  were  whisked  out  of  Washington  to 
Stewart  Airport  near  Newburgh,  the  cast 
of  media  characters  continued  to  grow 
and  the  prison — unfinished  as  it  was — 
did  its  best  to  provide  for  them. 

A  special  room,  which  was  to  be  the 
visitor  reception  area,  was  set  aside  by 
the  warden,  J.  Michael  Quinlan,  who 
was  to  become  a  regular  on  international 
front  pages  and  television  news  for  days 
to  come.  Tables  and  chairs  were  brought 
in  along  with  coffee  and  sandwiches  to 
feed  the  hungry  throng.  The  Iranians 
may  have  been  on  a  hunger  strike,  but 
the  newsmen  certainly  weren’t — and  the 
closest  restaurant  was  two  miles  away 
with  the  possibility  that  something  im¬ 
portant  might  happen  at  the  prison  while 
the  reporter  was  on  the  long  trek  to  the 
village  and  back. 

Basically,  it  was  a  waiting  game,  with 
attorneys,  doctors,  interpreters  repre- 


(Tom  E.  Pray  is  a  reporter  for  theAeu’- 
burgh  Evening  Sews.) 


senting  the  students  or  the  concerns  of 
nations  friendly  to  Iran  arriving,  signing 
in,  saying  a  few  words,  and  hurrying  out 
the  back  door. 

Periodically,  Quinlan  would  show  up 
to  describe  what  was  being  done  to  keep 
the  detainees  alive  on  their  self-imposed 
fast  and  to  assure  the  press  and  the  world 
that  they  were  not  being  mistreated — 
contrary  to  reports  by  Mark  Lane  of  Jim 
Jones-in-Guyana  fame  that  they  were 
being  tortured. 

Beyond  it  all,  everyone — warden, 
guards  and  newsmen  alike — realized  that 
if  anything  happened  to  one  or  more  of 
the  detainees,  if  one  of  them  should  die 
(and  at  least  two  stopped  breathing  after 
1 1  days  of  going  without  food)  the  results 
could  be  disastrous. 

Who  could  know  in  Tehran  where  52 
Americans  were  still  being  held  hostage 
what  would  happen  to  them  if  one  of  the 
Iranians  died  in  this  remote  place.  Ira¬ 
nians  familiar  with  the  beatings  and  tor¬ 
ture  inflicted  by  the  former  shah’s 
SAVAK  could  only  assume  that  the 
same  things  were  going  on  in  Otisville. 
And  if  you  believed  Mark  Lane  and  his 
associates,  you  might  assume  that  they 
were. 

Despite  the  fact  that  lawyers,  clergy, 
doctors  and  others  were  allowed  free  ac¬ 
cess  to  the  detainees  and  the  students, 
themselves,  were  allowed  to  pray  and 
mingle  with  each  other,  the  press  area 
was  plagued  with  persistent  reports  of 
maltreatment.  If  not  in  Washington, 
where  the  students  were  taken  into  cus¬ 
tody  July  27  at  an  anti-Shah  rally,  then  at 
nearby  Horton  Memorial  Hospital  in 
Middletown,  where  three  were  taken  for 
intensive  care  because  of  their  weakened 
conditions,  the  result  of  11  days  of  de¬ 
hydration  and  malnutrition. 

Prison  officials  denied  it,  the  hospital 
denied  it  and  a  group  of  local  clergymen 
along  with  two  Muslim  ministers  denied 
it.  But  still  the  rumors  persisted,  and 
several  of  the  Iranians  could  show 
bruises  where  they  had  allegedly  been 
beaten  or  were  injured  by  the  leg  or  wrist 
irons  they  were  forced  to  wear  on  the 
long  trip  by  plane  and  bus  from  Washing¬ 
ton  to  Otisville. 

As  it  turned  out,  the  Immigration  and 
Naturalization  Service  released  all  but 
one  of  them  just  as  suddenly  Tuesday 
night  after  they  had  identified  themselves 
and  the  INS  was  apparently  satisfied  that 
they  had  not  violated  the  terms  of  their 
alien  residency.  So,  waving  placards  and 
pictures  of  the  Ayotollah,  they  left  the 
prison  just  as  dramatically  as  they  had 
arrived  to  celebrate  their  deliverance  at  a 
Islamic  mosque  in  Queens  with  the  press 
tagging  along  behind  trying  to  get  pic¬ 
tures  and  exclusive  interviews. 

But  it  was  nip  and  tuck  for  a  while. 

At  one  point,  Quinlan  admitted  that 


Capital  Cities 
acquires  9 
Conn,  weeklies 

Capital  Cities  Communications,  Inc. 
purchased  (August  7)  9  weekly  newspa¬ 
pers  owned  by  Shore  Line  Times  Com¬ 
pany,  Inc.  of  Guilford,  Conn,  and  its 
parent,  Lightfoot  Newspapers,  Inc. 

The  publications  include  the  twice- 
weekly  Shore  Line  Times,  Old  Saybrook 
Pic  torial  and  Branford  Review  and  the 
weekly  Clinton  Recorder,  Wallingford 
Post,  Niantic  News,  North  Haven  Post, 
East  Haven  Advertiser  and  The  Pen- 
nysaver  of  Westbrook.  No  sales  price 
was  given. 

Seller  was  Richard  Lightfoot  who 
founded  the  company  in  1972  with  the 
purchase  of  five  shoreline  weekly  news¬ 
papers  including  the  Shore  Line  Times, 
then  95  years  old.  Four  more  newspapers 
were  added  in  subsequent  purchases. 
Aggregate  weekly  circulation  exceeds 
130,000  copies. 

Capital  Cities  owns  daily  newspapers 
in  Michigan,  Kansas  and  Texas  and  radio 
and  television  properties  throughout  the 
United  States  including  WTNH,  Channel 
8,  in  New  Haven. 

Excluded  from  the  sale  are  radio  sta¬ 
tions  owned  by  Lightfoot  Broadcasting 
Corporation. 

Pending  the  expected  immediate  ap¬ 
pointment  of  a  successor  publisher, 
Lightfoot  plans  to  pursue  other  interests. 

George  Romano,  media  brojter,  of 
Tucson,  Arizona,  represented  Capital 
Cities  in  the  transaction. 


some  of  them,  at  least,  appeared  willing 
to  die  of  starvation  rather  than  break 
their  fast  over  what  they  considered  their 
“unjust  incarceration.’’ 

One  could  sense  that  time  was  running 
out,  that  there  was  a  ticking  human 
timebomb  with  worldwide  repercussions 
on  the  top  of  this  mountain. 

But  shortly  after  the  visit  by  the 
clergy,  events  moved  sw'iftly.  The 
charges  of  disorderly  conduct  against 
them  had  already  been  dropped.  One  of 
them  had  been  returned  to  Washington 
to  answer  charges  of  assaulting  a  police 
officer  there.  And  having  told  prison  au¬ 
thorities  and  the  INS  who  they  were, 
they  were  released.  Back  down  the 
mountain  they  went  in  buses  similar  to 
those  that  brought  them  there. 

Now,  a  day  after  they  left,  the  Federal 
Correctional  Institution  in  Otisville  is 
back  to  what  it  was  before  the  world 
learned  of  its  famous  guests — a  cluster  of 
low  concrete-block  buildings  surrounded 
by  raw  earth  and  steel  poles  waiting  for 
fencing  and  razor  wire.  Home  to  its  orig¬ 
inal  inmates,  a  collection  of  contractors 
and  the  everpresent  deer,  who  were 
quietly  grazing  on  the  hilltop  long  before 
the  world  ever  heard  of  Otisville,  N.Y. 
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Booklet  answers 
questions  about 
j-school  hirings 

The  AEJ-ANPA  Foundation  Cooperative 
Committee  on  Journalism  Education  have 
sponsored,  in  cooperation  with  the  American 
Association  of  Schools  and  Departments  of 
Journalism,  a  report  on  the  status  of  practi¬ 
tioners  on  journalism  faculties. 

Highlights  from  the  survey  show: 

Most  journalism  school  administrators 
(68%)  say  that  salaries  are  the  biggest  stumb¬ 
ling  block  in  getting  practioners  onto  their 
faculties. 

Faculty  members  who  are  termed  “prac¬ 
tioners”  by  thier  adminstrators  average  1 3 .62 
years  experience  in  the  media  business;  other 
faculty  members  average  7.27  years. 

Once  on  campus,  practioners  generally 
write  more  for  popular  publications  (news¬ 
papers,  magazines, etc.)  and  less  for  the 
academic  research  publications  which  uni¬ 
versity-wide  adminstrators  value  most 
highly. 

Thirty  percent  of  respondents  report  that 
policies  concerning  promotion  and  tenure 
cause  recruiting  problems  when  they  seek 
practioners. 

Judith  D.  Hines,  ANPA  Foundation,  said 
“top  administrators  at  newspapers  and  jour¬ 
nalism  schools  have  expressed  a  continuing 
interest  in  making  a  place  on  journalism 
faculties  for  people  who  have  excellent  news¬ 
paper  backgrounds  and  an  ability  to  teach,  but 
lack  advanced  credentials.” 

She  said  this  booklet  “answers  some  ques¬ 
tions  about  the  brst  ways  to  get  that  done.” 

Correspondence  about  the  publication 
should  be  directed  to  the  ANPA  Foundation, 
The  Newspaper  Center,  Box  17407,  Dulles 
International  Airport,  Washington,  D.C. 
20041. 

New  holiday  is 
saies  opportunity 

The  National  Council  for  Grandparents’ 
Day,  with  the  support  of  the  National  Res¬ 
taurant  Association,  the  National  Retail  Mer¬ 
chants  Association,  the  American  Florists 
Marketing  Council  and  the  National  Associa¬ 
tion  of  Greeting  Card  Publishers,  is  heavily 
promoting  the  new  holiday,  which  was  made 
a  permanent  annual  event  by  Congress  last 
year. 

To  be  observed  each  year  on  the  first  Sun¬ 
day  after  Labor  Day,  National  Grandparents 
Day  is  expected  to  attract  a  major  retail  push 
from  the  last  week  of  August  through  the  first 
week  of  September. 

Larry  Goodman,  Newspaper  Advertising 
Bureau  vicepresident  and  a  member  of  the 
council’s  retail  advisory  board,  plans  to  dis¬ 
tribute  sales  kits  among  member  newspapers 
to  assist  in  their  marketing  plans.  A  number  of 
newspapers  have  already  made  plans  to  de¬ 
velop  special  sections  around  the  holiday. 
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Travel  supplement 
interests  readers 

After  taking  a  random  sample  among  read¬ 
ers  of  1 5  California  newspapers  which  carried 
prototype  issues  of  a  new  bi-weekly  travel 
supplement  called  Journey,  its  publishers 
have  documented  an  “overwhelmingly  posi¬ 
tive”  response. 

Set  to  bow  in  October,  Journey  is  an  all¬ 
color  book  designed  to  provide  readers  with 
“interesting  articles  about  travel,  emphasiz¬ 
ing  impartial  consumer  data  about  specific 
destinations  and  the  hotels,  restaurants, 
attractions  and  services  there,”  according  to 
publisher  Roy  F.  Walkenhorst.  He  says  Jour¬ 
ney  “will  be  extremely  dollar  conscious  —  it 
will  be  critical  when  necessary,  com¬ 
plimentary  when  deserved.  We  will  not  hesi¬ 
tate  to  name  names  and  make  specific  recom¬ 
mendations  both  on  superior  values  to  pursue 
and  on  inferior  goods  and  services  to  be 
avoided.” 

Each  issue  will  contain  articles  and  reviews 
of  three  general  areas,  including  destinations 
in  or  near  California,  destinations  within 
1,000  miles  of  California,  and  worldwide 
destinations. 

The  sample  was  drawn  from  7,000  pro¬ 
totype  issues  which  were  distributed  random¬ 
ly  through  the  15  newspapers  which  are  to 
carry  the  supplement.  Each  paper  received 
1%  of  its  circulation  and  inserted  the  pro¬ 
totype  randomly  on  the  day  planned  for  regu¬ 
lar  insertion.  Each  prototype  carried  an  intro¬ 
ductory  letter  from  Walkenhorst  and  a  pre¬ 
paid  postcard  asking  readers  to  rate  Journey. 

About  1.5%  of  the  readers  who  received 
Journey  responded  to  the  survey,  which, 
according  to  the  publisher,  parallels  closely 
the  national  norm  for  similar  postcard  return 
surveys. 

The  survey  found  that  92%  of  those  re¬ 
sponding  rated  Journey  “good”  or  “excel¬ 
lent”;  95%  said  the  information  in  Journey 
was  either  “very  useful”  or  “moderately 
useful”  in  travel  planning;  and  90%  said 
they’d  save  the  supplement  for  future  refer¬ 
ence. 

Barbara  O’Connor,  the  supplement’s  re¬ 
search  director,  conceded  that  the  response 
level  yielded  by  the  survey  was  not  as  statisti- 
eally  valid  as  levels  which  would  be  produced 
by  a  more  in-depth  study. 

The  supplement’s  planned  initial  press  run 
will  be  about  780,000.  Only  color  advertising 
will  be  accepted,  and  the  one-time  page  rate  is 
$9,862. 

The  newspapers  planning  to  carry  the  new 
supplement  include:  Sacramento  Union,  San¬ 
ta  Rosa  Press-Democrat,  Contra  Costa 
Times,  Chico  Enterprise-Record,  Oroville 
Mercury-Register,  Santa  Barbara  News 
Press,  Oxnard  Press-Courier,  Santa  Monica 
Evening  Outlook,  Glendale  News  PressIBur- 
bank  Daily  Review,  San  Gabriel  Valley  Tri¬ 
bune,  Orange  Coast  Daily  Pilot,  Oceanside 
Blade-Tribune,  Escondido  Times  Advocate, 
El  Cajon  Daily  Californian,  and  Riverside 
Press-Enterprise . 


Ink  delivery 
system  has 
8  modules 

U.S.  Printing  Ink  introduced  a  specially 
designed  truck  trailer  in  August  for  bulk  de¬ 
livery  of  web  offset  inks  for  newspapers 
which  carries  up  to  8  newly  designed  400- 
gallon  interchangeable  Color  Modules 
(ICM’s). 

All  ICM’s  can  contain  the  same  color,  or 
each  a  different  color,  so  that  any  combina¬ 
tion  of  colors  can  be  delivered.  The  trailer  is 
insulated,  has  its  own  heat  system,  and  own 
lighting  system.  It  is  equipped  with  built-in 
pumps  for  the  colors  that  it  carries.  Tempera¬ 
ture  of  the  web  offset  inks  is  maintained  at  a 
level  which  keeps  them  pumpable  even  in 
subzero  weather. 

When  a  plant  requires  replenishing,  only 
the  desired  colors  need  to  be  delivered.  A 
typical  delivery  of  3,200  gallons  might  be  two 
magenta  (800  gallons),  three  yellow  ( 1 ,2(X) 
gallons),  one  special  red  (400  gallons),  and 
two  blue  (800  gallons). 

An  iCM,  or  a  group  of  ICM’s,  can  be 
assigned  to  a  customer  and  used  only  for  that 
customer’s  particular  color  or  colors.  In  addi¬ 
tion  to  the  ICM’s  themselves,  the  discharge 
and  suction  hoses  for  each  customer’s  shade 
of  color  can  also  be  dedicated  to  that  shade 
alone.  The  only  component  in  the  entire  sys¬ 
tem  that  needs  purging  is  the  pump  which 
contains  relatively  little  ink  and  is  e;}sy  to 
purge.  The  ICM  system  can  be  easily  em¬ 
ployed  for  any  web  offset  color  printer. 

When  a  U.  S.  Printing  Ink  delivery  is  due, 
the  truck  carrying  the  ICM’s  pulls  up  to  the 
delivery  port  on  the  outside  of  the  building, 
connects  up  and  pumps  ink  colors  through  to 
the  respective  color  tanks  in  the  ink  room.  If 
the  customer  does  not  have  a  delivery  port  on 
the  outside  of  the  plant,  the  ICM’s,  which  are 
portable,  may  be  unloaded  with  a  fork  lift  and 
placed  anywhere  desired. 

The  system  does  not  require  the  plant  to 
install  huge  storage  tanks  since  bulk  deliver¬ 
ies  of  various  color  combinations  can  be  made 
regularly.  Inks  are  ready  to  be  pumped  the 
moment  they  arrive  since  the  viscosity  is 
maintained  at  a  normal  level  because  the 
temperature  is  controlled. 

Thomson  buys  Jane’s 

Thomson  Books  Limited,  a  subsidiary  of 
Thomson  British  Holdings  Limited,  has  ac¬ 
quired  Jane’s  Publishing  Company  from  the 
British  Printing  Corporation  at  a  cost  of  S7.48 
million  (U.S.). 

Jane’s  Publishing  Company  produces 
annuals  including  Jane’s  Fighting  Ships  and 
Jane's  All  the  World’s  Aircraft.  In  addition, 
the  company  publishes  an  extensive  list  of 
naval,  military  and  aviation  books  and  pub¬ 
lications  plus  Jane’s  Defence  Review  maga¬ 
zine. 
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Valuable  additions  to  a  professional  library  from  the  collection 
of  books  about  newspapering— editing,  writing,  and  related 
subjects— available  by  mail  through  Editor  &  Publisher 


104— PROOFREADING  &  COPYEDITING— A 

Practical  Guide  to  Style  for  the  1970s,  by  Harry  H. 
McNaughton.  A  practical  guide  that  will  aid  practic¬ 
ing  and  a^iring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist. 
176  pages,  indexed.  Paper  back.  $4.95 


106— HEADLINES  AND  DEADLINES-^  Manual 
lor  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $4.00 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by  Lewis 
Jordan,  News  Editor,  The  New  York  Times.  A 
greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  232  pages.  $10.00 


185— HOW  TO  START  YOUR  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  “A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future" 
(E&P,  June  18).  After  buying  the  Port  Jefferson 
(N.Y.)  Record  and  turning  it  into  a  profit  in  two  years, 
he  established  Ihe  North  Shore  Record  from  scratch. 
136  pages,  8:  x  11  manuscript.  $9.95 


197— DOS,  DON'TS  &  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  “Bernstein  on  Word?."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


203— POSITIVE  IMPRESSIONS,  New  England 
Newspapers  Advertising  Bureau.  An  in-depth  man¬ 
ual  on  sales  development  and  sales  training  for  news¬ 
paper  advertising  salespeople.  All  aspects  of  the  space 
selling  process  are  reviewed,  from  ''Organizing  Your 
Time"  to  “Answering  Objections."  Also,  a  list  of 
suggestions  for  preparing  and  giving  a  sales  presenta¬ 
tion.  114  pages.  $12.50 


218— EDITORIAL  AND  PERSUASIVE  WRITING, 

Opinion  Functions  of  the  News  Media,  by  Harry 
W.  Stonecipher.  Every  aspect  of  print  and  electronic 
editorial  writing  discussed  and  illustrated.  The  role  of 
news  media  as  persuaders.  Many  case  studies  illus¬ 
trated  with  prize-winning  editorials.  Indexed.  256 
pages.  $13.95 


222— FUNDAMENTALS  OF  ADVERTISING  RE¬ 
SEARCH,  by  Alan  D.  Fletcher  and  Thomas  A. 
Bowers.  Designed  for  an  understanding  of  the 
techniques  of  advertising  research  and  how  to  use  the 
research  results  and  apply  them  to  specific  problems. 
Indexed.  340  pages.  $22.95 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editing  is  good  editing 
whether  it  is  done  with  a  video  display  terminal  or  a  blue 
pencil.  Quality  copy  desk  work  is  an  illusive  technique. 
With  frequent  use  of  question  and  answer  format,  this 
book  is  a  guide  to  copy  editing,  layout  and  photographic 
treatment  adapted  to  electronic  techniques.  279  pages. 
Indexed.  $15.50 


232— THE  SYNONYM  FINDER,  by  J.l.  Rodale.  An 
updated  and  expanded  edition  containing  over 
1,000,000  words  and  thousands  of  new  listings  for 
words  and  expressions  that  have  entered  the  language 
in  recent  decades.  An  alphabetically  arranged  tool  for 
all  writers.  1361  pages.  $17.95 


233— GRAMMAR  FOR  JOURNALISTS,  frh/rd  Edi¬ 
tion)  by  E.L  Callihan.  A  reference  book  for  jour¬ 
nalists  as  well  as  a  text-reference  for  students.  With 
current  examples  from  media  and  with  wire  service 
style  emphasized  the  book  covers  grammar,  composi¬ 
tion,  spelling,  punctuation  and  word  usage.  A  guide  to 
grammatical  usage  and  developing  an  original  style. 
Indexed.  317  pages.  Paperback.  $7.95 


235— COMPUTER  PROGRAMMING  FOR  THE 
COMPLETE  IDIOT,  by  Donald  McCunn.  Describes 
basic  operating  and  programming  instructions  in  non¬ 
technical  style  to  answer  questions:  "Will  the  computer 
perform  the  tasks  I  need  it  to  do,  and  can  I  program  it." 
Describes  how  to  create  original  programs.  Turns  you 
and  the  computer  on  for  time  saving.  126  pages.  In¬ 
dexed.  Paperback.  $5.95 


236— SYSTEMATIC  APPROACH  TO  ADVERTIS¬ 
ING  CREATIVITY,  by  Stephen  Baker.  Hundreds  of 
well-illustrated  case  histories  of  print  and  television 
campaigns  demonstrating  creativity  in  action.  Selecting 
the  message  and  the  right  media,  positioning  the  prod¬ 
uct  and  selecting  the  right  illustrations.  Innumerable 
short  cuts  toward  becoming  a  professional.  280  pages. 
Indexed.  $24.95 


245— NEW  STRATEGIES  FOR  PUBLIC  AFFAIRS 
REPORTING,  Investigation,  Interpretation,  and 
Research,  by  George  S.  Hage,  Everette  E.  Denis, 
Arnold  H.  Ismach  and  Stephen  Hartgen.  A  detailed 
approach  to  reporting  news  in  the  public  sector  with 
emphasis  on  the  reader's  interest  and  needs.  Recom¬ 
mendations  on  covering  the  legal  process,  government 
agencies  and  services,  politics,  elections,  and  the  legis¬ 
lative  process,  as  well  as  specialized  coverage  and 
strategies  for  tomorrow.  324  pages.  Indexed.  $12.95 


246— INVESTIGATIVE  REPORTING  AND  EDIT¬ 
ING,  by  Paul  N.  Williams.  Tips  and  advice  from  over 
100  top  investigative  reporters  and  editors  with  case 
studies.  How  to  gather  and  sort  ideas  and  facts,  and 
advice  to  editors  on  choosing  staff  with  investigative 
potential,  understanding  questions  of  libel  and  ethics. 
294  pages.  Indexed.  $13.95 
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Follet  to  join  Pa. 
daily  as  president 

Roy  C.  Follett,  advertising  director  of 
the  Des  Moines  Register  and  Tribune, 
will  become  president  of  the  Call- 
Chronicle  Newspapers,  Allentown,  Pa., 
effective  August  18. 

At  Des  Moines,  Follett  was  promotion 
manager  for  1 1  years  and  classified  ad¬ 
vertising  manager  for  two  years  before 
assuming  the  advertising  position  in 
January  1975.  His  26  years  in  manage¬ 
ment  also  includes  eight  in  public  rela¬ 
tions,  including  positions  with  Cherry- 
Burrell  Corp.  of  Des  Moines,  the  United 
Campaign  of  Greater  Des  Moines  and 
Drake  University. 

Follett  is  a  former  president  of  the  In¬ 
ternational  Newspaper  Promotion  As¬ 
sociation  and  its  central  region.  He  is  one 
of  38  recipients  of  INPA’s  highest  award, 
the  Silver  Shovel,  for  developing  an  in¬ 
ternational  marketing  program. 

He  also  helped  establish  the  newspa¬ 
per  marketing  seminars  at  the  Harvard 
University  Graduate  School  of  Business 
Administration. 

Follett  replaces  Richard  J.  Hummel 
who  will  become  publisher  and  chairman 
of  the  board  until  his  retirement  in 
March,  1981.  Edward  D.  Miller  has  re¬ 
signed  as  publisher  and  chairman  of  the 
board  to  concentrate  on  his  role  as 
editor.  Miller  will  retain  his  seat  on  the 
board  and  its  executive  committee. 

Hummel  joined  the  Call-Chronicle 
Newspapers  in  1933,  was  named  busi¬ 
ness  manager  in  1951 ,  a  director  in  1964, 
treasurer  in  1965,  vicepresident  in  1973 
and  president  in  1976. 


King  Features 

congratulates 

JACK  NICKLAUS 

the  greatest  golfer 
of  all  time 

on  his 

Fifth  P.G.A. 
Championship 


New  editor  named 
at  Cincy  Enquirer 

George  R.  Blake  was  named  editor  of 
the  Cincinnati  Enquirer,  William  J.  Keat¬ 
ing,  president  and  publisher,  announced. 

Blake,  34,  was  editor  of  the  Fort 
Myers  (Fla.)  News-Press  since  June 
1977.  Both  newspapers  are  members  of 
the  Gannett  group.  He  had  previously 
been  a  Washington  correspondent  for 
Gannett  News  Service,  editor  of  the 
Pacific  Daily  News  on  Guam,  a  copy 
editor  for  the  Rochester  (N.Y.)  Times- 
Union  and  a  reporter  and  copy  editor  for 
the  Joliet  (Ill.)  Herald  News. 

The  News-Press  has  won  more  than 
150  state  and  national  journalism  awards 
during  Blake’s  editorship,  including 
being  cited  as  the  Best  of  Gannett  the 
past  two  years. 

Blake  is  a  graduate  of  Wheeling  Col¬ 
lege  in  West  Virginia,  with  a  bachelor’s 
degree  in  economics.  He  completed 
graduate  study  in  economics  at  the  Uni¬ 
versity  of  Toledo. 

Blake’s  wife,  Mary  Kay,  is  assistant 
director  of  news  staff  development  for 
Gannett  Co.,  Inc. 
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Give  your  readers  the  best 
in  golfing  tips  with 

PLAY  BETTER  GOLF 

By  Jack  Nicklaus 

For  details  contact  Dick  Pales,  National  Sales  Director, 
,  I  .  . .  800-223-7383  or  2 1 2-682-5600. 
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Syndicates 


By  Lenora  Williamson 


Former  United  Media  vp  forms  new  firm 


Two  new  firms  have  announced  their 
entry  into  the  growing  field  of  comic  and 
other  character  merchandise  licensing  at 
home  and  abroad. 

William  H.  Ravenscroft,  a  former 
senior  vicepresident  and  director  of  li¬ 
censing  at  United  Media  and  United  Fea¬ 
ture  Syndicate,  has  formed  a  merchan¬ 
dise  licensing  corporation  with  head¬ 
quarters  in  New  York  City. 

Ravenscroft,  a  veteran  in  the  licensing 
industry  and  instrumental  in  developing 
licensing  of  successful  syndicated  com¬ 
ics,  including  such  UFS  properties  as 
“Peanuts”,  is  president  of  Licensed 
Phantasies  International,  Ltd.  The  firm, 
formed  in  association  with  private  inves¬ 
tors,  has  offices  at  310  Madison  Avenue. 

Ravenscroft  resigned  from  United 
Media  earlier  this  year,  after  announcing 
last  Fall  that  he  would  organize  the  firm. 
He  plans  a  wide  range  of  licensed  prod¬ 
ucts,  and  among  new  properties  are  the 
“Junglies”,  animal  characters,  “The 
Moonie  Goonie  Family”,  and  “Kid- 
Diddles”  newspaper  feature  column. 

Another  new  name  in  the  field  of  mer¬ 
chandise  licensing  of  newspaper  comic 
strip  characters  is  that  of  Krosel,  Inc.,  of 
New  York  City,  which  has  been  granted 
rights  for  the  “Li'l  Abner"  characters 
created  by  the  late  A1  Capp. 

Capp  Enterprises  owns  rights  to  the 
Dogpatch  characters.  Paramount  Pic¬ 
tures  recently  renewed  its  contract  with 
the  firm  to  distribute  two  different  film 
versions  of  the  “Li’l  Abner”  for  an  addi¬ 
tional  15  years. 

Negotiations  for  film  and  television 
properties  based  on  the  strip  are  cur¬ 
rently  being  handled  by  the  William  Mor¬ 
ris  Agency. 

Heading  the  Krosel  offices  at  60  East 
42nd  street  is  Bernard  Krosney,  an  at¬ 
torney  and  formerly  executive  vicepresi¬ 
dent  of  Big  Smith,  Inc.,  a  manufacturer 
of  work  and  sportswear  for  men  and 
boys. 


With  the  political  conventions  off  the 
news  agenda,  it’s  now  open  season  for 
columnists  to  speculate  on  Cabinet  sec¬ 
retaries. 

Chicago  Tribune's  Michael  Kilian 
early  on  suggested  a  syndicated  newspa¬ 
per  columnist.  Kilian  wrote  that  if 
Ronald  Reagan  wants  to  ease  fears  of 
black  voters,  “he  might  make  an  early 
surprise  choice  for  Secretary  of  Labor 
like  Temple  University  economist  Wal¬ 
ter  Williams,  an  expert  on  black 
economic  problems.” 

Williams  is  newly  entered  in  the  news¬ 
paper  syndication  business.  About  three 
months  ago.  Anthem  Syndicate  (Na¬ 
tional  Press  Building,  Washington) 
launched  the  Williams  column  “Minority 
View.”  This  Fall  Williams  is  moving  to 
suburban  Washington  from  Philadelphia, 
to  become  a  professor  of  economics  at 
George  Mason  University,  Fairfax,  Vir¬ 
ginia.  The  professor  describes  himself  as 
a  fiscal  conservative  and  a  social  libertar¬ 
ian. 

Among  his  subscribers  are  the 
Richmond  Times-Dispatch,  Cincinnati 
Enquirer,  Santa  Ana  Register,  Colorado 
Springs  Gazette  Telegraph,  Durham 
(N.C.)  Morning  Herald,  Stamford 
(Conn.)  Advocate,  Van  Nays  (Calif.) 
Valley  News,  Wheeling  (W.  Va.)  Intelli¬ 
gencer,  Greenville  (Miss.)  Delta 
Democrat-Times,  Mount  Clemens 
(Mich.)  Macomb  Daily,  Escanaba 
(Mich.)  Daily  Press,  Alexandria  Gazette, 
Manchester  (N.H.)  Union  Leader. 

i/i  ifi 

Columnist  Allan  Fotheringham  will 
leave  FP  News  Service,  which  is  owned 
by  Thomson  Newspapers  Ltd.,  to  join 
rival  Southam  News  Services  on  Sep¬ 
tember  1. 

Fotheringham,  formerly  with  the  Van¬ 
couver  (B.C.)  Sun  and  also  a  columnist 
for  Maclean’s  magazine,  will  be  replaced 
by  Walter  Stewart,  an  author  and  writer 
for  FP. 


Leapin’  Lizards  .  .  . 

ANNIE’S  back  in  all 
new  adventures 

She’s  on  the  run  from  the  mob;  a 
secret  agent  is  after  Daddy 
Warbucks.  Super  entertainment: 
super  art  from  Leonard  Starr.  To  find 
out  how  you  can  bring  this  superstar 
strip  to  your  readers,  call  Walter 
Mahoney  collect. 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  street,  New  York,  N.Y.  10017  •  (212)949-3416 


Get  to  know 
UME  better! 


John  Gardner  (817)  429-9775 


John  is  our  sales  representa¬ 
tive  in  four  states:  Oklahoma, 
Texas,  Kansas  and  Arkansas. 

Before  joining  United  Media 
Enterprises  almost  three 
years  ago  John  spent  six-and- 
a-half  years  in  the  United 
States  Air  Force. 

A  graduate  of  Wichita  State 
University,  John  received 
both  a  B.A.  and  M.A.  in 
psychology.  He  resides  in 
Arlington,  Texas  with  his 
wife,  Carol,  and  their  two 
children. 


John  Gardner.  He’ll  be  get¬ 
ting  to  know  you  better  over 
the  coming  months. 


UMEC 

iavMn 


UNITED  MEDIA  ENTERPRISES 


United  Feature  Syndicate 
Newspaper  Enterprise  Association 
The  World  Almanac 

200  Park  Avenue,  New  York,  N.Y.  10166 
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ing  backup.  The  Saturday  afternoon 
newspaper  had  taken  13  people  to  pro¬ 
duce — the  equivalent  of  2.6  people  on  a 
five-day  work  schedule.  The  magazine 
requires  the  equivalent  of  about  four  or 
five  full-time  people  (only  two  are  actu¬ 
ally  assigned  f^ull  time). 

“This  was  not  an  economy  move,” 
Hickey  said.  “This  was  a  move  to 
strengthen  the  Rochester  market  with 
our  readers.” 

Hickey  had  made  the  decision  to  go 
ahead  with  the  magazine  only  after  see¬ 
ing  a  48-page  prototype  edition  assem¬ 
bled  in  May  by  Huffman,  assistant  fea¬ 
tures  editor  Lynda  Smith,  artist  Ray 
Stanczak  and  members  of  the  Production 
department. 

Then  Hickey  decided  to  go  ahead  with 
the  magazine,  but  he  wanted  another 
prototype — something  to  show  advertis¬ 
ers.  In  the  second  prototype,  the  space 
for  advertising  was  left  blank.  The  idea 
was  to  spark  advertisers’  imaginations, 
to  show  them  the  possibilities  of  an  all- 
new  product  covering  the  entire  read¬ 
ership  of  both  newspapers. 

The  strategy,  said  advertising  director 
Peter  Stegner,  was  to  sell  the  magazine 
as  a  vehicle  for  a  specially  targeted  “up¬ 
scale”  readership  interested  in  leisure 
activities  and  high-quality  merchandise. 
Thomas  Curley,  director  of  research  for 
Gannett  Co.,  Inc.,  coached  the  sales 
staff  on  what  the  surveys  said  about  how 
to  sell  the  magazine  to  advertisers. 

It  was  thought  that  48  pages  was  an 
unrealistic  goal  for  the  magazine,  so  the 
second  prototype  contained  32  pages. 
Special  rates  based  on  the  doubled  circu¬ 
lation,  but  with  a  discount  for  “new” 
advertising  not  already  committed  to  the 
newspapers,  were  established.  One  week 
before  publication,  it  appeared  that  the 
goal  of  32  pages  had  already  been  met 
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and  the  magazine  probably  would  hit  36 
pages.  On  the  Tuesday  before  the  first 
Saturday  of  publication,  it  appeared  the 
magazine  would  have  40  pages.  The  next 
day  the  estimate  was  up  to  52  pages. 

But  the  presses  couldn't  print  a  52- 
page  tabloid-size  section  plus  a  three- 
section  broadsheet  Democrat  and 
Chronicle.  So  the  magazine  had  to  be 
scaled  back  to  48  pages,  with  some  of  the 
advertising  redistributed  to  the  Demo¬ 
crat.  So  far  the  demand  has  held  up,  with 
the  magazine  at  48  pages  for  the  first  four 
weeks. 

The  gross  press  run  for  the  first  issue 
was  about  253,000  copies,  with  an  esti¬ 
mated  paid  circulation  of  about  240,000 
or  so:  Everyone  who  bought  the  Sunday 
Democrat  and  Chronicle  (circulation 
230,000)  plus  all  subscribers  to  any  com¬ 
bination  of  the  Times-Union  and/or  the 
Democrat  and  Chronicle. 

Gavel  Awards 
presented  by 
ABA  to  papers 

American  Bar  Association’s  awards 
for  “enterprising  public  service  which 
served  to  increase  public  understanding 
of  the  American  system  of  law  and  jus¬ 
tice”  were  presented  (August  4)  in  Hon¬ 
olulu  in  connection  with  the  annual  meet¬ 
ing. 

Esther  R.  Rothstein,  chairman  of  the 
Gavel  Awards,  said  the  1980  awards  pro¬ 
gram  attracted  the  largest  number  of  en¬ 
tries  in  the  history  of  the  competition.  A 
total  of  378  entries  were  submitted  by 
235  different  news  and  entertainment 
media.  Last  year  357  entries  were  re¬ 
ceived  from  223  different  newspapers, 
magazines,  wire  services,  motion  picture 
producers,  book  publishers,  television 
and  radio  network  and  stations  through¬ 
out  the  country. 

Following  is  a  listing  of  newspaper 
winners  for  1980: 

(Classification:  50.000  or  less) 

Gloucester  County  Times  (Woodbury.  N.J.)  for  three  sepa¬ 
rate  articles  by  Claire  Brennan.  “Lawsuit  Fever."  “Child 
Snatching."  and  “Willful  Neglect," 

(Classification:  50.000  to  200,000) 
Clarion-Ledaer  (Jackson.  Miss.)  for  its  24-page  tabloid  fea¬ 
ture  by  reporters  Stephanie  Saul  and  Patrick  Larkin  and 
photographers  Laura  Lynn  Fistler  and  Tom  Hayes  exposing 
jail  conditions  in  Mississippi. 

Village  Voice  (New  York)  for  articles  by  Nat  HentofT  de¬ 
tailing  the  shocking  abuses  of  civil  rights  and  liberties  at  a 
correctional  facility  and  mental  institution  in  New  York  and 
for  an  in-depth  analysis  of  the  seciecy  provisions  of  the 
Atomic  Energy  Act. 

(Classification:  200.000  to  500.(KK)) 

Philadelphia  Inquirer  for  its  in-depth  series  by  Jonathan 
Neumann  and  Marc  Schogol  about  public  officials  and 
mobsters  Joining  hands  to  rob  Pennsylvania  taxpayers  of  $1 
million  a  week  through  theft  of  cigarettes. 

Miami  Herald  for  its  five-part  investigative  report  by  a 
team  of  six  reporters  detailing  the  misuse  of  force  by  Dade 
County's  two  largest  police  agencies. 

(Classification:  500.000  or  over! 

No  Awards 

NEWSPAPER  MAGAZINE  SUPPLEMENTS 
(Classification:  200.000  and  under) 

No  Awards 

(Classification:  200.000  to  500,000) 

No  Awards 

(Classification:  .^00.(K)0  or  more) 

Calif  ornia  Livinn  Magazine  of  the  San  trancisco  Examiner 
for  Norma  B.  Chaty's  three-part  series  on  the  complex  issue 


Indiana  daily 
listens  to  readers 

When  readers  of  the  Peru  (Ind.)  Daily 
Tribune  accused  it  of  being  disorganized, 
editors  came  up  with  a  new  format  and 
topped  it  off  with  a  circus  tent. 

The  changes  followed  an  extensive 
readership  survey  and  focus  group  inter¬ 
views. 

Pages  are  now  labeled  according  to 
content  in  54-point  bodoni  and  a  new 
ultra  bodoni  bold  front  page  flag  has  been 
added.  Each  element  is  flush  left  and  un¬ 
derscored  by  two-point  rules. 

“We’ve  gone  to  more  digests,  includ¬ 
ing  lots  of  statistics  and  agates  in  our 
sports  scoreboard,”  managing  editor 
Larry  Fulkerson  explained. 

The  editorial  page  has  been  revamped 
under  the  heading  “Opinions,”  and  col¬ 
umns  now  appear  under  the  titles  “Our 
View,”  “Reader’s  Views,”  and  “Other 
Views.” 

Cutlines  also  were  modified  with  flush 
left  catchlines,  rather  than  centers,  and 
indented.  A  stylized  big  top  tent  now 
adorns  the  front-page  flag.  The  addition 
reflects  the  city’s  nickname.  Circus  City, 
U.S.A.,  which  dates  back  to  the  days 
when  the  major  circuses  used  to  winter 
in  Peru  instead  of  Florida. 

The  new  look  was  promoted  a  week  in 
advance  with  inhouse  ads  and  a  radio 
spot  announcement  campaign. 

“1  must  admit  that  we  were  aware  we 
hadn’t  been  doing  a  very  good  job  of 
packaging  the  news,”  Fulkerson*  said, 
“but  the  page  labels  now  force  the  desk 
to  do  it.  Because  the  pages  are  labeled, 
we  can  only  put  world  news  or  national 
news  on  them.  Before  the  holes  were 
being  filled  with  anything.” 

of  employment  discrimination  us  it  is  being  examined  in  the 
U.S.  district  court  in  San  Francisco. 

WIRE  SERVICE 

The  Associated  Press.  Madison.  Wisconsin.  Bureau,  for 
statY  writer-lawyer  Timothy  Harper's  weekly  legal  column. 
“Juris  Prudent.  "  focusing  on  day-to-day  legal  issues  and 
problems. 

Category  IE — Newspapers,  circulation  under  10,000 

First  Prize:  Kathleen  Stauder,  Anderson  (S.C.)  Daily  Mail, 
“The  Goose  That  Lays  The  Golden  Egg" 

Category  2 — Syndicates  and  Wire  Services 
First  Prize:  J.A.  Livingston,  Philadelphia  Inquirer,  Philadel¬ 
phia.  Pennsylvania,  and  the  Field  Newspaper  Syndicate  “Inside 
American  Columns  on  Inflation,  Bonds,  the  Dollar,  Oil,  Reces¬ 
sion  and  Living  It  Up.** 

Category  .? — Magazines 

First  Prize:  Tom  Bethell,  Harper's  Magazine,  New  York, 
New  York,  “The  Gas  Price  Fixers** 

Category  4 — Television  Network  &  Nationally  Distributed  Pre^ 
grams 

First  Prize:  Dan  Cordtz/Bernard  Cohen/ Av  Westin,  ABC-tv, 
New  York,  New  York,  ‘*1979:  Stretching  the  Shrinking  Dol¬ 
lar*’ 

Category  5A — Television,  Markets  Ranked  I  to  25 
No  awards 

New  owners 

Gary  and  Helen  Sosniechki  are  the 
new  owners  of  the  weekly  Humansville 
(Mo.)  Star-Leader  and  its  commercial¬ 
printing  business.  He  formerly  was 
sports  editor  of  the  Southern  Illinoisan  in 
Carbondale,  111.,  and  she  formerly  was 
managing  editor  of  the  Marion  (III.)  Daily 
Republican. 
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Editors  sent  background 
data  on  public  schools 


The  Education  Writers  Association 
has  embarked  on  an  attempt  to  upgrade 
the  skills  and  understanding  of  those 
editors  and  reporters  responsible  for 
covering  schools. 

EWA  has  mailed  a  56-page  packet  of 
background  information  on  American 
education  to  the  managing  editors  of  all 
daily  newspapers  in  the  country  and  the 
editors  of  weekly  newspapers  with  a  cir¬ 
culation  of  10,000  or  more. 

In  a  letter  to  the  editors,  EWA  presi¬ 
dent  William  Grant  stated,  “Because  the 
public  schools  are  probably  the  most 
demanding  and  challenging  beat  for  re¬ 
porters,  especially  new  ones,  we  decided 
that  they  might  lean  a  little  on  our  ex¬ 
perience.”  He  described  the  materials  as 
providing  “at  least  a  firm  grounding  in 
the  public  school  beat.” 

Here  are  some  examples  of  the  mate¬ 
rials  in  the  file  folder: 

— Background  information  on  10 
major  issues  affecting  the  schools  and 
tips  on  how  best  to  cover  the  issues.  The 
backgrounder  on  desegregation,  for 
example,  provides  an  historical  per¬ 
spective,  a  review  of  the  current 
status,  and  observations  about  develop¬ 
ments  to  watch  for  in  the  future.  Among 
the  reporting  tips,  EWA  advises  report¬ 
ers  to  “take  special  notice  of  the  en¬ 
rollments  in  vocational  and  special  edu¬ 
cation  classes.  If  such  classes  are  pre¬ 
dominantly  black  or  hispanic,  some 
further  digging  on  your  part  is  called 
for.” 


— Background  information  on  eight 
recent  decisions  by  the  U.S.  Supreme 
Court  that  have  had  a  major  impact  on 
the  schools.  “If  school  officials  start 
talking  about  the  implications  of  the 
Goss  decision,”  Grant  stated  in  his  letter 
to  editors,  “we  think  the  reporter  might 
do  a  better  job  if  he/she  has  some  inkling 
as  to  what  they  are  talking  about.” 

— Summaries  of  the  major  federal  laws 
influencing  American  public  education. 

— A  section  on  the  school  budget  that 
explains  how  the  budget  is  put  together 
and  how  it  works,  and  suggests  what  re¬ 
porters  should  do  to  improve  their 
coverage  of  the  budget  and  school  fi¬ 
nance.  EWA  suggests  a  slew  of  ques¬ 
tions  reporters  should  ask  school  offi¬ 
cials. 

— Glossary  of  educational  terms. 

— Lists  of  people  and  materials  where 
reporters  can  obtain  additional  informa¬ 
tion.  For  example,  the  materials  give  the 
name,  address  and  telephone  number  of 
authorities  on  such  diverse  subjects  as 
basic  education,  reading,  desegregation, 
enrollment  decline,  handicapped  educa¬ 
tion,  minimum  competency,  testing, 
textbooks  and  vouchers. 

Later  this  year,  EWA  will  survey  the 
managing  editors  to  find  out  how  the 
materials  were  used,  whether  they  were 
helpful,  and  if  they  have  suggestions  for 
additions  or  changes. 

The  EWA  project  is  underwritten  by  a 
grant  from  the  Alfred  P.  Sloan  Founda¬ 
tion  of  New  York  City. 
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ONLY  TEN 

WORDS-lwt... 

BNA  has  already  published  more 
than  6,000  pages  of  court  deci¬ 
sions  relating  to  just  part  of  the 
First  Amendment. 

SNA's  MEDIA  LAW  REPORTER  is  your 
weekly  source  for  courtroom  develop 
ments  concerning  communications  law. 

Produced  in  the  nation's  capital  by 
SNA's  experienced  team  of  lawyer-editors 
MEDIA  LAW  REPORTER  brings  you  timely, 
accurate  coverage  of  the  full  spectrum  of 
First  Amendment  issues  regarding  fair 
trial/free  press,  libel,  obscenity,  news 
gathering,  protecting  sources,  media  own 
ership.  distribution  of  media,  and  more. 

Sy  staying  on  top  of  these  vital  is 
sues  now.  as  they  occur,  you're  more 
likely  to  avoid  expensive,  time-consuming 
litigation  in  the  future. 

Try  MEDIA  LAW  REPORTER  on  ap 
proval  for  45  days.  lust  mail  the  coupon 
below  and  prove  to  yourself  how  well  the 
REPORTER'S  concise,  comprehensive,  and 
authoritative  coverage  of  communications 
law  meets  your  needs.  You  send  no  money 
now,  so  there's  absolutely  no  risk  to  you 
The  Bureau  of  National  Affairs,  Inc 
Dept.  MED-508-EP^7^ 
1231  25th  Street.  N.w.  [ 
Washington.  D.C.  20037 


i  The  Bureau  of  National  Affairs.  Inc. 
1231  25th  Street.  N.w. 

^  Washington.  D.C.  20037 


Please  send  me  MEDIA  LAW  REPORTER  on  ap¬ 
proval  for  45  days,  after  which  I'll  either  ac¬ 
cept  your  invoice  for  one  year  of  service  at 
the  regular  annual  rate  of  S297.dating  from 
the  start  of  the  approval  period,  or  I'll  return 
the  materials.  BNA  pays  all  postage  and  ship 
ping  charges  — both  ways! 
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is  the  second 
class  weekly  a 
“dead  duck”? 

By  David  H^elin 

Is  the  paid,  second  class  mail  permit 
weekly  newspaper  a  “dead  duck”? 

Ten  managers  and  publishers  of  Ohio 
weekly  newspapers  pondered  this  ques¬ 
tion  at  a  Buckeye  Press  Association 
seminar  held  at  Mohican  State  Park 
Lodge  in  Perrysville,  Ohio  on  August  1. 
About  60  others  attended  the  session. 

The  panelists  concluded  that  no,  the 
paid  weekly  is  not  a  dead  duck  now  and 
need  not  become  one  as  long  as  editors 
and  publishers  stay  attuned  to  the  moves 
of  competing  free  or  voluntary  pay 
newspapers  or  aggressive  shoppers — and 
as  long  as  they  are  willing  to  accept 
change  in  order  to  become  or  remain 
competitive. 

While  some  speakers  observed  that 
“endangered  species”  may  be  a  more 
appropriate  label  for  the  paid  weekly,  it 
generally  was  agreed  that  the  paid 
weekly  in  a  rural  area  has  a  compara¬ 
tively  brighter  future  in  store  than  its 
counterpart  in  a  suburban  market  where 
numerous  media  are  vying  for  the  same 
advertisers  and  where  saturation  circula¬ 
tion  is  a  must. 

According  to  Gregg  Keidel,  weekly 
division  manager  of  the  Record  Publish¬ 
ing  Co.,  “If  you  (as  publisher  of  a  paid 
weekly)  have  a  shopper  in  your  commun¬ 
ity  and  you’re  doing  well,  you  should  be 
pleased.” 

The  profit  realized  from  a  shopper  or  a 
free  newspaper  is  greater  than  that 
realized  from  a  paid  weekly  of  somewhat 
lower  circulation,  Keidel  noted.  He  ex¬ 
plained  that,  while  the  advertising  con¬ 
tract  rate  per  column  inch  is  typically 
higher  for  a  free  newspaper  than  for  a 
paid  newspaper,  advertisers  are  at¬ 
tracted  by  the  larger  circulation  numbers 
associated  with  free  newspapers. 

Said  Rusty  McClure,  president  of 
Brown  Publishing  Co.  of  Urbana,  “All 
advertising  rates,  ultimately,  are  tied  to 
circulation.  The  more  the  circulation,  the 
more  you  can  charge  for  ads.” 

McClure  pointed  out  that  “environ¬ 
mental  factors”  such  as  the  price  of 
postage  and  fuel,  and  sophisticated 
technology  which  makes  scientific  dis¬ 
tribution  systems  possible,  may  figure  in 
large  part  in  the  future  of  the  paid,  sec¬ 
ond  class  mail  permit  weekly. 

A  question  to  be  considered,  he  said, 
may  be,  ‘Is  it  economically  feasible  for 
an  individual  medium  to  compete  with 
the  Post  Office?’  Paid  newspapers,  he 
said,  may  have  to  look  to  new  distribu¬ 
tion  methods. 

(David  Hagelin  is  editor  and  publisher 
of  the  OrrviUe  (O.)  Courier-Crescent. ) 
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Supplementing  the  circulations  of  the 
paid  weeklies  with  zoned  shoppers  may 
be  one  route  paid  weeklies  will  need  to 
take  to  stay  in  business,  some  panelists 
maintained. 

According  to  John  Lampson,  pub¬ 
lisher  of  Gazette  Publications  of  Jeffer¬ 
son,  the  paid  weekly  must  know  its  mar¬ 
ket  better  than  ever  before,  and  “give 
advertisers  the  market  they  need.”  He 
emphasized  that  as  many  advertisers  as 
possible  should  be  under  contract,  “so 
they’re  committed.” 

Other  procedures  also  can  boost  the 
circulation  of  the  paid  weekly,  claimed 
Jim  Kegley,  publisher  of  the  Scioto 
Voice  in  Wheelersburg.  To  increase  cir¬ 
culation,  he  said,  “you  need  to  dare  to  be 
different.”  Phone  sales  techniques  and 
special  subscription  rate  offers  can  be 
very  effective,  he  said,  adding  that  the 
“best  potential  subscriber”  is  the  person 
who  has  cancelled  his  subscription. 

Kegley  brought  up  one  perceived  ad¬ 
vantage  the  advertiser  has  in  advertising 
in  a  paid  newspaper  instead  of  in  a  shop¬ 
per — smaller  circulation  notwithstand¬ 
ing:  “You  don’t  get  readership  in  the 
shoppers  of  people  who  are  likely  to  be 
big  spenders.” 

The  editorial  content  of  the  paid 
weekly  is  a  determinant  of  how  success¬ 
ful  that  newspaper  will  be  in  building  cir¬ 
culation — and  advertising — several 
panelists  contended.  The  idea  is  that  the 
better  the  editorial  content,  the  more 
subscribers  there  will  be  who  have  the 
funds  available  to  spend  at  the  estab¬ 
lishments  advertised  in  that  particular 
medium. 

John  Ball,  publisher  of  the  Early 
Bird — a  25,0(X)-circulation  free  weekly  in 
Arcanum — said  the  paid  weekly,  to  re¬ 
main  competitive,  must  more  than  ever 
include  information  competing  daily 
newspapers  omit  or  cannot  print  because 
of  space  considerations. 

And  Carol  Ball,  co-publisher,  said  the 
strength  of  the  paid  weekly’s  in-depth 
reporting  and  editorial  stand  will  in  part 
determine  how  many  new  subscribers 
the  paid  weekly  can  obtain. 

Mrs.  Ball  is  vicepresident  of  the  Na¬ 
tional  Association  of  Advertising  Pub¬ 
lishers  and  is  president  of  Community 
Newspapers  of  Ohio  and  West  Virginia. 

Both  Mr.  and  Mrs.  Ball  stressed  that  a 
“can  do”  attitude  in  servicing  advertis¬ 
ers  has  been  the  key  to  the  success  of 
many  free  publications. 

A  viable  option  in  some  situations  to 
the  paid  weekly  may  be  the  voluntary 
pay  weekly,  said  Vernon  Bowling,  pub¬ 
lisher  of  Bowling-Moorman  Newspa¬ 
pers.  Tight  control  of  the  carrier  (dis¬ 
tribution)  system  is  necessary  under  the 
voluntary  pay  system,  he  emphasized. 

A  second  class  mail  permit  is  allowed 
those  newspapers  the  circulation  of 
which  is  more  than  half  paid.  The  Ohio 
Revised  Code  recognizes  a  “newspa¬ 
per”  as  that  medium  which  has  a  second 
class  mail  permit. 


Lidin  named  top 
S-H  newswriter 

A  San  Juan  reporter,  a  Fullerton 
photographer  and  a  Cincinnati  copy 
editor  are  winners  of  the  first  annual  con¬ 
tests  sponsored  by  Scripps-Howard 
Newspapers  for  editorial  employees  of 
the  concern’s  17  daily  papers. 

The  winners,  who  will  receive  plaques 
and  $1,000,  are  Harold  J.  Lidin  of  the 
San  Juan  Star,  Scripps-Howard  news 
writer  of  the  year;  Jess  Andresen,  Jr.  of 
the  Fullerton  Daily  News  Tribune, 
Scripps-Howard  news  photographer  of 
the  year,  and  Tom  Kunkel  of  the  Cincin¬ 
nati  Post,  Scripps-Howard  headline  writ¬ 
er  of  the  year. 

The  runners-up  were  William  Thomas 
of  the  Memphis  Commercial  Appeal,  in 
the  news  writing  contest;  John  Murphy 
of  the  Pittshurfili  Press  in  the  headline 
writing  contest  and  Jose  Lopez,  formerly 
of  the  Albuquerque  Tribune,  in  the  news 
photography  contest.  Each  runner-up 
receives  $5()0  and  a  citation. 

Each  of  the  six  finalists  previously 
won  a  monthly  contest,  which  carried  a 
$100  cash  prize  and  a  citation. 

The  first  annual  contest  year  covered 
material  appearing  in  their  newspapers 
during  the  period  from  July  1,  1979 
through  June  30,  1980. 

Judges  for  the  contests,  who  spent  the 
past  two  days  in  Cincinnati  studying  en¬ 
tries,  were  Clayton  Kirkpatrick,  presi¬ 
dent  and  chief  executive  officer  of  the 
Chicufio  Tribune;  Roy  Peter  Clark,' of  St. 
Petersburg,  Florida,  Ph.D.,  teacher  of 
writing  at  the  Modern  Media  Institute, 
and  Earl  H.  Richert,  Evansville,  Indiana, 
retired  editor-in-chief  of  Scripps-Howard 
Newspapers. 

Fall  fashion  section 
to  have  176  ad  pages 

The  largest  issue  of  “Fashions  of  The 
Times” — as  well  as  the  largest  issue  of  a 
magazine  ever  published  as  part  of  the 
New  York  Times — will  appear  on  Sun¬ 
day,  August  24,  it  was  announced  by 
Lance  R.  Primis,  advertising  director  of 
the  Times. 

Published  as  Part  2  of  the  New  York 
Times  Maf^azine,  “Fashions  of  The 
Times”  will  contain  224  pages,  eight 
more  than  I979’s  record  edition.  Adver¬ 
tisers  have  purchased  a  record  1 76  pages 
in  this  fall’s  edition,  compared  with  160 
pages  last  year. 

“We  have  40  new  advertisers  in  the 
section  this  year,”  Primis  said,  “and  this 
fact  is  as  gratifying  as  the  record  number 
of  pages.” 

The  Times  publishes  a  women’s  and  a 
men’s  fashion  section  each  fall  and 
spring.  This  fall’s  men’s  section  will  ap¬ 
pear  on  September  7. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sarnples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

BUSINESS 

SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin,  Hous¬ 
ton  Chronicle  and  other  fine  newspa¬ 
pers,  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd.  Chappaqua  NY  10514. 

CARTOONS 

“ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  are  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York  NY  10014. 

COMIC  STRIPS 

NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free;  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 

GENERAL 

FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion — The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

FREE  FOOD— Makes  your  readers  de¬ 
light  in  saving  money.  Samples,  Marian 
Van  Atta,  PO  Box  2131,  Melbourne  FL 
32901. 

HUMOR 

A  CHUCKLE  A  LINE  with  this  humorous 
column  on  everyday  living.  Topics  cov¬ 
ered  from  in-laws  visits  to  income  tax. 
Write  for  samples  Charmian  Blattner, 
Box  156,  Philo  CA  95466. 

HUMOR,  info,  puzzles,  cartoons  galore. 
Catalog,  cartoon  leaflet,  etc.  $1. 
Dickson,  17700  Western  69s,  Gardena 
CA  90248. 

MEDICAL 

WHAT’S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary.  350  words.  L.A.  Chotkowski, 
MD,  EACP,  1143  Chamberlain  Hwy, 
Kensington  CT  06037. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


NEW  COLUMN 


YOUR  READERS  NEED  TO  KNOW  their 
rights  in  dealing  with  health  and  educa¬ 
tion  services.  "Your  Health  Rights"  and 
"Your  Education  Rights"  syndicated  by 
Writers'  Clearinghouse,  will  make  sure 
they  don't  feel  ripped  off  and  will  help 
cut  red  tape  or  solve  reader  problems  in 
everyday  dealings  with  health  and  edu¬ 
cation  services.  Both  columns  can  be  a 
valuable  addition  to  your  consumer 
lineup.  "Your  Health  Rights"  and  "Your 
Education  Rights"  are  written  by 
Elisabeth  F.S.  Solomon,  a  veteran  health 
and  education  administrator.  Choose 
your  frequency,  daily,  weekly  or 
monthly.  Low  rates.  Send  tor  free  sam¬ 
ples  to  Writers'  Clearinghouse,  PO  Box 
118,  Fabyan  CT  06245,  Phone  (203) 
923-9925. 


REAL  ESTATE 


HOUSE  CALLS— Citation  tor  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 


SPORTS 


HIGH  SCHOOL  COLUMN— A  weekly  fea¬ 
ture  on  trends  in  prep  sports  nation 
wide.  Recruiting,  title  IX.  energy  crisis, 
injuries.  Only  $10  per  week.  First  coF 
umn  free.  Norm  Blum,  6100  Arlington 
Expwy,  0-101,  Jacksonville  FL  32211, 
(904)  721-3660. 


STEREO 


WORLD  OF  STEREO,  low  rates/high 
interest,  500  words  and  art  weekly.  Box 
1422,  Buffalo  NY  14214. 


TAXES 


FARM  TAXES,  popular  weekly  column  in 
its  sixth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Cricket,  Box  527,  Ardmore,  PA  19003. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

START  YOUR  OWN  WEEKLY— Extensive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E.  Pt  Jefferson  NY  11777. 

NEWSPAPER  JOBS 

Where  and  how  to  get  one.  Just  the  facts. 
$2.50  to  NJobs-E,  Box  532,  Sharon  MA 
02067. 

INVESTMENT  OPPORTUNITY 

City  magazine  needs  person  to  head  3  year 
old  excellent  publication  with  total  rev¬ 
enue  of  $500,CI00  in  Midwest  city,  popula¬ 
tion  350,000,  for  expansion  and  growth. 
Salary  plus  percentage  and  investment 
opportunity.  Send  resume  to  Box  35970, 
Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel.  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 

NEWSPAPER  BROKERS 

50  YEARS  OF  MEDIA  EXPERIENCE 

We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 
(615)  756-7635. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  795-6026 

JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 

JAMES  J.  BRODELL 

Rocky  Mountain  newspapers 

Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035 

MEL  HODELL,  Newspaper  Broker, 

P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  Consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO..  INC. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 

SYD  S.  GOULD  ASSOCIATES 
“The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 

Rte.  1,  Box  146  Theodore  AL  36582 
(205)  973-1653 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
da^ime:  (813)  4460871  nights:  or  write 
Box  33M,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 

NEWSPAPER  OWNERS  SEEKERS.  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVI(5e  CO.. 
INC.,  PO  Drawer  12428,  Panama  City,  FL 
32401. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick.  MA  01037.  (413) 
477-6009 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


NEWSPAPERS  FOR  SALE 


ZONE  9,  outside  California.  Outstanding 
9000  circulation  weekly,  plus  larger 
monthly  real  estate  magazine.  $167,000 
gross.  Long  lease  plus  newer  typeset  and 
big  camera.  $89,500.  Write  Mx  35534, 
Editor  &  Publisher. 


FOR  SALE — Weekly,  rural  newspaper. 
Second  class  permit.  PO  Box  646,  Halfway 
OR  97834. 


WEEKLY  in  fast-growing  high  Western  vaF 
ley.  Grossed  $22,500  in  '78,  $40,000  in 
'79,  expect  $6O,O0O  in  '80.  Serves  wide 
area  with  1000  growing  paid  circulation. 
Building  and  Compugraphic  equipment  in¬ 
cluded.  $79,000.  PO  Box  438,  Oorris  CA 
96023.  (916)  397-2601. 


OHIO  Northwest,  1400  circulation.  Pub¬ 
lished  since  1883.  M.  H.  Nizny,  28  N 
Wilkinson  St,  Dayton  OH  45402,  (513) 
228-7700. 


COLORADO  BOOM  TOWN  WEEKLY 
Estimated  1980  gross  $48,000,  price 
$37,500  with  $20.aM  cash  down.  State 
cash  and  experience  first  letter,  call  only  if 
you're  in  our  files.  Marion  R.  Krehbiel,  wx 
88,  Norton  KS  67654. 


CALIFORNIA— Specialty  trade  tabloid 
newspaper,  alternate  weekly.  $200M 

fross.  $75M  price.  Mel  Hodell,  Broker,  Box 
277,  Montclair  CA  91763,  (714)  626- 
6440. 


ESTABLISHED  WEEKLY  NEWSPAPER  in 
Zone  4.  2000  paid  circulation.  Only  news¬ 
paper  in  fast  growing  ciW.  Excellent  poten¬ 
tial.  Reply  Box  35954,  Editor  &  Publisher. 


WE  HAVE  FOUR  highly  successful,  weekly 
entertainment  newspapers  published  in 
Philadelphia/Atlantic  City,  Ft.  Lauderdale, 
Tampa/St  Petersburg  and  Orlando.  If  you 
are  looking  for  a  class  product  with  na¬ 
tional  potential  and  have  investment  capF 
tal,  together  we  can  expand  this  publica¬ 
tion  coast-to-coast.  We  will  also  consider 
selling  this  operation.  Call  Art  Miller  at 
(609)  662-0051. 


TWO  FLORIDA  WEEKLIES 
Paid  circulation.  Established.  Near  metro. 
Good  local  identity.  Reasonable  down  and 
payout.  Priced  $250.000— IVk  x  '79  gross. 
Ov^r  ill.  Beckennan,  PO  Box  9402,  Ft. 
Lauderdale  FL  33708.  Phone  (305)  485- 
3747. 


IF  YOU  DON'T  LIKE  to  eat,  sleep  or  maxe 
a  lot  of  money,  this  is  the  weekly  for  you. 
Hard  work  required,  but  the  town  is 
friendly  and  the  paper  is  an  award-winner. 
We're  on  an  island  in  Alaska,  yet  the  paper 
is  modern:  Compugraphic  typesetters. 
VDTs.  Building  included.  Estimated  1980 
gross  $95,000,  plus  $200,(X)OJob  print¬ 
ing.  Write  Box  359(X),  Editor  &  Publisher. 


LONG  ESTABLISHED  and  profitable  na¬ 
tional  harness  racing  newsletter.  Owner- 
publisher  planning  to  retire.  For  further 
details  write  PO  wx  885,  Westbury  NY 
11590  or  phone  (516)  334-3222  after  4 
pm. _ 


EXCLUSIVE  SUNBELT,  county  seat  weekly 
(camera  ready)  and  building.  $120,000. 
Box  35922,  Editor  &  Publisher. 


1300  CIRCULATION  WEEKLY  in  Colorado. 
Oil  shale  country.  Only  $10,000  down. 
James  J.  Brodell,  Broker,  Box  1841,  Grand 
Junction  CO  81502,  (303)  242-5035. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

1  week  — $3.10  per  line.  i  week  —$2.25  per  line 

2  weeks— $2.95  per  line,  oer  issue  2  weeks — $2.10  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue  3  weeks — $1.95  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue  4  weeks — $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Payment  must  accompany  all 
Positions  Wanted,  Features 
Available  and  Announcement  ads. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Toesdoy,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

575  Lcxinqton  Avo  ,  N  Y  N  Y  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 


Weeks  _ 


Till  Forbidden 


Please  indicrte  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York  N  Y  10022 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


WANT  TO  OWN  weekly  or  semi-weekly  in 
6000  to  10,000  population  community. 
Gross  $150,000  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials,  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  serve.  Strict  confidence.  No 
brokers.  Box  34712,  Editor  &  Publisher. 


CONSIDERING  CAM  PURCHASE? 
One-day  seminar  on  display  ad  terminals. 
Boston  August  25th.  Cost  per  registrant 
$100.  For  details,  call  Inter/Consult  at 
(617)  547-0332  or  write  234  Lakeview  Av, 
Cambridge  MA  02138. 


INDUSTRY  SERVICES 


CLASSIFIED  AD  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates 
sales  and  profits.  Two  recent  papers  dou¬ 
bled  ad  count  within  two  months.  We  con¬ 
sult  personally,  and  provide  a  monthly  13 
part  package  which  can  be  invested  in  to¬ 
gether  or  individually.  Start  your  til  forbid 
order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first 
package  of  sales  material.  Write  or  call  for 
more  information.  Tom  Greene,  1345  E 
10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CLASSIFIED  CONSULTANT— 43  years  ex¬ 
perience.  You  name  the  problem  and  I 
have  solved  it.  $100  per  day  plus  ex¬ 
penses.  Box  35889,  Editor  &  Publisher. 


CO-OP  SERVICES 


CO-OP  ADVERTISING 
Are  you  getting  your  share?  We  offer  a 
proven  marketing  strategy  that  is  easy  to 
follow  and  guaranteed  to  increase  your 
co-op  billing.  Total  package  includes  co-op 
coordinator's  manual,  sales  training, 
audio-visual  and  promotional  material  for 
the  retailer  plus  details  on  20(X)  manufac¬ 
turers  co-op  plans.  For  free  literature 
write: 

Co-Opportunity,  Inc 
222  Sunrise  Highway 
Rockville  Centre  NY  11570 


EDITORIAL  SERVICES 


DIGGING  DIRT?  Prize  winning  investment 
reporter-editor  available  as  consultant  or 
on  short  term  projects.  Box  35946,  Editor 
&  Publisher, 


INDUSTRY  SERVICES 


MANAGEMENT 

REPRESENTATION 


HAVE  YOUR  OWN 
CALIFORNIA 
BRANCH  OFFICE 
FOR  PEANUTS  .  .  . 

(Not  the  Plains,  Georgia  variety!) 
Have  you  ever  wished  for  capable  and  re¬ 
spected  management  representation  on 
the  West  Coast  but  didn’t  think  your 
budget  could  take  it?  It  can  now! 

Now  you  can  not  only  have  a  California 
address  and  telephone  number  but  highly 
competent  management  representatation 
as  and  when  you  need  it  at  a  cost  you  can 
well  afford. 

Although  we  are  well  equipped  to  make 
high-level  sales  presentations  we  are  not  a 
sales  rep.  We  do  much  more.  We  are  emi¬ 
nently  qualified  to  represent  the  manage¬ 
ment  ot  your  newspaper  or  company  at  any 
level  whenever  personal  representation 
can  be  more  expeditious  or  effective  than 
long  distance  telephone  or  mail. 

The  cost?  Really  peanuts.  You  pay  for  our 
services  only  as  needed  and  requested, 
plus  a  small  monthly  retainer  and  au¬ 
thorized  expenses. 

What  about  our  credentials?  We  believe 
you  will  find  them  impressive.  Learn  all 
about  us — and  what  we  can  do  for  you— 
by  writing  to: 

Box  35955 
Editor  &  Publisher 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  tc 
12%.  Compare  our  quality  and  seniice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


MODIFLEX  distortion  camera,  20x24.  Ex¬ 
cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210. 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


MUST  SELL  consolidation  surplus— Brown 
Commodore  18x22  camera,  new  quartz 
lamps  and  exposure  control;  Pako  24”  film 
processor;  NuArc  gumming  table  and 
dryer,  plate  sink,  light  tables.  All  for  $4000 
or  make  offer  on  all  or  any.  The  Pioneer, 
Bemedji  MN.  Call  or  write  J.V.  Brenner,  PO 
Box  4199,  Napa  CA  94558,  (707)  253- 
7383. 


OFFSET  CAMERA,  12xl2y2  maximum  film 
size.  Old  but  excellent.  Ideal  for  hobbyist 
or  small  operation.  Many  extras.  Asking 
$550.  (516)  334-3222  after  4  pm. 


ENGINEERING 
&  INSTAUATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 


To  antwor  box  numbor  adt  In 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Pubiisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Piease  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope. 


DNS  CIRCULATION  SUPPUES 


BUNDLE  BAGS.  SPECIAL  WATERPROOF 
SUPER  STRENGTH  PLASTIC.  LOW  COST. 
ALLEGHENY  PAPER  CO.,  P.O.  BOX  15547, 
PITTSBURGH  PA  15244,  (412)  787-2700, 
CALL  COLLECT. 


COMPUTER  SOFTWARE 

•r  ada  In  - 

CIRCULATION  SOFTWARE 

,1 S H E  R :  Business/Circulation  software  designed  for 

IBM  34  available  with/without  installation 
O  the  box  assistance.  Comprehensive  circulation 
system  maintains  total  homes  in  market 
>  editor  &  area.  Adaptable  to  subscriber  only.  Pro- 
□ton  Ave-  on-lme  real  time  update  to  starts, 

"  stops,  service  errors.  Includes  route  error 

r.  10022.  alarm  system  with  real  time  sen/ice  error 

e  in  the  dispatching,  includes  PIA  processing  with 

.  .  automatic  vacation  adjustment.  Produces 

mined  in  all  ABC,  pressrun  and  delivery  manifests. 
Inciude  Bundle  top  wraps  include  start,  stop,  and 
service  error  messages.  Car  -or  statements 
1  can  be  handle  bonding  and  estir  "  g.  A  full  line 
IP  manila  of  other  business  system  .jilable.  Con¬ 
ic  iiidMiid  Creative  Data  System^,  9809  Wedd 

Dr,  Overland  Park  KS  66212.  (913)  381- 
_  1109. 

EDiTOR  &  PUBLiSHER  for  August  16.  1980 


EQUIPMENT  &  SUPPLIES 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252.  Editor  &  Publisher. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equip¬ 
ment  Co,  (214)  387-3128. 


MULLER  227E  inserter,  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Muller  231  counter  stacker,  for  use  with 
above  inserters. 

Graphic  Management  Associates  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


SHERIDAN  5-24  INSERTER 
Good  Condition,  Available  Immediately 
(405)  231-3408. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  single 
and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley.  (800) 
527-1668. 


MULLER  EM-10  inserter.  Excellent  condi¬ 
tion.  Available  immediately.  Contact  Box 
35973,  Editor  &  Publisher. 


DIDDE-GLASER  3  station  newspaper  in¬ 
serter.  Model  32013.  Price— $16,500.  Ex¬ 
cellent  condition.  Bill  Schneider  &  As¬ 
sociates.  Inc.  2325  Blurmount  Rd. 
Waukesha.  Wl  53186  (414)  784-0110. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp..  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


STANDARD  30  lb.  newsprint  made  to  your 
specifications.  Shipments  direct  from 
major  mills.  Box  35468.  Editor  & 
Publisher. 


PHOTOTYPESETTING 


SAY  G(X)D-BYE  to  expensive  typesetting 
houses  forever.  New  Jersey  newspaper 
sold  its  masthead  and  is  offering  a  pack¬ 
age  deal  for  turn  key  typesetting  and  lay¬ 
out.  Custom  built  drafting  tables,  desks, 
chairs,  files,  stat  camera.  Compugraphic 
7200.  Mide  copystar,  processors,  waxer, 
supplies,  2  IBM  (input  and  output) 
typesetters,  darkroom  equipment.  Only 
$15,000.  (201)  337-3441  or  835-7060. 


COMPUGRAPHIC— 2  4961,  $1000  each; 
Compuwriter  I  &  II,  $3000  each;  7200, 
$1500.  Steve  Deffke,  Yuma  Arizona  Sun, 
(602)  783-3333. 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800. 
2971TL— $1500.  Keyboards— $1000.  FHN 
Business  Products.  PO  Box  442,  Marlton 
NJ  08053.  (609)  235-7614. 

COMPUWRITER  88.  Available  now  with 
type  library.  Excellent  condition.  Good 
price.  Call  B.  Daily  (201)  865-7050  after  5 


4  UNIT  GOSS  COMMUNITY,  folder.  Grease 
units.  Reconditioned  2  years  ago.  Excel¬ 
lent  condition.  $75,000.  (403)  998-7070. 


LIKE  NEW,  COLE  V*  fold  and  2  knife  trim-  - 

mer  for  Goss  headliner.  Will  adapt  to  any  4-UNIT 

folder.  $10,000.  Call  Bill  at  (813)  223-  PRESI 

9711  or  (813)  920-5001.  Call 

EDITOR  &  PUBLISHER  for  August  16,  1980 


EQUIPMENT  &  SUPPLIES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT; 
ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


AVAILABLE  from  an  ATF  web  press:  ATF 
sheeter.  ATF  combo  folder,  3  reel  dine, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


GOSS  SC,  5  unit  press,  1968. 

Goss  SC  folder,  cross  perforator. 

Goss  Urbanite,  4  unit  press,  1963. 

Goss  Urbanite,  add-on  units,  1968-72. 
Harris  VISA,  5  unit  press,  1973. 

Harris  VISA,  6  unit  press,  1976-77. 

Harris  V25,  4  unit  press.  1971. 

Harris  folders:  JFl,  JF4,  JF7,  JF25. 

Color  King  add-on  units,  remanutactured. 
News  King,  4  unit  press,  1964. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia  30329 
(404)  321-3992  Telex  700563 


HARRIS  V-15A,  6  units,  1976-77, 

2:1  folder. 

Cottrell,  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  Vanguard  V-15.  2  units. 

Cottrell  V-25,  V»  and  Vz  folder. 

Fairchild  Color  King  5  Units,  1968. 

(3oss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  Urbanite,  5  units,  1975, 

2  folders,  flying  pasters. 

Goss  SC  folders. 

(kiss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED;  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


4  UNIT  URBANITE,  loaded.  2  years  old, 
modified  Vz,  Vi  folder  available  im¬ 
mediately.  Call  (617)  475-3210. 


GOSS  COMMUNITY,  4  units,  1975  with 
Suburban  folder,  immaculate  condition, 
available  immediately.  Call  Southern  Print¬ 
ing  Machinery  (305)  592-8409  or  New  Eng¬ 
land  Printing  Machinery  (617)  475-321(L 


HARRIS  845,  3  units,  2:1  folder,  new 
1973.  IPEC  Inc,  97  Marquardt  Dr,  Wheel¬ 
ing  IL  60090.  (312)  459-9700. 


22%'  CUTOFF  GOSS  HEADLINER.  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
21V4'  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


3  UNIT  THATCHER  WEB  PRESS  FOR 
SALE.  3  roll  stands;  motor  folder,  hoist, 
ATF  camera  and  plate  burner.  All  for 
$30,000.  Central  Nebraska  Booster  (308) 
234-4530,  1209  Ave  A,  Kearney  NB. 

4-UNIT  GOSS  COMMUNITY 
PRESS,  1966.  Operating. 

Call  (305)  661-4488. 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

The  following  equipment  will  be  available 

during  the  first  quarter— 1982. 

(22%'  cutoff) 

Wood  Hoe  Colormatic— 8  units,  4  color 
humps.  Double  delivery  3:2/2;l  folder. 
Installed  1973.  Ckjnverted  to  DiLitho. 

Hoe  Colormatic — 8  units,  3  color  humps 
double  3;2  folder.  Installed  1963. 

Hoe  Color  Ckinvertible — 14  units,  6  color 
humps.  3  double  2:1  folders. 

For  more  details,  phone  or  write: 

Sentinel  Star  (kimpany 
633  N  Orange  Av 
Orlando  FL  32802 

Attention;  Gene  Bell,  Production  Director 
(305)  420-5601 


HARRIS  V15-A,  3  units  and  folder. 
Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276. 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  2®- 7^  A.M.S., 
1290  Central  Ave..  Hillside,  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21V4' 
cut  off. 

Box  34445,  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


HIGHEST  PRICES  PAID  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co,  Walpole  MA  (617) 
668-5486. 


IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility. 
Must  see  in  operation.  Box  35116,  Editor  & 
Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper 
cutters.  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines:  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(8(X))  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


CUTLER-HAMMER  MARK  IV  counter 
stacker;  Contact  Arthur  Ballow,  Daily 
Press  Inc.,  Box  746,  Newport  News  VA 
23607,  phone  (804)  247-0187. 


HARRIS  22(X)  add  terminal — need  now. 
Send  price,  condition  to  Box  35673,  Editor 
&  Publisher. 


WANTED  TO  BUY  NEWSPRINT— IT"  to  18" 
and  34"  to  36',  40'  diameter.  Needed  im¬ 
mediately.  Call  (305)  661-2619  after  3  pm 
leave  name  and  number. 


UPPER  FORMER  for  Hoe  lithomaster  sin- 

fle  width  offset  press.  Call  Bill  at  (813) 
23-9711  or  (813)  920-5001. 


SKIP  SLITTER(S)  for  Goss  Mark  I  head¬ 
liner,  23%t'  cutoff.  Could  use  4,  but  1 
would  help.  Contact  Larry  Barr,  Production 
Manager,  Fort  Wayne  Newspaper.  (219) 
461-8270. 


CUTLER  HAMMER  MARK  IV  counter 
stacker  for  daily  newspaper  operation.  Re¬ 
spond  to  Box  35962,  Editor  &  Publisher. 

WANTED:  proof  presses,  foundry  and 
wood  type.  Ludlow  matrices.  Zorecki.  4418 
Lewis,  Toledo  OH  43612. 


Help 

Wanted... 


ASSISTANT/ASSOCIATE  PROFESSOR. 
COMMUNICATIONS— Florida  Interna¬ 
tional  University.  Nine-month,  tenure- 
earning  position  requiring  earned  docto¬ 
rate  plus  industry  experience  in  area  of 
expertise.  Minimum  of  two  years  univer¬ 
sity-level  teaching  experience  with  ability 
to  teach  in  four  of  the  following  areas: 
broadcast  management,  radio  broadcast 
programming,  broadcast  production,  pub¬ 
lic  relations,  advertising  (copywritin^lay- 
out),  telecommunication  policy,  third 
world  media.  Must  have  published  re¬ 
search  or  equivalent  research/creative  out¬ 
lets  with  expectations  of  actively  pursuing 
coherent  research  program.  Should  be 
able  to  demonstrate  broad  and  current  ac¬ 
quaintance  with  local  and  national  indus¬ 
try  professionals  with  continued  participa¬ 
tion  in  industry  organizations.  Application 
deadline,  August  30,  1980.  Send  resume 
to  Dr.  David  LeRoy,  Chairman.  Communi¬ 
cations  Department.  Florida  International 
University,  North  Miami  Beach  FL  33181. 
An  Equal  Opportunity/Affirmative  Action 
Employer  and  a  member  of  the  State  Uni¬ 
versity  System  of  Florida. 


CHAIR  IN 
JOURNALISM 
TROY  STATE 
UNIVERSITY 

Looking  for  the  top  person 
in  the  fielcj  of  broaijcasting 
or  newspapers  to  fill  a  newly 
established  chair  in  journal¬ 
ism.  The  person  we  are  seek¬ 
ing  must  have  a  national 
reputation  in  one  of  the 
above  fields.  The  person 
named  will  be  expected  to 
teach  at  least  one  course  a 
quarter  as  well  as  help  de¬ 
velop  and  implement  the 
programs  of  the  chair. 
Appointment  will  be  on  the 
basis  of  an  academic  year 
but  will  consider  quarter 
basis.  Liberal  stipend  to  the 
right  person. 

Prospective  nominees  should 
submit  inquiries  by  Septem¬ 
ber  30,  1980  to:  Dean,  Hall 
School  of  Journalism,  Troy 
State  University,  Troy  AL 
36081.  An  Equal  Opportunity 
and  Affirmative  Action  Em¬ 
ployer. 


ADMINISTRATIVE 


WYOMING  STOCKMEN  FARMER  publica¬ 
tion  seeks  administrative  head  for  a  retir¬ 
ing  publisher.  Individual  nust  be  experi¬ 
enced  in  editorial,  advertising  sales, 
graphics  and  overall  management.  Travel 
required.  Excellent  opportunity.  Salary 
commensurate  with  background.  Excellent 
fringes.  Send  resume  and  salary  require¬ 
ments  to  Mr.  Ron  Brown,  Scheyenne  News 
Inc.,  no  E  17th  St,  Scheyenne  WY 82001, 
(307)  634-3361. 


HUSBANDAMIFE  TEAM-Ad  sales/general 
manager,  for  small  weekly  in  Colorado 
Rockies  near  Denver.  Box  35547,  Editor  & 
Publisher. 


E&P 

CLASSIFIEDS 
PRODUCE  JOBS 
FOR 

NEWSPAPER  PEOPLE! 


HELP  WANTED 


ADMINISTRATIVE 


LABOR  RELATIONS  MANAGER 
The  Philadelphia  Inquirer  &  Daily  News, 
one  of  the  largest  and  most  prestigious 
publishers  within  the  Knight-Ridder  news¬ 
paper  group,  is  currentTy  conducting  a 
search  for  a  manager  of  labor  relations. 
This  is  an  excellent  career  opportunity  if 
you  are  currently  in  a  No.  2  capacity  and 
feel  locked-in,  or  are  in  the  top  labor  posi¬ 
tion  but  desire  greater  challenge  and 
growth.  This  is  a  genuine  growth  opportun¬ 
ity  in  preparation  to  assume  the  top  labor 
position. 

Prior  bacl^round  should  include  a  degree 
in  industrial  relations  and  experience  as  a 
chief  negotiator  for  a  period  of  5-8  years  as 
well  as  grievance  and  arbitration  experi¬ 
ence. 

For  serious  consideration,  please  forward 
your  resume  and  a  letter  emphasizing 
noteworthy  achievements  to:  Wayne 
McGaughey,  Employment  Manager,  400 
N.  Broad  St,  Philadelphia  PA  19101. 
Please  include  a  salary  history  and  salary 
expectations.  All  replies  will  be  held  in 
strict  confidence. 

Equal  Opportunity  Employer  M/F 


WANTED— Publisher  for  established  daily 
independent  college  newspaper.  Experi¬ 
ence  with  commercial  or  college  publica¬ 
tions  a  must.  Salary  commensurate  with 
experience.  Send  resume,  availability  and 
salary  requirements  to  Purdue  Student 
Publishing  Foundation,  c/o  Tom  Eggleston, 
PO  Box  1535.  Lafayette  IN  47902. 

PUBLISHER  TRAINEES— Expansion  mind- 
ed  group  of  24  newspapers  looking  for 
people  to  run  new  weekly  and  twice  weekly 
acquisition.  If  you  are  motivated  enough 
to  learn  all  facets  of  the  business  and 
mobile  enough  to  go  where  the  job  is  we 
want  to  talk  to  you.  Desire  more  impor¬ 
tant  than  current  experience.  Contact  Pat 
Smith,  Smith  Newspapers,  Inc,  PO  Box  27, 
Fort  Payne  AL  35967. 


BUSINESS  MANAGER/ 
CONTROLLER 

Major  East  coast  metropolitan  newspaper 
offers  exciting  challenge  and  unique  op¬ 
portunity  for  experienced  financial  profes¬ 
sional.  10-15  years  of  line  managerial  re- 
spqnsibility  in  newspaper  publishing  re¬ 
quired.  Broad  background  in  business  sys¬ 
tems,  cost  control  and  financial  reports 
necessary.  Send  resume  and  salary  re¬ 
quirements  to  Box  35722,  Editor  & 
Publisher. 

A  REQUEST 
TO  ALL 

ADVERTISERS; 

To  help  us  expedite  your 
questions,  claims  and 
payments  regarding  classified 
invoices,  please  indicate  the 
invoice  number  (to  be  found  in 
the  upper  right  hand  corner 
of  your  bill)  on  all 
correspondence  and  checks. 
This  will  assure  proper  credit 
to  your  account. 

THANK  YOU! 

E&P  CLASSIFIED 
DEPARTMENT 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
The  New  York  Times  Affiliated  Newspaper 
Group  is  looking  for  an  aggressive  indi¬ 
vidual  to  take  charge  of  its  newly  acquired 
Anna  Maria  Island  (Florida)  weekly  news¬ 
paper.  The  individual  we  seek  must  have  a 
strong  marketing  background  and  a  work¬ 
ing  knowledge  of  all  facets  of  a  weekly  or 
small  daily  operation.  Proven  leadership 
abilities  also  essential. 

We  offer  an  excellent  benefit  package  and 
competitive  salary  commensurate  with 
your  background.  Mail  resume  and  re¬ 
quirements  in  confidence  to:  Lynn  Mat¬ 
thews,  Group  Vice  President.  The  New  York 
Times  Affiliated  Newspaper  Group,  PO  Box 
408,  Lakeland  FL  33802.  An  Equal  Oppor¬ 
tunity  Employer. 


PUBLISHER  to  be  responsible  for  edito¬ 
rial,  advertising  and  circulation  depart¬ 
ments  only  for  growing  group  of  weekly 
publications  that  are  part  of  a  larger  or¬ 
ganization.  Zone  1.  Must  be  experienced 
and  capable  of  being  totally  self-sufficient. 
$30,000  plus  benefits.  Send  resume  to 
Box  35966,  Editor  &  Publisher. 


WYOMING  STOCKMEN  FARMER  publica¬ 
tion  seeks  administrative  head  for  a  retir¬ 
ing  publisher.  Individual  must  be  experi¬ 
enced  in  editorial,  advertising,  sales, 
graphics  and  overall  management.  Travel 
required.  Excellent  opportunity.  Salary 
commensurate  with  background.  Excellent 
fringes.  Send  resume  and  salary  require¬ 
ments  to  Mr.  Ron  Brown,  Cheyenne  News¬ 
papers  Inc,  110  E.  17th  St,  Cheyenne  WY 
82001,  (307)  634-3361. 


GROUP  OPERATIONS  VICE  PRESIDENT 
Established  news  group  in  top  50  in  daily 
circulation  seeks  professional  as  Vice  Pres¬ 
ident-operation.  Must  supervise  and  work 
effectively  with  general  managers  on  all 
facets  of  operation  from  budgetingto  sales 
and  profit  and  loss  analysis.  Need  a 
hands-on  executive  with  answers  and  abil¬ 
ity  to  lead  and  help.  Medium  travel.  Send 
full  and  complete  details  in  first  resume 
letter.  All  replies  confidential.  Box  35944, 
Editor  &  Publisher. 


ADVERTISING 


NORTHERN  NEW  ENGLAND  daily  seeks 
No.  2  ad  staffer.  Applicants  must  be  self¬ 
starters,  ready  for  challenge  in  pictur¬ 
esque  recreational  area.  Innovation,  imagi¬ 
nation  a  must.  Commission,  mileage  paid. 
Send  resume,  cover  letter  to  Box  35761, 
Editor  &  Publisher.  All  replies  kept  confi¬ 
dential. 


ADVERTISING  DIRECTOR  for  group  of  10 
weekly  newspapers  on  the  South  Shore  of 
Boston.  Must  be  experienced  and  capable 
of  managing  15-person  staff.  Proven  suc¬ 
cess  on  regional  sales  and  multiple  prod¬ 
ucts  are  useful.  Liberal  pay  and  benefits. 
Send  resume  to  MPG  Communications, 
Harriett  Rady,  Personnel  Manager,  Box 
959,  Plymouth  MA  02360.  (617)  746- 
5555,  or  in  Massachusetts  1-800-242- 
0264. 


CLASSIFIED  ADVERTISING  MANAGER  for 
New  Jersey's  foremost  and  largest  weekly 
newspaper.  A  great  opportunity  for  an  ex¬ 
perienced  classified  advertising  manager 
to  join  a  dynamic,  aggressive  organization 
where  classified  has  not  kept  pace  with  the 
display  growth.  For  confidential  interview 
call  R.  Kalfus  (201)  891-5355  or  write 
Suburban  News,  795  Susquehanna  Av, 
Franklin  Lakes  NJ  07417. 


LET'S  MAKE  A  DEAL 
We  are  poised  for  dramatic  upsurge  in  bur¬ 
geoning  community  where  youTI  never 
nave  to  worry  about  another  icy,  snowy 
winter.  Daily  in  15,000  category  needs  ad¬ 
vertising  director  who  can  organize,  super¬ 
vise,  sell,  motivate.  In  shadow  of  large 
metropolis.  We  need  an  aggressive  pro.  Let 
us  know  what  attributes  you  have  to  put  on 
the  trading  block.  Box  35800,  Editor  & 
Publisher. 


CLASSIFIED  AD  MANAGER  needed  for 
SOM  circulation  Zone  2  daily.  Track  record 
of  success  in  sales  and  some  management 
experience  vital.  Great  opportunity  for 
someone  who's  highly  motivated  and 
wants  to  get  into  a  position  leading  to 
greater  responsibility.  Send  resume  and 
salary  requirement  to  Box  35796,  Editor  & 
Publisher. 


COLORADO  NEWSPAPER  needs  sales 
personnel.  Salary,  commission,  benefits. 
Send  resume:  Transcript,  PO  Box  987, 
Golden  CO  80401.  Call:  (303)  279-5541. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  PRO  to  assume  sales  man¬ 
agement  for  small  suburban  group  in  Vir- 

finia.  Write  Hanes  Byerly,  1000  Amory  Dr, 
ranklin  VA  23851. 


A  SOLID  CAREER  OPPORTUNITY  awaits 
an  experienced  display  advertising  sales 
representative  for  Nevada's  largest  news¬ 
paper.  Contact  Advertising  Director,  Las 
Vegas  Review  Journal,  PO  Box  70,  Las 
Vegas  NV  89101.  An  equal  opportunity 
employer. 


TIRED  OF  MANAGING  for  No.  2-3-4-  or 
...  If  you're  an  advertising  newspaper 
sales  manager  with  a  college  degree  and 
proven  track  record  in  sales  and  manage¬ 
ment  ...  If  you  enjoy  managing  an  ag¬ 
gressive  newspaper  market .  .  .  THEN  No. 
1  is  looking  for  you.  Equal  Opportunity 
Employer.  Reply  to  Box  35823,  Editor  & 
Publisher. 


RETAIL  SALES  MANAGER.  Weekly  in 
Chicago  suburbs  needs  a  proven  leader 
and  motivator.  Report  to  ad  director.  Han¬ 
dle  several  key  accounts  on  a  personal 
basis.  Salary  plus  bonus  and  expenses. 
Send  resume  and  salary  history  to  Box 
35687,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  to  take  charge 
of  Zone  7  weekly  group.  This  new  position 
offers  $18,000  plus  benefits  and  bonus- 
can  lead  to  assistant  publisher  post.  We 
want  a  person  who  can  sell,  but  more  im¬ 
portantly,  a  person  with  ideas  who  can 
motivate  a  sales  staff.  Lots  of  potential  for 
added  lineage.  Write  Box  35786,  Editor  & 
Publisher. 


WORKING  ADVERTISING 
SALES  MANAGER 

We're  looking  for  a  take-charge  kind  of 
person  for  one  of  the  oldest  and  most  suc¬ 
cessful  shoppers  In  the  state  of  Florida. 
This  fact  combined  with  two  paid  circula¬ 
tion  weekly  newspapers  produces  a 
superior  sales  package  in  a  competitive 
market.  This  individual  can  be  a  sales  per¬ 
son  ready  to  step  up  to  management.  Ex¬ 
perience  in  training  programs,  sales  pres¬ 
entation  of  promotions  and  a  knowledge  of 
the  workings  and  importance  of  classified 
is  desired.  You  will  be  responsible  for 
handling  of  some  accounts.  Department 
consist  of  four  outside  sales,  three  clas¬ 
sified  ad-visors  and  a  gal  Friday.  You  will 
work  directly  under  the  publisher.  Liberal 
fringe  benefits,  salary  plus  bonus.  Call 
(904)  567-5639  or  send  resume  and  salary 
requirements  to:  J.  Wm.  Carter,  Publisher, 
Sunpress  Publications,  PO  Box  187,  Dade 
City  FL  33525. 


CLASSIFIED  MANAGER 
Lerner  Newspapers,  publishers  of  53 
community  newspapers,  in  Chicago  and 
suburbs,  is  seeking  an  experienced  man¬ 
ager  for  tvro  of  its  5  classified  divisions — 
THE  TIMES,  in  N.W.  Chicago  and  THE 
VOICE  in  Schaumburg. 

You  will  be  responsible  for  a  staff  of  19— 
Including  hiring,  training,  sales  develop¬ 
ment  and  agency  liaison— as  well  as 
budgeting,  marketing,  etc.,  in  coordina¬ 
tion  with  other  divisions.  Newspaper  back¬ 
ground  required,  recruitment  ad  agency 
experience  a  plus. 

We  offer  an  excellent  salary,  health  and 
life  insurance,  profit  sharing,  etc.  Opening 
due  to  corporate  expansion. 

Please  send  resume  in  COMPLETE  confi¬ 
dence  to: 

Ted  Biedron 
Lerner  Newspapers 
7519  N.  Ashland  Av 
Chicago.  IL  60626 
An  Equal  Opportunity  Employer  M/F 


ADVERTISING  PERSONNEL 
We  have  immediate  openings  for  an  ex¬ 
perienced  retail  advertising  sales  manager 
and  some  experienced  display  salesmen. 
This  is  a  growing  daily-weekly  group,  in  an 
exciting  area  of  growth  and  development. 
Good  salary,  plus  benefits.  Prize-winning 
newspapers.  If  you're  a  real  professional  or 
a  sincere,  hard-working  youngster  with 
most  of  the  tools  of  the  trade,  we  might 
have  a  great  opening  for  you.  Write  tO: 
(fenovan  M.  Krammer,  Publisher 
Casa  Grande  Valley  Newspapers  Inc. 

PO  Box  639 
Casa  Grande  AZ  85222 


CLASSIFIED  MANAGER  for  35,000  daily 
located  in  northern  California.  Must  be  ex¬ 
perienced  and  capable  of  leading  a  staff  of 
8  in  highly  competitive  market.  Excellent 
salary  plus  benefits.  Send  resume  to  Box 
35896,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  AD  MANAGER 

Unusual  opportunity  for  experienced 
executive.  Must  know  classified  outside 
and  telephone  sales.  Top  trainer  and  re¬ 
cruiter.  We  are  a  7  day  paper  serving  Ok¬ 
lahoma  City  and  need  leadership  in  our 
classified  department.  Salary  open  plus 
fringes.  Reply  to  Box  35928,  Editor  & 

Publisher. _ 

COMBINATION  PERSON  with  4-10  years 
experience  needed  for  managing  small  ad 
department  on  large  Midwest  competitive 
suburban.  We  are  seeking  a  dynamic 
superstar  who  can't  and  won't  be  stopped 
from  reaching  high-profit  and  linage  gains 
goals.  Starting  salary  to  $22,000  plus 
bonuses  and  opportunih  for  stock.  Send 
resume  and  letter  describing  your  past  ac¬ 
complishments,  state  present  earnings. 
Box  35918,  Editor  &  Publisher. 


ARTIGRAPHICS 


WE  ARE  L(X)KING  for  an  artist  who  can 
illustrate  a  story,  develop  graphics,  do  an 
occasional  editorial  cartoon  and  show  how 
much  an  artist  can  mean  to  a  Zone  2 
newspaper  of  60,000  that  never  had  one. 
Resumes  invited.  Box  35674,  Editor  & 
Publisher. 


ART  DIRECTOR 

Graphically-conscious  offset  daily  needs 
experienced  newspaper  artist  to  manage 
advertising,  editorial  and  promotion  art¬ 
ists.  Additional  responsibility  would  in¬ 
clude  newspaper  promotion  assignments 
and  development  of  print  agency  ac¬ 
counts.  Commercial  art  experience  and 
portfolio  required.  Degree  and  supen/isory 
experience  preferred.  Send  letter,  resume 
and  work  samples  to  Tom  Kamerer,  Tele¬ 
graph-Herald,  PO  Box  688,  Dubuque  lA 
52001.  (319)  588-5710.  All  work  samples 
will  be  returned  by  request.  An  equal  op¬ 
portunity  employer. 


CIRCULATION 


CIRCULATION  MANAGER  for  expanding 
groupof  weeklies  and  shopper  in  Brooklyn, 
New  York.  Emphasis  on  home  delivery. 
Send  resume,  salary  expectation  to  Box 
35620,  Editor  &  Publisher. _ 

NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member 
of  circulation  executive  staff.  Pre¬ 
requisites  include:  field  experience  in 
hardcore  low  income  areas,  strong  in  ac¬ 
counts  receivable  control,  a  minimu  m  of  2 
years  inside  management  and,  upmost, 
strong  in  people  abiTity.  Salary  is  commen¬ 
surate  to  qualification.  Send  resume  to 
Box  35522,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  3  paper 
weekly  and  multi-weekly  suburban  group 
in  beautiful  Pacific  Northwest.  Prefer 
someone  with  solid  suburban  circulation 
marketing  experience.  Must  have  proven 
sales,  management,  organizational  and 
motivational  skills.  Work  with  district  man¬ 
agers  and  carriers.  Must  be  able  to  initiate, 
develop  and  follow  through  with  marketing 
plans  and  concepts  designed  to  increase 
circulation,  Salary  to  $18,000.  Box  35729, 
Editor  &  Publisher. _ 

CIRCULATION  MANAGER 

SINGLE  COPY  MANAGER 

Fast  growing  Southern  metropolitan  news¬ 
paper  has  management  positions  for 
career  minded  professionals  seeking 
growth  opportunities. 

Successful  candidates  must  have  good 
people  skills,  leadership  qualities  and  the 
ability  to  motivate  personnel  to  higher 
levels  of  achievements.  Good  salary  and 
benefits. 

If  you  respond  to  challenge  and  are  moti¬ 
vated  by  a  competitive  market  please  for¬ 
ward  detailed  resume  and  salary  history  to 
Box  35679,  Editor  &  Publisher. _ 


SHARP,  5  day  daily  requires  circulation 
manager.  First  class,  affluent  town.  Total 
package  $17,5(XI.  Southwest.  Box  35934, 

Editor  &  Publisher. _ 

STATE  CIRCULATION  MANAGER  needed 
in  desirable  Southeastern  (Zone  4)  loca¬ 
tion  to  manage  2  zone  supervisors  and  10 
district  managers  in  state  circulation  area. 
Experience  in  motor  route  delivery  with 
good  background  in  management  and 
supervising  a  must.  Good  starting  salary 
with  excellent  advancement  potential  and 
company  paid  benefits  plus  company  car 
with  expenses.  Send  resume  with  salary 
requirements  to  Box  35926,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity  employer. 


EDITOR  &  PUBLISHER  for  August  16,  1980 


HELP  WANTED 

CIRCULATION 


HELP  WANTED 

EDITORIAL 


HELP  WANTED 

EDITORIAL 


HELP  WANTED 

EDITORIAL 


CIRCULATION  MANAGER  for  9500  daily 
Monday  through  Saturday.  Need  aggres¬ 
sive  manager  willing  to  promote  with  car¬ 
riers  and  motor  routes.  Growth  potential 
there  for  right  person  willing  to  work  di¬ 
rectly  with  carriers  and  manage  depart¬ 
ment,  in  outstanding  Illinois  community  of 
15,000.  Salary  $15,000  to  $18,000  de¬ 
pending  on  experience,  potential.  Fringes 
include  full  health  insurance  program, 
prescription  card  plan,  profit  sharing-sav- 
mgs.  Send  full  resume  to  Box  35790, 
Editor  &  Publisher. 


CIRCULATION  SUPERVISOR  OPENING 
Will  manage  RTZ  area  and  supervise  3  dis¬ 
trict  managers.  Excellent  starting  salary, 
auto  allowance,  and  bonus  plan.  Contact 
Ken  Anderson,  State  Circulation  Manager, 
Beaumont  Enterprises  &  Journal,  PO  Box 
3071,  Beaumont  TX  77704. 


ASSISTANT  CIRCULATION  MANAGER  - 
Major  Eastern  daily  and  Sunday.  Little 
Merchants  operation.  $25,000  salary  to 
start.  Advancement  opportunity.  Box 
35734,  Editor  &  Publisher. 


CIRCULATION  MANAGER/GENERAL  MAN¬ 
AGEMENT — Zone  6,  12,000  PM  is  seeking 
a  circulation  manager  who  can  take  his 
place  in  top  level  management  with  the 
president  and  vice-president.  High  growth. 
Sunbelt  area.  Salary  negotiable.  Box  35882, 
Editor  &  Publisher. 


ALL  AROUND  WEEKLY  circulation  man¬ 
ager  needed  by  15  paper  Zone  5  suburban 
group  to  realize  potential  of  our  growing 
market.  Must  be  proven  leader  with  record 
in  carrier  recruitment,  development.  Will 
consider  No.  2  person  or  experienced  zone 
supen/isor  ready  to  run  own  operation.  Box 
35939,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST 
Large  metro  Zone  3  seeking  person  with 
exposure  to  newspaper  business  applica¬ 
tions.  Candidate  must  have  COBOL  and 
CICS  experience  in  an  IBM  DOS  environ¬ 
ment.  Send  resume  to  Box  35661,  Editor  & 
Publisher. 


COMPUTER  MANAGEMENT 
PROFESSIONAL 

Current  expansion  and  continuing  growth 
provide  oppprtunities  in  all  phases  of  activ¬ 
ity  at  a  major  metropolitan  newspaper  in 
Zone  5.  We  are  looking  for  an  assistant 
manager  with  broad  operational  and  plan¬ 
ning  responsibility.  Large  systems  installa¬ 
tion  now  being  planned,  require  the  ad¬ 
ministrative  skill  of  an  accomplished  man¬ 
ager.  Excellent  salary  and  benefits.  Please 
send  resume  to  Box  35939,  Editor  & 
Publisher. 


EDITORIAL 


COPY  EDITOR  for  large  metro  daily  in  Zone 
6.  Experienced  in  newspaper  copy  desk 
work,  headline  writing  and  VDT.  An  equal 
opportunity  employer  M/F.  Submit  resume 
to  Box  35636,  Editor  &  Publisher. 

COPY  EDITOR— Growing  AM  daily  needs 
experienced  copy  editor,  2  to  3  years  ex¬ 
perience.  Must  be  able  to  produce  bright 
pages,  edit  copy,  and  write  crisp  heads. 
Send  resume,  tearsheets  to  Robert  C. 
Atkinson,  Managing  Editor,  The  Post- 
Standard,  Box  4818,  Syracuse  NY  13221. 

CHIEF  COPY  EDITOR 

Can  you  be  No.  1  slot  and  No.  2  layout 
editor  for  large  Eastern  PM?  Over  night 
work.  Minimum  5  years  desk  experience. 
Resume,  references  to  Box  35732,  Editor 
&  Publisher. 


AWARD-WINNING,  aggressive  16,000  plus 
and  growing  daily  is  expanding  news  staff. 
Immediate  openings  exist  for  general  as¬ 
signment  reporters  and  1  copy  editor/re¬ 
porter.  Highly  motivated  beginners  urged 
to  apply,  as  well  as  persons  with  2-3  years 
experience.  Clips,  resume  and  tear  sheets 
(if  applicable).  Phone  calls  between  2  and 
3  pm  only,  (318)  365-6773.  Jim  Domnick, 
Managing  Editor,  Daily  Iberian,  926  E  Main 
St,  New  Iberian  LA  TO560. 


STORY  DOCTOR 

Large  Eastern  PM  seeks  gifted,  experi¬ 
enced  writer/reporter  to  lead  team  proj¬ 
ects.  nurse  ailing  stories,  inspire  young 
talent.  Send  clips,  references  to  Box 
35733,  Editor  &  (Publisher. 

EDITOR  &  PUBLISHER  for  Aug 


AWARD-WINNING,  expanding  16,000 
Southern  daily  will  soon  have  openings  for: 
2  news  reporters,  experienced  desk  person 
and  a  sportswriter.  Quality  living  in 
college-outdoor  oriented  area.  Box  35720, 
Editor  &  Publisher. 


NEWS  EXECUTIVE,  outstanding  large 
suburban  group  on  Zone  2.  Outstanding 
opportunity.  Send  resume  to  Box  35692, 
Editor  &  Publisher. _ 


REWRITE 

The  person  who  will  fill  this  job  is  now 
working  for  a  50,(XX)-plus  newspaper,  has 
at  least  5  years'  experience,  becomes  ex¬ 
cited  when  a  big  stofy  breaks,  has  a  deft 
touch  with  words,  writes  with  style,  imagi¬ 
nation  and  speed,  and  wants  to  work  for  a 
major  metropolitan  Zone  2  PM.  $24,000- 
plus  salary  and  top-notch  fringe  benefits. 
Box  356^,  Editor  &  Publisher. 


EXPERIENCED  WIRE  EDITOR  for  Mon- 
day-Friday  PM  paper.  5500  circulation. 
Some  reporting.  VDTs,  Compugraphics, 
etc.  Excellent  goose  and  duck  hunting. 
Finest  fishing  in  huge  lake.  Recreation 
area.  Fine  free  pension  plan.  Need  im¬ 
mediately.  Call,  ask  for  Managing  Editor 
for  details.  Daily  Journal,  Devils  L^ke  ND. 
Phone  (701)  662-2127. 


LONG-ESTABLISHED  prestigious  English- 
language  daily  in  Latin  America  seeks  re¬ 
porter  and  general  writer  for  interesting 
post.  Working  knowledge  of  Spanish  indis- 
pensible.  Write  full  details  and  references 
to  The  Daily  Journal,  Apartado  1408, 
Caracas  1010  A  Venezuela. 


THE  ARIZONA  DAILY  STAR,  one  of  the 
Southwest’s  best  newspapers,  wants  pro¬ 
fessional  copy  editors.  Prefer  candidates 
with  minimum  of  3  years  daily  experience 
with  strong  editing  and  headline  back¬ 
ground.  Salary  range  $300  to  $450.  Send 
resume  and  references  to  Frank  E. 
Johnson,  Managing  Editor,  The  Arizona 
Daily  Star,  PO  Box  26807.  Tucson  AZ 


EXECUTIVE  EDITOR  for  national  con¬ 
sumer  energy  magazine.  Magazine  experi¬ 
ence  a  must.  Will  direct  staff  of  6.  Send 
resume  in  confidence  to  Michael  McCor¬ 
mick,  Energy  Publishing  Co,  10488  W.  6th 
PI,  Denver  CO  80215. _ 


REPORTERS 
GENERAL  ASSIGNMENT 
FEATURES 

Career  opportunities  on  Zone  4  daily  are 
available  for  aggressive,  self-motivated  re¬ 
porters  with  ?5  years  experience.  Com¬ 
petitive  market  good  pay  and  benefits. 
Send  detailed  resume,  salary  history  and 
samples  to  Box  35754,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR.  By  aggressive, 
growing  small  mid-sized  daily  in  competi¬ 
tive  south  Florida  market.  Must  be  strong 
on  ideas,  very  personable,  dedicated  and 
high  in  leadership  experience.  Send  clips, 
resume,  references  now  to  Box  35932, 
Editor  &  Publisher. 


THE  DAKOTA  SUN,  a  weekly  county  paper 
on  the  Standing  Rock  Indian  Reservation, 
is  looking  for  an  assistant  editor  who  can 
help  with  almost  every  part  of  the  newspa¬ 
per  production  process,  from  reportrng 
and  photography  to  bookkeeping  and  ad¬ 
ministrative  work.  The  Sun  is  a  young, 
growing  paper  with  new  editorial  and  ad¬ 
vertising  needs  every  day.  Tough  work, 
good  pay.  Applicant  should  have  back¬ 
ground  or  experience  in  accounting, 
newswriting,  etc.  J-school  helpful  but  not 
required.  Contact  Al  Bruno,  Editor,  Dakota 
Sun.  Box  483,  Ft.  Yates  ND  58538,  (701) 
854-3425. 


SPORTS  EDITOR— Lead  2  person  sports 
staff  of  Zone  7  regional  morning  daily  of 
19,000.  Coordinate  strong  prep  coverage. 
Some  college  and  pro  football  assign¬ 
ments.  Weekly  column.  Experienced  on 
smaller  daily  desired.  Above  average  salary 
and  excellent  fringes.  Reply  to  Box  35%7, 
Editor  &  Publisher. 


SEEKING  ASSISTANT  EDITOR  with 
minimum  3  years  re-write  and  editorial 
production  experience  for  staff  of  advertis¬ 
ing  and  marketing  monthly  magazine. 
Headquartered  in  New  York  City.  Salary  in 
high  teens.  Send  resume,  salary  history 
and  writing  samples  to  Box  35%5,  Editor 
&  Publisher. 


WANTED— Managing  editors  and  sub-edi¬ 
tors  for  well  established  daily  tabloid 
newspaper  in  Hong  Kong.  Send  applica¬ 
tion  letter  with  resume  to  635  King  s  Rd. 
6th  floor.  Hong  Kong. 

3t  16.  1980 


WIRE  EDITOR 

Experienced  in  wire  layout  copy  editing? 
Knowledgeable  and  interested  in  national 
and  international  affairs?  Willing  to  work 
hard  in  return  for  good  pay  and  excellent 
benefits?  Like  to  relocate  to  Florida's  lower 
west  coast  in  one  of  the  finest  environ¬ 
ments  in  the  land?  Want  an  opportunity  to 
grow  with  a  fast  growing  daily  in  a  fast 

trowing  area?  If  yes  to  all,  contact  Burt 
toddard.  Executive  Editor,  Naples  Daily 
News,  1(175  Central  Ave,  Naples  FL  33940. 


J-GRADS:  If  you  can't  find  a  job  because 
you  have  no  experience,  we’ll  give  you  the 
experience  to  make  your  skills  marketable. 
We  also  can  offer  a  future  on  quality-con¬ 
scious  daily  newspapers  (34,000  circula¬ 
tion).  Zone  3.  Send  resumes  to  Box  35819, 
Editor  &  Publisher. 


ZONE  5  NEWSPAPER,  6  day  with  14,000 
circulation  has  opening  for  features/com¬ 
munity  editor.  Must  be  able  to  cultivate 
good  relations  with  city  of  20,000  and  its 
immediate  areas.  Good  news  judgment, 
layout  and  writing  skills  important.  Send 
resume,  clips  and  references  to  Box 
35042.  Editor  &  Publisher. 


WRITING  EDITOR  with  Sunday  responsibiF 
ity  sought  for  25,000  eastern  Ohio  daily. 
Experience  required.  New  working  envi¬ 
ronment.  Send  resume  to  R.C.  Dix,  Times 
Leader,  Martins  Ferry  OH  43935. 


MANAGING  EDITOR  for  3  7-day  dailies. 
Total  circulation  76,000:  one  composing 
room.  Need  maturity  and  experience.  Daily 
Review,  Box  5050,  Hayward  CA  94540, 
Floyd  Sparks. 


EDITOR — Twice  weekly  in  Zone  /  needs 
experienced  editor  to  add  zest  to  already 
good  newspaper.  Emphasis  on  strong  re¬ 
porting  backed  up  by  community  jour¬ 
nalism  know  how.  Must  excel  in  layout  and 
photography.  $15,000  plus  benefiH.  Write 
Box  35787,  Editor  &  Publisher. 


EDITOR — 6000  circulation  Illinois  daily 
needs  an  experienced  editor.  Box  35772, 
Editor  &  Publisher. 


ECONOMICS/BUSINESS  REPORTER 
sought  by  33,000  circulation  morning  pa¬ 
per.  The  ideal  candidate  has  an  under¬ 
standing  of  basic  economics  and  business, 
with  proven  writing  skills  at  a  daily  paper. 
This  reporter  will  cover  the  economic  as¬ 
pect  of  energy,  including  the  development 
of  4  synthetic  fuels  plants  in  our  region. 
Resume  and  clips  tO:  Dave  Butler,  Manag¬ 
ing  Editor,  Messenger-Inquirer,  1401  Fred- 
enca  St,  Owensboro  KY  42301.  An  equal 
opportunity  employer. 


DAY  NEWS  EDITOR  for  40,000  daily  in 
Zone  9  to  supervise  staff  in  updating  all¬ 
day  paper  and  to  plan  and  direct  leisure, 
entertainment  and  amusements  themed 
Mges  and  sections  and  special  sections. 
Excellent  management  opportunity.  Send 
clip^samples  with  resume  to  Kay  Gause, 
Yakima  Herald-Republic,  PO  Box  9668, 
Yakima  WA  98909.  We  are  an  equal  oppor¬ 
tunity  employer. 


SPORTS  EDITOR  for  the  Patriot  Ledger,  an 
80,000  plus  daily  for  29  communities 
south  of  Boston.  Management  background 
essential,  particularly  in  skills  of  planning, 
personnel,  budget,  cost  control  and  pro¬ 
motion.  Strength  must  also  include  writ¬ 
ing,  editing  and  gpod  ideas  on  way  to  con¬ 
sistently  produce  important  stories  on  how 
sports  affect  readers.  Responsibility  in¬ 
cludes  local,  regional  and  professional 
coverage.  Send  resume  and  a  letter  em¬ 
phasizing  achievements  to:  Bernard  W 
Caughey,  Associate  Editor,  The  Patriot 
Ledger.  13  Temple  St.  Quincy  MA  02169. 
Please  include  a  salary  history  and  sala^ 
expectations.  All  replies  will  be  held  in 
strict  confidence.  An  Equal  Opportunity 
Employer. 


SPORTS  EDITOR.  $205  per  week  starting. 
VDT,  northeastern  Oklahoma  daily.  Daily 
Journal,  Vinita  OK  74301. 


VERSATILE  newsperson  for  immediate 
opening  at  the  Chicago  Catholic,  largest 
diocesan  newspaper  in  the  country.  Re¬ 
porting  and  editing  skills  essential.  Apply 
in  writing  only  to  Editor,  The  Chicago 
Catholic,  PO  Box  11181,  Chicago  IL 
60611. 


COPY  EDITOR— New  York  area  AM  seeks 
bright  editing  skills  and  ability  to  write 
sharp  heads.  Night  hours.  Starting  salary 
$10,400.  Send  resume  and  references  to 
Box  35883,  Editor  &  Publisher. 


WE  ARE  LOOKING  for  exjjerienced  copy 
editors.  Don’t  apply  if  you  can’t  edit  tightly 
and  write  excellent  heads.  Try  out  man¬ 
datory.  Send  first  time  resume  with  refer¬ 
ences  to  B.  Clair  Cobb,  News  Editor, 
Arizona  Republic,  PO  Box  1950,  Phoenix 
AZ  85004. 


OIL  WRITER/EDITOR 
MIDLAND,  TEXAS 

We  have  a  challenging  opportunity  for  a 
career  minded  person  capable  of  produc¬ 
ing  the  main  news  and  features  articles  for 
our  monthly  magazine  covering  the  pe¬ 
troleum  industry  of  the  Southwest.  Person 
should  posssess  excellent  journalistic  skills 
and  the  motivation  to  move  up  in  a  profes¬ 
sional,  growth-oriented  publishing  organi¬ 
zation.  Send  resume,  samples  and  salary 
requirement  to  Hart  Publications,  PO  Box 
1917,  Denver  CO  80201. 


MAGAZINE 

WRITER/EDITORS 

Nationally  circulated  consumer  magazine, 
published  by  a  subsidiary  of  a  Fortune  50(1 
company,  is  relocating.  Needs  5  new 
editors  who  can  dig  out  information  of 
interest  to  home  owners  and  write  about  it 
quickly,  lucidly  and  colloquially.  Ideal  ap- 

Klicants  will  afso  have  some  knowledge  of 
sme-building  and  remodeling  and  famil¬ 
iarity  with  color  photography.  New  offices 
in  northern  New  Jersey — a  pleasant  com¬ 
munity  near  New  York  CiW.  Competitive 
salaries,  excellent  fringes.  Send  a  resume, 
one  sample  of  your  best  work,  and  a  letter 
amplifying  on  your  qualifications  to  Editor, 
PO  Box  4130,  New  York  NY  10163. 


CITY  EDITOR— To  produce  brightest, 
best-edited  news  report  in  state.  Perform 
well  and  managing  editor’s  slot  a  possibiF 
ity  on  prize-winning  25,000  circulation 
daily.  Zone  4.  Box  35911,  Editor  & 
Publisher. 


SPORTS  EDITOR— We  want  to  be  the  best 
and  to  get  there  we  need  a  solid  pro.  We’re 
a  7  day  AM  on  the  Mississippi  River  in  a 
sportsmens  paradise.  Resume,  clips  and 
salary  requirements  to  Ken  Fortenberry, 
Editor,  The  Natchez  Democrat,  PO  Box 
1447,  Natchez  MS  39120. 


MANAGING  EDITOR— For  one  of  Califor¬ 
nia’s  outstandir^  weekly  newspapers.  Di¬ 
rect  5  person  staff.  Seeking  take-charge 
newsperson  with  makeup  skills  and  sohd 
news  judgment.  Beautiful  central  coast 
community  on  ocean’s  edge.  $300  per 
week.  Send  resume  to  The  Sun  Bulletin, 
Box  S,  Morro  Bay  CA  93442. 


MEDIUM-SIZED  Southern  daily  seeks  gen¬ 
eral  assignment  reporter  and  business  writ¬ 
er.  If  you  have  2  years  daily  newspaper 
experience,  a  J-degree  and  the  motivation 
to  help  us  to  continue  our  national  award¬ 
winning  tradition,  send  resume  and  clips 
to  Box  35906,  Editor  &  Publisher. 


CANINE  CHRONICLE,  the  only  weekly  for 
dog  show  exhibitors,  needs  a  rejjorter-edi- 
tor.  You’ll  do  it  all.  Dog  show  knowledge  a 
must.  Travel  required.  Excellent  opportun¬ 
ity.  Salary  commensurate  with  back¬ 
ground.  Send  resume  and  salary  require¬ 
ments  to  Ric  Routledge,  PO  Box  115, 
Montpelier  IN  47359. 


EXPERIENCED  COPY  EDITORS  are  beir« 
sought  tor  the  features  desk  of  one  of  the 
nation’s  largest  and  finest  morning  news¬ 
papers.  Seeking  only  those  with  first-rate 
skill  on  copy  reading,  headline  writing. 
Minority  candidates  encouraged.  Write  to 
Box  35947,  Editor  &  Publisher. 


SPORTSWRITER 

High  standards,  good  training  with  a  quaF 
ity-minded  small  daily  in  central  Florida. 
Writing,  layout  and  photo  experience  re¬ 
quired.  Send  resume  and  clips  to  Don 
McMullen,  The  Leesburg  Commercial,  PO 
Drawer  7,  Leesburg  FL  32748. 

^  EDITOR  ^ 

We  want  a  people-oriented 
person  to  direct  a  talented 
staff  of  50  on  our  award¬ 
winning  medium-sized  daily 
and  Sunday.  Resume  and 
cover  letter  to  Arthur  E. 
Mayhew,  General  Manager, 
Beaver  County  TIMES,  PO 
Box  400,  Beaver  PA  1 5009. 
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HELP  WANTED 


MAJOR  SOUTHEASTERN  DAILY  looking 
for  someone  with  that  something  extra  in 
the  way  of  feature  and  lifestyle  writing — a 
masterful  storyteller,  proven  reporter,  en¬ 
terprising  and  innovative  person— for  a 
section  that  already  has  polish  and  pizzazz 
and  wants  to  keep  it  that  way.  Only  hard 
workers  with  strong  clips  and  references  to 
back  them  up  need  apply.  Box  35880, 
Editor  &  Publisher. 


EQUIPMENT  SALES 


SALES  PROFESSIONALS 
Resumes  requested  from  highly  motivated 
individuals  with  minimum  5  years  experi¬ 
ence  in  sales  to  newspapers.  Commercial 
contacts  a  plus.  Must  have  management 
potential.  Sales  and  management  posi¬ 
tions  available.  Openings  due  to  rapid 
company  growth.  Company’s  employees 
know  of  these  openings.  Box  35738,  Editor 
&  Publisher. 


FREELANCE 


STEADY  CHECKS  CAN  BE  YOURS  for 
supplying  us  with  in-depth  crime  stories 
tor  our  fact  detective  magazines.  Pay  $175- 
$250  per  article.  For  guidelines  and  sam¬ 
ple  issues  write:  Dominick  A  Merle,  Globe 
International,  1440  St.  Catherine  St  W, 
Montreal  Canada  H3G  1S2. 


FREELANCE 

Be  funny  for  money!  Write  humorous  60- 
second  radio  features.  Send  self  ad¬ 
dressed  stamped  envelope  to  Box  1015A, 
Department  FFM,  Green  Bay  Wl  54305. 


OPENING  EXISTS  for  mailroom  foreman 
for  a  small  southeast  Texas  PM  with  Sun¬ 
day.  Candidate  should  have  Mueller  227 
experience,  be  able  to  supervise  and  train 
staff  of  20.  Advancement  opportunities 
exist  for  right  person.  Send  complete  re¬ 
sume  with  salary  expectations  to  Box 
35521,  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance.  Must  have  experience  on  Com¬ 
munity,  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. 


ASSISTANT  FOREMAN— Medium  sized 
West  Coast  daily  newspaper  requires  an 
assistant  foremen  for  Napp  letterpress  op¬ 
eration.  Applicants  must  have  a  good 
operating  and  mechanical  knowledge  of 
Goss  letterpress  and  supervisory 
background  preferred.  Excellent  benefits, 
health,  dental,  vision  and  life  insurance. 
Salary  commensurate  with  ability.  Box 
35290,  Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


OFFSET  PRESSPERSON  for  newspaper  in 
central  New  Jersey.  Salary  commensurate 
with  experience.  Excellent  benefits  pack¬ 
age.  Send  brief  cover  letter  along  with 
work  history  to  Box  35595,  Editor  & 
Publisher 


ASSISTANT  NIGHT  SHIFT  MANAGER- 
Experienced  in  commercial  newspaper 
web  printing.  Goss  Urbanite  and  V-15 
presses.  Supervisory  experience  a  must. 
Allied  Printing  Corp,  280  Midland  Av, 
Saddle  Brook  NJ  (201)  794-0400. 


PRESSPERSON — Nightshift.  Goss  Urba¬ 
nite  and/or  Cottrell  V-1 5.  Experienced  only, 
foreman  potential.  Allied  Printing  Corp, 
280  Midland  Av,  Saddle  Brook  NJ,  (201) 
794-0400. 


WORKING  FOREMAN— Weekly  newspaper 
In  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


PRESS  OPERATOR 
5  UNIT  GOSS  COMMUNITY  WEB 
Pressperson  experienced  with  Goss  Com¬ 
munity  press  needed  for  position  as  head 
pressperson  with  award-winning  northern 
California  weekly.  Good  pay  and  benefits. 
Just  50  miles  north  of  San  Francisco  in  the 
beautiful  wine  country  of  Sonoma  Valley. 
Send  resume  to.  Bill  Lynch,  Sonoma  Index 
Tribune,  PO  Box  C,  Sonoma  CA  95476. 


WEB  OFFSET  PRESSPERSON— Imme¬ 
diate  opening  for  an  experienced  head 
pressperson  able  to  do  quality  work  in  pro¬ 
duction  on  a  web  offset  press.  Join  one  of 
Houston’s  largest  printers.  Salary  com¬ 
mensurate  with  experience.  Excellent 
benefits.  Send  resume  of  previous  experi¬ 
ence  and  salary  to  Personnel  Office,  Hous¬ 
ton  Community  Newspapers,  PO  Box  280 
Channelsview  TX  77530. 


FOREMAN 

Daily/Sunday  newspaper  located  in  Zone  9 
seeking  foreman  to  work  with  and  super¬ 
vise  crew  in  operation  of  Goss  Mark  II 
presses.  Offset-direct  printing  experience 
required  with  DiLitho  preferred.  Must  be 
technically  competent  and  have  previous 
supervisory  experience  that  includes  ad¬ 
ministrative  detail.  The  person  we  want 
should  be  Interested  in  the  career  growth 
opportunity  this  job  provides.  Please  send 
resume  and  salary  history  to  Box  35775, 
Editor  &  Publisher. 


JOURNEYMAN  MACHINIST 
MAILROOM,  PRESSROOM,  ENGRAVING 
Immediate  opening  for  journeyman 
machinist  with  the  Washington  Star  Com¬ 
pany,  .Washington,  DC.  Excellent  salary, 
company  benefits.  Send  confidential  re¬ 
sponse  to  Personnel  Manager,  Washington 
Star,  225  Virginia  Av,  SE,  Washington  DC 
20061  or  call  (202)  484-4193. 


Sales  Reps  Wanted 

Selling  for  us  is  like  being  in  business  for  yourself! 

Ideal  position  for  self-starter  who  likes  to  work 
independently.  Initiative  builds  top  income  selling 
subscriptions  to  Clipper  Creative  Art  Service  and 
Print  Media  Service.  Your  primary  accounts  will  be 
newspapers,  commercial  printers  and  advertising 
agencies. 

We  now  have  several  four-state  territories  open, 
Zones  3,  4  and  7.  Our  top  producers  earn  in 
excess  of  40m  annually.  Your  income  potential  is 
limited  only  by  your  sales  ability.  Send  resume  in 
complete  confidence  to: 


HELP  WANTED 


PRESSROOM 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6 
has  immediate  opening  for  pressperson  on 
Goss  Mark  II  presses.  Organization  pro¬ 
vides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  35118, 
Editor  &  Publisher, 


PRESSROOM  AND  CAMERA  FOREMAN 
southwest,  Louisiana  ,  .  .  complete  new 
plant  and  8  unit  web  press.  Experience  in 
newspaper  and  commercial  printing  de¬ 
sired.  Excellent  opportunity,  salary  based 
on  experience.  Send  resume,  experience 
and  salary  requirements  to  General  Man¬ 
ager,  PO  Box  99,  Sulphur  LA  7(K63  or 
phone  (318)  527-7075.  All  replies  confi¬ 
dential. 


JOURNEYMAN,  PRESSPERSON.  7  unit 
Goss  Urbanite  with  balloon  former.  6-day 
publication,  SFday  work  week.  Good  salary 
and  fringes.  Must  be  dependable.  Call  Cur¬ 
tis  Nelson  or  Bill  Reading,  Daily  Ledger, 
Antioch  CA,  (415)  757-2525  extension  50. 


PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,000  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 


PRODUCTION 


PRODUCTION  ENGINEERS 
ANPA  RESEARCH  INSTITUTE 
Openings  for  2  qualified  engineers  with 
experience  and  background  in  newspa¬ 
per  production  operations  and  technology. 
One  position  requires  expertise  in  mail- 
room  and  distribution  operations.  Salary 
commensurate  with  qualifications  and  ex¬ 
perience. 

Please  send  resume  and  references  to: 
Peter  P.  Romano,  Director/Production  De¬ 
partment,  ANPA  Research  Institute,  PO 
Box  598,  Easton  PA  18042, 


PRODUCTION  MANAGER  for  Michigan 
weekly  newspaper  group.  The  graphic-pro¬ 
duction  leader  in  state.  Excellent  oppor¬ 
tunity  for  an  organizer  and  supen/isor, 
good  staff.  Some  job  work.  Phone  Oakland 
Community  Newspaper.  (213)  360-6397, 
ext.  202. 


EXPERIENCED  OFFSET  PRESS  OPERA¬ 
TOR  wanted  for  Zone  7  daily  newspaper. 
Experience  on  Cottrell  V-22  press  de¬ 
sired.  Company  offers  competitive  salary 
and  excellent  fringe  benefit  program. 
Please  send  resume  and  salary  require¬ 
ment  to  Box  35963,  Editor  &  Publisher. 


PRODUCTION  MANAGER,  2  shifts  web 
offset  newspaper  publishing  and  minimum 
5-plus  years  experience,  Goss  Urbanite, 
Community  presses.  Top  salary  and  fringe 
benefits.  Permanent  position  with  57  year 
old  company  on  San  Francisco  Peninsula. 
Will  help  buy  home.  Write  Box  35635, 


I  National  Sales  Manager 

Dynamic  Graphics,  Inc. 

P.O.  Box  1901 
Peoria,  IL  61656 

We  are  an  equal  opportunity  employer. 


PUBLIC  INFORMATION 


DIRECTOR  OF 
PUBLIC  INFORMATION 

Purdue  University  seeks  a  director  with  na¬ 
tional  credentials  in  dealing  with  the  press. 
He/she  should  preferably  have  experience 
at  a  major  university. 

The  Director  of  Public  Information  is  in 
charge  of  a  large  staff  of  professional  and 
clerical  personnel  and  is  responsible  for 
media  relations  at  the  local,  state  and  na¬ 
tional  level.  The  ideal  candidate  will  have 
had  experience  in  newspapers,  the  elec¬ 
tronic  media,  or  wire  services  and  have  at 
least  a  bachelor’s  degree  in  journalism  or  a 
related  area  (master  s  preferred). 
Additionally,  the  director  should  have  the 
sensitivities  needed  to  deal  with  a  diverse 
constituency  and  should  be  aware  of  the 
needs  of  a  major  institution  of  higher  edu¬ 
cation. 

The  Director  of  Public  Information  reports 
directly  to  the  Vice  President  for  Develop¬ 
ment.  He/she  should  be  familiar  with  pub¬ 
lic  relations  techniques  and  take  a  broad 
view  of  the  Office  of  Public  Infonnation  as 
a  supportive  arm  of  the  University. 
Excellent  salary  and  fringe  benefits  are 
provided.  Interested  persons  should  send 
application  by  Oct  1,  1980,  to:  Ms.  Nancy 
S.  Burton,  Director  of  Special  Programs, 
Office  of  the  Vice  President  for  Develop¬ 
ment,  Hovde  Hall,  Purdue  University,  West 
Lafayette  IN  47907. 

An  equal  opportunity/affirmative  action 
employer 


HELP  WANTED 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  ASSISTANT 
National  sports  promotion  organization  in 
Washington,  (XJ  seeks  experienced  writer 
for  public  relations  department.  College 
degree  in  journalism  or  related  degree.  1  to 
2  years  of  active  journalistic  experience  a 
must.  Public  relations  work  a  plus.  Salary 
commensurate  with  experience.  Excellent 
benefits.  Send  resume,  writing  samples 
and  salary  history  to  Box  35968,  Editor  & 
Publisher. 


Positions 
Wanted . . . 


ADMINISTRATIVE 


PERSONNEL  MANAGER— Seeking  posi¬ 
tion  in  personnel  administration  due  to 
sale  of  company.  Experience  includes  ad¬ 
ministration  of  employee  benefits, 
property-casualty-liability  insurance  pro¬ 
grams,  auto  fleet,  college  relations,  train¬ 
ing  and  development,  member  of  pension 
committee.  MBA  in  personnel  administra¬ 
tion.  Willing  and  able  to  relocate.  Contact 
Lynn  DeFrance  (517)  339-3076. 


JUST  SOLD  my  profitable  7-year-old  free 
community  weekly  in  Midwest  and  now  this 
45-year-o(d  publisher-manager  needs  a 
new  challenge.  I  have  25  years  in  the  busi¬ 
ness,  both  daily  and  TMC  weekly.  Strong 
on  sales  and  editorial  end.  Profit  oriented, 
cost  minded.  Ready  to  re-locate  in  man¬ 
agement  spot.  Box  35668,  Editor  & 
Publisher. 


TWENTY  YEARS  EXPERIENCE.  Would  like 
a  top  job  as  general  manager,  editor  or  in 
advertising.  Willing  to  relocate  anywhere. 
Available  immediately.  Tyler  Todd,  Box 
893,  Woodward  OK  73801.  Call  (415) 
256-6468  or  256-3101. 


AWARD-WINNING  publisher-editor  of 
major  suburban  D.C.  weekly,  12  years, 
ready  for  new  communications  challenge. 
Daily  experience.  Current  president  of 
Tri-State  Press  Association.  Excellent  ref¬ 
erences,  resume.  Box  35929,  Editor  & 
Publisher. 


EXPERIENCED  PUBLISHER,  44  years  old, 
with  outstanding  track  record.  During  past 
8  years  served  as  publisher  of  large  met¬ 
ropolitan  weekly  in  a  highly  competitive 
market  and  publisher  of  a  small  daily  in  a 
non-competitive  market.  Strong  believer  in 
producing  quality  products  profitably. 
Ready  to  take  on  greater  challenge.  Box 


GENERAL  MANAGER-PUBLISHERS  AS¬ 
SISTANT.  20  years  daily  experience. 
Familiar  with  all  phases  with  emphasis  on 
advertising  and  production.  Cost  and 
profit  conscious.  Hard  worker,  dependable 
family  man.  Box  35898,  Editor  & 
Publisher. 


GENERAL  MANAGER— Broad  experience 
in  all  operations.  Strong  in  budgeting,  cost 
control,  computer  applications,  produc¬ 
tion,  labor  relations.  Have  managed  in  all¬ 
day,  combined  and  agency  op)erations  with 
excellent  results.  Box  35895,  Editor  & 
Publisher. 

YOUNG  ATTORNEY  with  Washington 
media  law  experience  in  government  and 
major  private  law  firm  seeks  position  as 
assistant  to  publisher  of  small  daily  or 
chain.  Outstanding  references.  Salary,  lo¬ 
cation  no  problem.  Box  35884,  Editor  & 
Publisher. 

ADDED  BONUS  FOR 
E&P  POSITIONS 
WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their 
magazines  several  days  later  than 
should  be  expected.  So.  while  you're 
awaiting  for  just  the  right  publisher  to 
see  your  POSITIONS  WANTED  ad 
we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside 
the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds 
by  Monday  morning— and  the  same 
chance  to  shoot  off  an  early  reply  to 
any  Help  Wanted  Ads  of  interest! 


EDITOR  &  PUBLISHER  for  August  16,  1980 


POSITIONS  WANTED 


ADMINISTRATIVE 

DIAL  (312)  693-3297  for  loads  of  daily 
newspaper  know-how,  all  phases.  17  man¬ 
agement  years.  Available  now.  Prefer  Zone 

5  or  9.  Tony  Pranger,  5525  N  Chester  Av, 
Chicago  IL  60656. 

ADVERTISING 

AD  MANAGER— Experienced  pro  avail¬ 
able.  Top  revenue  producer  and  staff 
trainer.  Major  chain,  agency  sales.  Box 
35791,  Editor  &  Publisher. 

A  TOP  ADVERTISING  DIRECTOR  in  the  na¬ 
tion  desires  new  challenge.  Twenty  win¬ 
ning  management  years  on  large,  medium 
and  small  dailies  in  competitive  and  non¬ 
competitive  markets.  If  you  want  a  general 
manager  or  ad  director  that  gets  it  done, 
write  now.  Box  35899,  Editor  &  Publisher. 

EXPERIENCED  PUBLISHER/AD  MAN¬ 
AGER  seeks  position  as  ad  manager  for 
large  weekly  or  small  daily.  Strong  in  sales 
and  graphics.  Approximately  16  years  in 
newspapers  from  production  to  publish¬ 
ing.  People-management  oriented.  Prefer 
Zones  4.  6,  8  and  9.  Box  35908,  Editor  & 
Publisher. 

ARTIGRAPHICS 

SOLVE  MANY  PROBLEMS— 20  year  old 
solid  freelance,  want  full-time  anywhere. 
Cartoons,  photos,  layout,  illustration.  PO 
Box  926,  Albany  NY  12201. 

CIRCULATION 

7  YEARS  CIRCULATION  MANAGEMENT 
for  small  and  medium  dailies.  Complete 
experience  in  all  areas  of  operations, 
specialize  in  PIA  switchover.  Additional 
experience  in  production,  editorial  and 
classified.  Zone  7,  8  or  9  only.  Box  35952, 
Editor  &  Publisher. 

EDITORIAL 

EDITOR/WRITER— 2  years  experience  with 
lively  weekly.  Science  and  personality  writ¬ 
ing  a  definite  plus.  Seeks  position  with 
Phoenix,  Arizona  area  newspaper  or 
magazine.  Box  35606,  Editor  &  Publisher. 

AWARD-WINNING  Journalist,  female,  cur¬ 
rently  feature  writer  on  Eastern  daily  seeks 
reporting  position;  lifestyles,  features.  13 
years  experience  in  all  types  of  reporting. 
Box  35530,  Editor  &  Publisher. 

BRIGHT,  ENERGETIC,  YOUNG  WOMAN 
seeks  sports  writing  position  with  daily, 
wire-service  or  magazine.  BA  journalism, 
June  1980.  Experience  in  covering  prep 
and  college  sports  for  Big  Ten  school  as 
well  as  extensive  knowledge  of  weight 
training  and  body  building.  Strong  feature 
writing  background.  Some  VDT  experi¬ 
ence.  Prefer  job  in  California,  but  will¬ 
ing  to  move  anywhere.  Box  35543,  Editor  & 
Publisher. 

NEWSPAPERMAN  wants  slot  job  or  top 
spot  on  wire  desk.  Now  on  copy  desk  of 
metro.  5  of  9  years’  editing  spent  on 
metros.  Background  includes  all  major 
desks  of  news  room.  5  years’  reporting 
also.  VDT  experience.  Prefer  West  Coast 
or  Southwest  but  will  consider  other  re¬ 
gions.  Box  35506,  Editor  &  Publisher. 

NEEDS  CHALLENGE,  5  years  general  as¬ 
signment,  government  and  education  beats, 
27,  seeks  business  writing  or  major  beat 
on  metro  daily  or  other  publication.  Zone 
5,  6,  7,  8,  Box  35726,  Editor  &  Publisher, 

DYNAMIC  GRASSROOTS  editor  of 
acclaimed  urban  alternative  bi-weekly 
seeks  new  challenge.  Sharp  editing,  con¬ 
cise  writing.  7  years  reporting  experience 
with  strong  community  emphasis.  Box 
35700,  Editor  &  Publisher. 

20-YEAR-PRO— Can  handle  sports,  news, 
desk.  Prize  winning  writer-author.  Will 
consider  any  challenge,  any  Zone.  Box 
35693,  Editor  &  Publisher, 

NEWS,  FEATURE  WRITER.  Will  relocate. 
Experienced  editor,  rewrite,  layout,  clas¬ 
sified,  subscription.  Young,  experienced, 
eager,  ambitious.  Contact:  Carl 
Weinschenk,  3051  Grand  Av,  Baldwin  NY 
11510.  (516)  868-0905  evenings  and  be¬ 
fore  9  am. 

VETERAN  NEWSMAN,  vast  experience 
editing  small  newspapers.  Just  went 
througn  weekly-to-daily  process.  Far  west 
states  only.  Have  local  news,  accuracy  fix¬ 
ation.  Box  35^0,  Editor  &  Publisher. 


POSITIONS  WANTED 

EDITORIAL 

EXPERIENCED  (four  years),  young 
sportswriter  at  20,000  daily/Sunday  wants 
to  tackle  major/medium  daily.  Have  cov¬ 
ered  pros,  preps,  colleges  and  shared  daily 
column.  Will  relocate  anywhere.  Box 
35658,  Editor  &  Publisher. 

HOT  TIP:  Savvy  editor/writer  with  experi¬ 
ence.  polish,  flair,  ideas,  and  deadline 
know-how  is  ready  for  new  job!  Any  Zone. 
Box  35837.  Editor  &  Publisher. 

AWARD  WINNING  metro,  magazine  editor 
seeks  return  to  prairies  as  editor  on  small 
or  medium  daily  to  finish  raising  family,  22 
years  experience.  Box  35793,  Editor  & 
Publisher. 

ENTERTAINMENT  REVIEWER/REPORTER 
wishes  to  return  to  Zones  5-7  and  medium 
sized  daily  after  3  years  with  Hollywood 
trade  paper.  Experience  in  reporting,  edit¬ 
ing  layout.  Box  35783,  Editor  &  Publisher. 

SCIENCE/MEDICINE  WRITER,  young  re¬ 
porter  with  strong  science  background, 
newspaper  and  magazine  writing  experi¬ 
ence.  Will  relocate  to  any  area.  Box  35784, 
Editor  &  Publisher. 

REPORTER  with  varied  background  cover¬ 
ing  urban  political  scene  seeks  work  with  a 
Los  Angeles  area  newspaper.  3  years  ex¬ 
perience.  can  handle  a  camera,  skilled  in 
layout,  BA  degree.  Box  35785,  Editor  & 
Publisher. 

SPORTS,  feature  or  film  theatre  critic.  6 
years  major  suburban  weekly.  5  years  writ¬ 
ing  and  reporting  both  sports  and  film- 
theatre  reviews  in  Chicago  radio.  Univer¬ 
sity  grad,  (iail  Steve  (312)  676-0785  or  Box 
35779,  Editor  &  Publisher. 

COPY/LAYOUT  EDITOR,  28,  on  large  metro 
AM  daily  will  improve  your  design  and  edit¬ 
ing,  Awards  in  layout,  currently  the  slot/ 
layout  editor  for  page  1-A.  Experience  in¬ 
cludes  state,  metro,  world/national,  VDT, 
and  wires.  Box  35776,  Editor  &  Publisher. 

MANAGING  EDITOR,  65,000  circulation 
trade  Journal,  seeks  writing  position  in 
Zone  2  or  9.  New  York  University  jour¬ 
nalism  grad,  27,  creative  and  personable. 
Box  35765,  Editor  &  Publisher. 

EDITORIAL  PAGE  EDITOR— Proven,  ex¬ 
perienced  editorial  writer  and  political  re¬ 
porter  with  moderate  to  liberal  philosophy 
looking  for  more  responsibility  and  change 
of  scenery.  Prefer  Zone  3  or  4,  will  con¬ 
sider  others.  Box  35771,  Editor  & 
Publisher. 

COPY  EDITOR  seeks  challenging  position, 
any  Zone.  Experience  in  layout,  headlines, 
VDT.  Believe  in  tight,  accurate  editing  and 
crisp  heads.  MA  in  journalism  and  7  years 
experience.  Box  35764,  Editor  & 
Publisher. 

TALENTED,  AMBITIOUS,  award-winning 
arts  writer,  editor  seeks  challenging  posi¬ 
tion  with  metropolitan  paper.  Pr«er  Zones 
1,  2,  3,  8,  9  but  will  consider  all.  Box 
358(38,  Editor  &  Publisher. 

SPORTS  EDITOR  for  small  daily  seeks 
move  to  30,000  to  50,000  daily  in  any 
Zone.  Looking  for  writing/desk  position. 
Skills  include  layout,  feature  and  column 
writing,  and  copy  editing.  Four  years  ex¬ 
perience,  15  months  as  sports  editor.  Box 
35810,  Editor  &  Publisher. 

PULITZER  PRIZE  FINALIST,  nominated 
twice,  now  has  more  than  a  decade  ol 
newspaper  experience,  at  age  33.  Has  4 
other  awards,  college  degree  with  honors, 
and  a  major  Vl/ashington  governmental  fel¬ 
lowship,  Seeks  challenging  writing  position 
in  Zone  2,  will  consider  other  Zones  also. 
Box  35743,  Editor  &  Publisher. 

SPORTSWRITER,  7  years  experience 
would  like  chance  for  advancement.  Wil 
consider  any  newspaper  over  100,000  cir¬ 
culation.  Box  35745,  Editor  &  Publisher, 

HARDWORKING  YOUNG  sportswriter 
leaves  small  Southern  paper  September  1. 
1  did  a  lot  of  everything  there— preps,  col¬ 
leges,  layout — on  a  one  man  staff.  Now 
want  to  work  a  beat  for  a  sports  staff  any¬ 
where.  Have  covered  NCAA  playoffs  in 
basketball  and  baseball.  Write  or  phone 
Jamie  Turner,  220  Morgantown,  Natchez 
MS  39120,  (601)  446-6598. 

PRESSURE  TESTED  sportswriter/copy 
editor  with  5  years  experience,  including 
work  with  VDTs,  seeks  job  with  medium- 
size  or  lar^e  daily.  Am  multi-talented  and 
have  glowing  references  to  prove  it.  Box 
35804,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


AGGRESSIVE  REPORTER  with  business 
interest  seeks  writing  position  for  metro 
daily  or  trade  journal,  any  Zone.  Recent 
MA  in  economics,  BA  in  journalism  and  6 
years  news  experience  in  radio  and  for 
daily  and  weekly  newspapers.  Contact 
David  Flessner,  2111  Hampden,  Lansing 
Ml  48910;  (517)  487-2278. 


EXPERIENCED  weekly  sportswriter-editor 
seeking  jump  to  solid  20,000-1-  daily  in 
Zones  1-4  or  8.  Call  Joel  (301)  655-7465  or 
465-1400. 


HELP!  All  California  dailies!  Experienced 
reporter  seeks  rescue  from  archaic  weekly, 
sub-zero  winters.  Started  as  typesetter, 
moved  to  news,  feature,  society  writer, 
part-time  features  editor.  Paste-up  and 
copy  edit,  too.  1978  Syracuse  University 
grad,  solid  college  daily  work  includes  ex¬ 
clusive  women’s  sports  coverage.  Dedi¬ 
cated,  reliable,  talented  hard  worker— I'll 
start  at  any  level!  Please  save  me— give  me 
the  chance.  Box  35904,  Editor  & 
Publisher. 


EXPERIENCED  reporter/editor  seeks  writ¬ 
ing  slot  on  progressive  paper.  Good  eye  for 
a  story.  Concise.  Strong  on  hard  news  and 
features.  Photo,  paste-up  experience. 
Marge  Peizmann,  8824  W  Harrison,  West 
Allis  Wl  53227,  (414)  327-5693. 


SPORTSWRITER  on  small  daily,  columns, 
features,  VDT,  desk,  layout,  seeks  spot  on 
50,(X)0-plus  East  Coast  daily.  Box  35893, 
Editor  &  Publisher. 


ENTRY  LEVEL  work  (any  Zone).  Just 
graduated.  College  reporting,  copy  desk, 
layout,  VDT  experience.  Good  clips,  refer¬ 
ences.  Broad  background.  Age  26.  Box 
35953,  Editor  &  Publisher. 


NEWSLETTER  ACE.  Freelance  or  in-house 
(NYC  area).  Every  facet,  reporting  to  mail¬ 
ing.  Effervescent  or  restrained.  Magazine¬ 
like  appearance— IBM  typed  or  typeset— 
with  stunning  graphics,  at  low.  low  cost. 
(212)  345-2563.  Message;  495-4480. 


BLACK  FEMALE,  23,  J-school  grad,  edi¬ 
tor-in-chief  of  tabloid  at  major  university. 
Gained  experience  reporting,  copyediting, 
layout  and  photography.  Looking  to  use 
skills  in  Zones  1,  2,  3  or  5.  Box  35949, 
Editor  &  Publisher. 


DULL  GOT  YOU  DOWN?  Try  prize-winning 
California  pro  with  22  years  as  reporter-ed¬ 
itor.  Prefer  Northwest.  Box  35945,  Editor 
&  Publisher. 


AWARD-WINNING  WEEKLY  EDITOR,  27, 
seeks  challenge  on  daily,  preferably  on 
Gulf  or  South  Atlantic  coast.  3  years  on 
1-man  weekly,  1  on  medium  daily.  BS 
journalism,  photojournalism.  Married.  Dan 
Ward.  (704)  668-7257. 


VERSATILE  DESKMAN — Award-winning 
headline  writer  seeks  job  on  large  or  me¬ 
dium-sized  daily.  Send  replies  to  Box 
35925,  Editor  &  Publisher. 


CONSUMMATE  WRITER  who’s  published 
everything  from  straight  news  to  biting- 
but-humorous  satire  to  thought-provoking 
features  in  national  magazines  seeks  writ¬ 
ing  position  in  Europe  or  Britain.  Box 
35915,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


FASHION  EDITOR  with  15  years  experi¬ 
ence  covering  all  aspects  of  industry  in¬ 
cluding  New  York,  West  Coast.  Europe. 
Column,  features,  interviews,  film  reviews 
and  news  coverage  seeks  new  opportunity. 
Exceptional  writing  flair  and  public  rela¬ 
tions  experience.  Box  35920,  Editor  & 
Publisher. 


FREELANCE 


UN  CORRESPONDENT  for  foreign  news¬ 
paper  offers  to  write,  dispatch  news  on  UN 
events  or  interpretative/analytical  articles 
on  international  issues.  Qualified,  knowl¬ 
edgeable— BA  journalism,  MA  interna¬ 
tional  relations  (New  York  University).  Op¬ 
portunity  for  papers  with  no  regular  UN 
reporters.  Compensation  temns  reasona¬ 
ble.  Box  35885,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


$4500  TAX  CREDIT.  David  Arndt,  a  hard¬ 
working,  creative,  handicapped  photog¬ 
rapher  with  4  years  of  experience  on 
dailies  including  photo  management  ex¬ 
perience  is  seeking  a  new  position.  His  new 
employer  will  be  eligible  for  $4500  income 
tax  credit  on  Mr.  Arndt’s  first  18  months 
salary.  Available  now.  All  Zones.  Call  (912) 
226-5M1. 


PHOTOGRAPHER/WRITER— Enterprising 
Floridian  prefers  4  seasons.  M.  Yarrow, 
14303  Wedgewood  Cr,  #25,  Lutz  FL 
33549. 


PHOTOGRAPHER/WRITER  seeks  staff  po¬ 
sition.  (Jaily  and  freelance  experience.  Jeff 
Blume,  2(J9V2  6th  Av.  NE,  Mandan  ND 
58554.  (701)  663-1653. 


INTUITIVE  AND  IMAGINATIVE  photojour¬ 
nalist  with  freelance  experience  on  news¬ 
papers  and  3  years  with  UPl  as  “stringer" 
and  practical  experience,  seeks  newspa¬ 
per  position,  (kiod  portfolio  and  resume. 
Will  relocate.  [Jennis  Mosso,  Maple  St,  Vin- 
tondale  PA  15961,  (814)  749-8257. 


PHOTOGRAPHER  seeks  challenge  of 
photo-oriented  daily.  Strong  portfolio,  3 
years  freelance  experience.  Want  a  dedi¬ 
cated.  responsible,  photographer  willing  to 
work  long  and  hard?  Pat  Goudvis,  63 
Buxome,  ^n  Francisco  CA  94107,  (415) 
543-2620.  Available  immediately. 


PRESSROOM 


PRESSROOM  FOREMAN  and  first 
pressperson  seeking  position  in  small  to 
medium  daily.  21  years  experience  on  all 
types  of  presses.  Any  Zone.  Box  35890, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  or  pressroom 
superintendent.  23  years  supervisory/ 
management  experience  on  multi-press 
operations  and  small  dailies  Latest 
technology.  Box  35515,  Editor  & 
Publisher,  or  call  (501)  834-2310. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Robin  Duke  heads  delegation 


Robin  Chandler  Duke  has  been  chosen 
to  head  the  United  States  delegation  to 
the  UNESCO  meeting  in  Belgrade,  Sep¬ 
tember  23-October  28.  Her  appointment 
by  the  Secretary  of  State  awaits  confir¬ 
mation  by  the  Senate. 

She  has  wide  experience  in  journalism, 
business  and  with  international  organiza¬ 
tions. 

Mrs.  Duke  is  chairman  of  the  Draper 
World  Population  Fund  and  National 
Co-Chairman  of  the  Population  Crisis 
Committee,  founded  by  the  late  Senator 
Kenneth  Keating  and  the  late  General 
William  H.  Draper.  The  organization  di¬ 
rectly  funds  International  Planned 
Parenthood  Federation  and  produces  ex¬ 
tensive  literature  on  health  education, 
human  habitat  and  family  planning. 

Mrs.  Duke  has  devoted  a  large  part  of 
her  time  to  these  problems  in  the  under¬ 
developed  world.  She  serves  as  a  consul¬ 
tant  to  the  United  Nations  Fund  for 
Population  Activities  and  is  a  member  of 
the  Board  of  Directors  of  The  Alan 
Guttmacher  Institute  and  Planned 
Parenthood/Federation  of  America,  Inc. 

She  is  a  Trustee  of  the  Institute  of  In¬ 
ternational  Education,  WNET/Channel 
13  Public  Broadcasting  System,  a 
member  of  the  Citizens  Committee  for 
New  York  City  and  a  member  of  the 
Board  of  the  National  Park  Foundation 
of  the  Department  of  the  Interior. 

Mrs.  Duke  was  a  feature  writer  on  the 


Robin  Chandler  Duke 


ing  state  control  of  media,  which  was 
defeated  in  1978,  will  be  back  on  the 
agenda.  It  was  also  understood  that  the 
MacBride  Report  will  not  be  on  the  Bel¬ 
grade  agenda.  Only  those  recom¬ 
mendations  of  the  report  considered  es¬ 
sential  to  the  new  information  order  by 
the  UNESCO  director-general  will  be 
considered. 

Director-General  Amadou-Mahtar 
M'Bow  apparently  intends  to  attain  ap¬ 
proval  of  a  mechanism  that  would  give 
UNESCO  full  control  over  the  future  of 
communications.  In  a  speech  in  Paris  in 
April  he  seemed  to  demand  that  the 
mechanism  not  only  be  devoted  to  tech¬ 
nical  development  of  Third  World  media, 
but  also  deal  with  media  content  and  the 
regulation  and  training  of  Journalists.  He 
said; 


“It  is  in  fact  impossible  to  separate 
technical  matters  from  problems  of  con¬ 
tent,  to  separate  the  media  from  the  mes¬ 
sages  which  they  transmit,  for  they  rep¬ 
resent  two  aspects  of  the  same  concrete 
reality. 

“For  example,  we  must  discuss  the 
‘flow  of  messages,’  which  comprises  a 
socio-cultural  dimension,  and  we  are 
fully  aware  that  it  also  involves  a  trans¬ 
mission  component,  that  is  to  say  a  tech¬ 
nical  dimension. 

“Communication  occurs  only  if  the 
message  and  the  channel  through  which 
it  is  conveyed  are  adapted  to  one 
another.  Hence  the  need  for  close  col¬ 
laboration  between  all  institutions  which 
are  concerned  in  one  way  or  another 
with  communication  in'  its  broadest 
sense — collaboration  in  which  the  differ¬ 
ent  spheres  of  competence  are  duly  re¬ 
spected.” 

We  have  said  repeatedly  the  propo¬ 
nents  of  a  “new  world  information  or¬ 
der,”  notably  the  Soviet  bloc,  will  con¬ 
tinue  to  keep  their  proposals  alive  and  if 
they  fail  one  time  they  will  revive  it  the 
next  time.  That,  apparently,  is  what  is 
going  to  happen  in  Belgrade,  the  Western 
victories  at  Nairobi  and  Paris  not¬ 
withstanding. 

Ad  promotion 

R.  Bruce  Bradley  was  promoted  to 
advertising  director  of  the  Roanoke 
Times  c5  World-News,  effective  Sep¬ 
tember  1 ,  from  manager  of  the  retail  ad¬ 
vertising  department.  He  takes  over 
duties  of  William  C.  Eisenbeiss,  who 
moves  to  the  Virginian  Pilot  and 
Ledger-Star,  Norfolk,  at  that  time. 


New  York  Journal  American’s  Woman’s 
Page  in  the  forties  and  subsequently  be¬ 
came  a  registered  representative  on  the 
New  York  Stock  Exchange,  associated 
with  Orvis  Brothers  from  1952  to  1957. 
She  joined  Pepsi  Cola  in  their  Interna¬ 
tional  Public  Affairs  Department  from 
1957  to  1962. 

In  1962,  the  former  Robin  Chandler 
Lynn  married  Ambassador  Angier  Bid¬ 
dle  Duke,  who  was  at  the  time,  the 
United  States  Chief  of  Protocol.  Mrs. 
Duke  founded  the  Blair  House  Fine  Arts 
Committee  for  the  restoration  of  the 
President’s  Guest  House  while  her  hus¬ 
band  served  in  Washington.  They  sub¬ 
sequently  went  to  Spain  and  Denmark 
where  Mr.  Duke  was  the  United  States 
Ambassador.  He  is  presently  ambas¬ 
sador  to  Morocco. 

Mrs.  Duke  is  a  member  of  the  Board  of 
Directors  of  International  Flavors  and 
Fragrances,  Inc.;  American  Home  Prod¬ 
ucts  Corporation;  the  East  River  Savings 
Bank  and  Zum  Industries. 

The  U.S.  delegation,  and  others  from 
the  Western  World,  face  tough  sledding 
at  the  Belgrade  meeting.  At  a  recent  in¬ 
formal  conference  in  London,  following 
some  discussion  with  UNESCO  officials 
in  Paris,  it  was  anticipated  that  the 
Soviet  Union  draft  declaration  promot- 


Journalism  grants  t< 

The  New  York  Times  Company 
Foundation,  Inc.,  disbursed  a  total  of 
$702,901  in  1979,  in  166  grants  ranging 
from  $500  to  $50,000. 

The  Foundation  makes  grants  in  jour¬ 
nalism,  education,  cultural  affairs,  com¬ 
munity  services,  and  environmental  con¬ 
cerns,  but  not  to  individuals,  sectarian 
religious  institutions  and  causes  or 
health-related  purposes. 

The  1979  journalism  grants  totalled 
$92,108.  These  grants  were  made  as  fol¬ 
lows: 

Yale  Law  School,  $20,000;  Center  for 
Non-Broadcast  Television  Inc.,  $10,000 
and  Columbia  University,  Graduate 
School  of  Journalism,  scholarships  for 
minority  students,  $10,000. 

Grants  of  $5,000  were  made  to  Ameri¬ 
can  Press  Institute,  New  York  State 
Newspapers  Foundation,  Niejtian  Foun¬ 
dation  for  Journalism,  and  Reporters 
Committee  for  Freedom  of  the  Press. 

Grants  of  $3,000  each  went  to:  Insti¬ 
tute  of  Current  World  Affairs,  Inter- 
American  Press  Association  Scholarship 
Fund,  Inc.;  International  Press  Institute, 
World  Press  Institute. 


ital  $92,000 

New  York  University  School  of  Law 
(for  law  and  journalism  workshop),  re¬ 
ceived  $2,500,  while  $2,000  was  awarded 
to  Southern  Newspaper  Publishers  As¬ 
sociation  Foundation,  the  University  of 
California  at  Berkeley,  School  of  Jour¬ 
nalism  (summer  program  for  minority 
journalists),  and  Vassar  College  Program 
in  Journalism  (for  seminars  of  working 
journalists  on  the  function  of  journalism 
in  American  society). 

Harvard  University,  Center  for  Infor¬ 
mation  on  Policy  Research,  received 
$1,108. 

$1,000  grants  went  to;  Council  for  the 
Advancement  of  Science  Writing;  The 
Daily  Princetonian,  Princeton  Univer¬ 
sity,  toward  conference  on  “Media  and 
the  Law”;  First  Amendment  Fund, 
Freedom  of  Information  Center  at  the 
University  of  Missouri,  Index  on  Cen¬ 
sorship,  Journalism  Resources  Institute 
of  Rutgers  University,  Long  Island  Uni¬ 
versity  (George  Polk  Awards),  National 
Coalition  Against  Censorship,  Univer¬ 
sity  of  Georgia  (Ralph  McGill  Lecture 
Endowment),  Washington  Journalism 
Center.  The  Medill  Magazine  Seminar 
for  Journalism  Education,  $500. 
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The  Harrb  N-800 
specializes  in  piling 
great-looking  inserts* 


Here’s  a  press  that  can 
give  big-circulation  papers 
outstanding  color  capability 
in  printing  special  sections 
and  supplements. 

The  N-800  produces  top 
quality  work.  And  it’s  fast . . . 
up  to  60,000  pph. 

Built  with  the  same 


features  that  have  made 
Harris  commercial  presses 
the  standard  of  the  printing 
industry,  the  N-800  can  give 
you  a  more  attractive  paper, 
and  put  you  in  a  position  to 
take  on  profitable  insert 
work.  For  more  information, 
write  Harris  Corporation, 


Web  Press  Division, 
Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


H-IARRIS 


SUMMER 


rrUITCH  GdlTIE 


Free  positions-wanted  ads  were  the  talk  of  the 
halls  in  Memphis  area  schools  in  May,  1980. 
Students  age  22  and  under  were  offered  free  ad 
space  on  a  special  summer-jobs-wanted  page  co¬ 
sponsored  by  32  Memphis  businesses.  Coordinat¬ 
ed  by  the  Memphis  Area  Chamber  of  Commerce 
(in  keeping  with  their  goal  of  creating  more  jobs  in 
Memphis),  and  Memphis  Publishing  Company,  the 
program  allowed  ads  to  be  run  in  both  our 
morning  and  evening  newspapers  on  May  30,  31, 
and  June  1. 

The  participants  were  surveyed  in  July.  Sixty-two 
percent  of  the  respondents  received  at  least  one 
phone  call  in  answer  to  their  ads.  Of  that  62%,  one 
out  of  three  received  a  job  offer.  One  Memphis 
employer,  a ,  general  contractor ,  had  this  to  say 
about  the  summer  jobs  program: 

“The  Summer  Jobs  ’80  Program  was  a  great 
opportunity  extended  to  Memphis  area  youth  who 
were  searching  for  summer  work.  We  hired  two  of 
the  participants  .who  listed  their  ads  in  your 
newspapers.  We  are  quite  pleased  with  the  weekly 
job  they  do  keeping  our  yard.  Our  thanks  to  the 
Memphis  Area  Chamber  of  Commerce  for  helping 
to  coordinate  this  program.  By  helping  to  match 
job-hunters  with  employers,  the  newspapers  and 
other  companies  involved  provided  an  outstand 
ing  community  service.” 

At  Memphis  Publishing  Company  we  proudly  sup 
port  this  program,  youth  job  opportunities,  and 
the  Memphis  community. 
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